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In 1920---Expanding 


HAT kind of year is 1920 going to be in the 

\ \ shoe business? Every year is different from 

every other year. That’s part of the fun of 
the business game. The war years were very different, 
but they weren’t very much fun. The effects of the 
war will last for years to come, but with 1920 we can 
begin to think in terms of peace—even if we don’t 
like the peace terms—we can begin to dope out a 
normal growth of trade. 

The shoe business, like every other business, goes 
through various stages. First we have hand work. 
This is quality production with a maximum per- 
centage, of profit. With the introduction of machine- 
made.goods we have quantity production, but there 
is a temptation to retain as high a percentage of profit 
as possible; in other words, to get quality profits on 
quantity goods. This is natural. It’s only human 
nature not to give the consumer all the benefits of 
decreased production cost. And the consumer is 
tickled to death to get any saving at all. 

This might be described as the Eldorado period in 
any business, the time of the golden fleece and the 
golden fleecing. Everybody’s happy—the entire 
trade gaining in waist measure what they lose in their 
hat bands, shoes selling because demand is greater 
than supply. It’s fun while it lasts, but it doesn’t last 
forever, and it’s well that it doesn’t last. Two things 
happen. Competition cuts down undue profits, and 
the consumer gets wise. 

Comes the time when the hat bands of the trade 
grow at the expense of their waist bands, when supply 
catches up with normal demand, when the consumer 
examines the goods instead of being captivated by the 


January 3, 1920 


Number 15 


Growth Plus Enlarged Ideals 


glory of spending. There is then a tendency in the 
business to have quality production in quantity and 
at a quantity price. This is wholesome for the con- 
sumer, for labor and for the manufacturers themselves. 

The war brought back to the shoe business, and to 
every other business, something of this freebooter 
period. The word profiteering was coined, so far as 
we know, during the war. An ugly name for an ugly 
thing, but so far as we know, the shoe business has 
been as free from it as any business. And where it 
happened—if it did happen—the shoe men were not 
entirely to blame. It was somewhat similar to what 
happened in the wool business where the Government 
through fixing a maximum price for wool literally 
became partners of the wool men and forced enormous 
profits on them. It was somewhat similar to the case 
of the girl who said to a man, ““You can’t kiss me unless 
you use force, but you’re stronger than I am.” 

During 1920 nobody is going to force undue profits 
on anybody. Nineteen twenty is going to be a year 
when shoemen—and men in other lines—will have to 
use the good old bean. It’s going to be a year of close 
figuring, of smaller profits, of the sharpest kind of 
friendly competition, of quality production in quan- 
tity and at a quantity price. Never was the con- 
sumer so wise as he is now. He knows material and 
workmanship as never before. And never before has 
the trade been so well equipped to meet any demand 
that may be made upon it. 

Of course, the shoe men must and will create new 
demands constantly. To create new demands and 
then supply them is the absorbing adventurous side of 
the business game. The demands of any people form 

































eS need 

























an index of the civilization of that people. Blessed is 
the man who makes two shoes walk where only one 
shoe walked before. 

During 1920 more shoes are going to walk than 
ever walked before. They are going to be good shoes, 
honestly made, fairly priced, and honestly repre- 
sented. Nineteen twenty is going to be a year of 
expanding growth and enlarged ideals. The fraternity 
of shoe men is going to become closer than ever, so 
that the one word, “‘Shoes!’’ will be a mystic pass- 
word to mutual interest and friendly help. The 
shoe men know that in honoring each other they are 
only honoring themselves and honoring the great 
useful—and beautiful—industry that has helped 
probably as much as any industry to make America 
favorably known in the ends of all the earth. 

Nineteen twenty is going to be a year of growth, 
success and get-together. “Better Merchandising 
through Merchant Betterment!” is the slogan. This 
means facing forward with a united front. It means 
that the success of each is the success of all, that the 
best interests of producer and consumer are identical. 
Eager and undivided, filled with vision and saved by 
practical common sense, the shoe men can safely 
prophesy that 1920 is going to be some year. 


The High Cost of Taxes 


An Editorial from a Shoe Merchant 


“TT have just read your fine editorial, ‘A Few Good 

Wallops Plus the Blunt Toe.’ It is a very good 
thing for the retailers to have such a defender as the 
‘Boot and Shoe Recorder.’ 

“Let us be first to take the offensive. I believe 
Government officials are attacking the business inter- 
ests of the country and blaming the high cost of living 
on the merchants in order to detract attention from 
themselves and their own culpability in the matter. 
In my opinion the basic reason for the high cost of 
living is the high cost of Government. 

“Tf all of this was necessary because of the war, then 
why not put the blame where it belongs and tell the 
public that the high cost of living is due to the high 
cost of taxes; as a matter of fact, it is probable that 
most of it is due to Government extravagance. 
*‘When you analyze the matter you will find that a 
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large part of the cost of a pair of shoes is made up of 
taxes. The packer adds his income and excise tax to 
the cost of the hide; the tanner adds his income tax 
and excise profit tax to the cost of the leather; the 
shoe manufacturer adds his income tax and excise 
profit tax to the cost of the shoe; and the jobber and 
retailer each do.the same. That is five times it is 
added and that is only a few of the times where this 
tax has been added in the cost of the shoes; every time 
the material is transported the transportation com- 
pany adds it to the charges. The workman who makes 
the shoes must make enough to cover his income tax. 

“Representative Fess of Ohio stated on the floor of 
Congress in August of this year that last month the 
disbursements of this Government were $2,324,927,- 
311. Ifthat is one-twelfth of the cost of running this 
Government for one year, divide the entire cost by 
20,000,000 families and you will find that it costs on 
an average about $1,400 per family to cover the 
expenditures of the Government for one year. 

“‘A member of Congress stated on the floor that 
there are over 13,000 employes in the War Risk 
Bureau and although the war is over a year ago, they 
are still adding to this number. 

“He stated that they didn’t do on an average one 
day’s work a week; that those who worked on night 
turn would register, go out to supper, and when the 
theatres were open go to the theatre and not come 
back. This simply brought a laugh from the members 
of the house. 

“Look at the extravagance in wilfully destroying 
war supplies in France or selling them at a small 
fraction of their actual worth; acres of automobiles 
are still standing out in the weather or were a short 
time ago. I am told that there are more than $2,000,- 
000,000 worth of war supplies in the hands of the 
Government, for which they have no use; this is 
constantly deteriorating in value and the interest is 
lost on the investment.” 





The Basic Reason for Quality 


HE keynote of “Health” may well be sounded 
by all sections of the shoe trade this Winter. 
In these days of fuel shortage and transportation 
uncertainty, the sterling and old-time health maxim, 
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‘Keep your feet warm and dry,” is of special import- 
ance, for there will be many dangers from exposure. 
A good shoe will do this; a poor shoe will not. The 
value of quality, whatever the cost, should be em- 
phasized and kept before the public attention. 

So far, the influenza fortunately shows but little 
sign of revival. But there are small epidemics re- 
ported of neuralgic colds and distempers, and most of 
the Winter is still before us. 

All advertising should be informative, in order to 
be most effective. That is one of the great features 
of modern advertising; ‘Tell the reader something, 
beyond the mere fact that you have goods to sell,”’ 
is the modern universal rule. The advertising of the 
shoe store ought by all means to follow this rule, at 
all times and all seasons. Say something instructive, 
informative, useful to the wearer of shoes in every 
advertisement and your advertisements will always 
be read. 

Advertising which emphasizes the “Health” idea, 
and which sets forth the economy of buying good, 
sound shoes, will get especial attention, because it 
commands two great current reasons for attention, 
namely: the desire to guard health and the desire to 
beat the high cost of living. In many senses, and 
from many standpoints, the two are interchangeable; 
economy is health, and health is economy. ' Both 
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add to the sum total of our individual efficiency. 
The shoe store which sells also hosiery (and a large 
number of them are doing so) has a double chance to 
preach useful and valuable sermons on the text of 
“Health” and to urge upon the public the need and 
the usefulness of substantial and well made and 
especially well fitted footwear. To do this sort of 
preaching will be a real service to the public as well as 
a source of benefit to the dealer. Reach into your 
stores of experience, your array of arguments which 
you have used verbally in selling shoes, and get some 
of your good selling talk into print. It will pay; it 
will show the public that you want to be of real 
service; it will help to divert public attention from 
the question of prices and will help to counteract 
slanders about profiteering. 

The well shod individual is best equipped for 
every activity of life. We did not need the tremen- 
dous lessons of the war to teach us that. It was com- 
mon knowledge, the world over. In Austria before 
the war started workmen who wore wooden sabots 
received a certain stated wage; those who wore leath- 
er boots or shoes received 10 per cent more. This 
probably did not measure in full the difference in 
values, but it was a very definite recognition of the 
fact that there is a difference between being well shod 
and poorly shod. 





Every issue now is newsy with the Big Con- 
vention and its Advance Forum. We realize 
that many thousands of our readers cannot at- 
tend the Convention so we aim to give the pre- 
convention ideas in full as well as suggesting the 
treats to come in the January issues covering the 
actual convention. 

Fill out the blank herewith presented and start 
the circuit. You will soon find that this method 
of “round table discussion”’ of our authentic and 
expert information will benefit you and your 
co-workers. 





For Better Reading 


of the “Recorder’’ 





Note carefully Articles 
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circuit is completed, with comments or sug- 


gestions, if any. 
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THE ROCHESTER STYLE SHOW 


By Clark B. Rowley, Chairman—January 5-10 
the Dates 

The Rochester Style Show is the one big topic of 

discussion among the members of the Rochester 

Association of Traveling Shoe Salesmen, the Rochester 

shoe manufacturers and the entire shoe and leather 

In speaking of the coming event, Clark B. 


trades. 





















CLARK B. ROWLEY 
Chairman Executive Committee 


Rowley, Chairman of the Style Show, says the follow- 
ing: 

“The Rochester Shoe Style Show, having become 
one of the many permanent publicity features of a 
great city, commends itself to the support and un- 
conditional approval of the prudent buyer of shoes. 
The coming show to be held January 5-10, inclusive, 
will not deteriorate or decline in any of its former 
features of attraction; on the contrary, in addition to 
the exhibits, which will comprise shoes on lasts and of 
such patterns and materials as are adaptable for all 
classes in all territories of the world, there will be 
staged the most elaborate entertainment ever at- 
tempted by the management. In the showing of shoes 
we are greatly favored this season in that all war re- 





strictions are lifted and we can cut any materials 
which we get assurance will be delivered by the raw 
material man. This naturally allows the buyer and 
the factory to.design some beautiful combinations of 
materials which will cater to the tastes of all classes of 
trade without adding to the cost of the shoe, thereby 
stimulating the buying of more pairs of shoes by the 
consumer. These and other conditions will tend to 
make the January Rochester Style Show the most 
attractive in our history. 


Extends Hospitality of City 


“The Rochester Style Show has never catered to 
radicalism,’’ said Mr. Rowley, chairman of the Style 
Show Committee, “‘and we have never had the reputa- 
tion of copying, to any great extent, unless the radical 
thing should spring into public favor. On the other 
hand, we do not care to be original when the origi- 
nality consists in upsetting and demoralizing the 
trade, a clientele which we have spent years in build- 
ing up. The Rochester Style Show is the threshing 
floor for all these problems and the advice and counsel 
of every shoe merchant is solicited at this time 
especially. On behalf of the Rochester Style Show 
Committee, I extend the hospitality of our entire city 
and our industry to every shoe merchant in the world. 
I urge them to meet us at the show in January to ex- 
change ideas, thoughts and items of shoe information 
that will help us all tremendously. The entire per- 
sonnel of the Style Show will contribute to make the 
visit of any shoe buyer, manufacturer, etc., as valuable 
and as cordial as is humanly possible.” 


Plans Completed for Eighth Semi-Annual Event, 
January 5 


All plans for the eighth semi-annual Rochester 
Style Show have been completed and the exhibition of 
footwear made in and near Rochester will open on 
January 5 at Powers Hotel in a more elaborate man- 
ner than previous shows. The past week has seen 


many a request for reservations satisfactorily accom- 
modated, but few available rooms remain for eleventh- 
hour exhibitors. 

Clark B. Rowley and his cohorts on the Style Show 
Committee have been putting in many a hard hour 
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during these last pre-show days, attending to the many 
finishing touches necessary for an event of this kind. 

About 88 exhibitors are preparing to spread their 
lines at the Rochester Style Shoe. The list includes 
the names of nationally known shoes, leather, cloth, 
lasts, findings, shoe manufacturing materials and 
business publications. 


NINTH ANNUAL CONVENTION 


National Shoe Travelers Start Sessions on 
January 6 


The Ninth Annual Convention of the National 
Shoe Travelers’ Association will start its sessions on 
_ Tuesday morning, January 6. The local association 
of Cincinnati Shoe Travelers has made every possible 
preparation to insure a highly educational and enjoy- 
able gathering. Under the leadership of the local 
president, S. S. Fechheimer, and through the untiring 
efforts of the various convention committees, no stone 
has been left unturned in the handling of the most 
minute details contingent to the forthcoming conven- 
tion which is to be held at the Hotel Gibson, the ball- 
room floor. 

J. P. Byrne Presides 


The Tuesday morning session will open at 9.30 with 
an address of welcome by the Honorable John Galvin, 
mayor of Cincinnati. President Fechheimer will in- 
troduce the mayor. The president of the National, 
J. P. Byrne, will call the convention to order, at that 
time delivering his annual address. The general order 
of business will be followed as usual throughout Tues- 
day and Wednesday. 


Entertainment Strong Feature 


The entertainment will not be the smallest feature 
of the annual gathering of the boys from the road. 
Luncheons, smokers, surprises and an elaborate ban- 
quet and dance for Wednesday evening are among 
plans of the entertainment committee, which is 
headed by Chas. Auer. 


Banquet Speakers 


The speakers at the annual banquet are the best 
that can be secured. They consist of W. C. Culkins, 
of the Cincinnati Traction Company, as toastmaster; 
Ralph Tingle, Cincinnati representative of the Stand- 
ard Oil Company, a great humorist; and James G. 
Stewart, one of Cincinnati’s finest orators. 


NATIONAL SHOE MANUFACTURERS ~ 


Convention Opening Hour Changed to 10.30 a.m. 
January 20 

In announcing the time for the opening of the 

convention of the National Boot and Shoe Manu- 

facturers’ Association, to be held at the Hotel Astor 
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on January 20-21, the hour was originally given as 
2.30 p.m. The secretary of the association has now 
advised the members that the time of opening will 
be 10.30 o’clock, Tuesday morning, January 20, in- 
stead of 2.30 as previously noted. 

Members of the association are kindly requested to 
bear in mind this correction. The executive com- 
mittee meeting will be called to order at 10.30 o’clock. 
Attention is again called to the advisability of making 
early reservation for tables or seats at the annual 
dinner. 


RUBBER MEN’S CONVENTION 


Foremen of United States Rubber Company 
Discuss Industry’s Problems 

Eight hundred foremen in the Footwear Division 
of the United States Rubber Company began a two 
days’ convention in Boston on Monday, December 
29, for the purpose of discussing technical and pro- 
duction problems of the industry with the aim of 
standardizing methods of operation in the various 
factories. Myron H. Clark, general factory manager 
of the footwear division, presided at the sessions. 
Homer E. Sawyer, vice-president of the company, 
C. R. Haynes, G. L. Lawrence, C. T. McCarthy and 
A. T. Hopkins were among the speakers. 

Sight-seeing automobile trips were arranged. The 
convention ended Tuesday night, December 30, with 
a banquet at the Copley Plaza. 


NEW YEAR’S GIFT 


George Rosen of Merchants’ Shoe Company 
* Surprised by Employes 

George Rosen, buyer and general manager of the 
Merchants’ Shoe Company, 110 Summer Street, was 
handsomely surprised at the office of the company on 
Wednesday evening, December 31, with a New 
Year’s gift from his employes. 

Mr. Rosen responded to the gift in a fitting manner. 
This event was in reciprocation of a substantial 
Christmas remembrance which the Merchants’ Shoe 
Company had given to each of its employes. 


GYMNASIUM SHOES 
War Department in Need of 245,000 for Army 


Washington, D. C., December 30—The War De- 
partment has ordered the purchase of 245,000 pairs 
of gymnasium shoes for the Army. These shoes are 
to be made of chrome leather, for which, it is said, 
there is no great demand at this time. The price, it is 
expected, will be about $3.50 per pair. 

The shoes are to be used as a “‘rest’’ shoe, to be worn 
in barracks, on post, etc. It will be of strong and 
durable quality, but very flexible and suitable for 
either indoor or outdoor athletic or gymnasium work. 
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Ninth Annual Convention at Mechanics Building 
Make Your Plans to Be in Boston January 12, 13, 14, 15 


FINAL WORD OF GREETING 
By W. W. WILLSON, General Chairman 


I wish I could pick you up bodily and set you down in 
the midst of one of our Convention Committee meetings, 
held every Friday night at the Shoe Trades’ Club. To see 
the enthusiasm and earnestness with which each chairman 
listens to discussions and takes part in same, and to see 
the way they are working, you would think they were all 
directors of a billion-dollar corporation, instead of the Ninth 
Annual Convention, and working to make it the biggest and 
best convention of shoe men ever pulled off. 

The entire convention building is at your disposal, with 
three hundred different exhibits, samples of shoes and every- 
thing else connected with the leather industry, and working 
exhibits, factories, shoe stores, etc. The program contains 
three days’ business sessions, one whole day for examination 
of samples and displays, one evening of style show, two 
evenings of real fun and pleasure while you relax and have a 
good time, and one evening for a banquet where 3,000 sit 
together on one floor in one room with speakers of National 
prominence. As soon as that is over there will be a grand 
ball. We expect to have hundreds of fine women present on 
that occasion. I know that you are not going to miss it, but 
I am a little afraid that some of those other fellows who do 
not know about the National Convention as well as you do 
may not decide to come. 

Will you be good enough to pass this invitation along and 
urge every shoe man to come and be with us on this occasion? 
News of Week 


WOMEN’S COMMITTEE 
Of 1920 Boston Covention Plans Attractive Program 


One of the most important features of the big Boston Con- 
vention of January 12-15, will be the program prepared by 
the Women’s Committee of the 1920 Boston Convention of 
the N. S. R. A. Headed by Mrs. John Fischer, chairman, 
the wives and daughters of Boston shoemen have been busy 
for weeks with the paramount thought of royally entertaining 
their visiting sisters. To date, about 60 women have 
registered as guests of the big convention. 

A meeting of the Women’s Committee was held on Tuesday 
morning of this week at the New England Shoe & Leather 
Association. The meeting was called to order at 10.30 a. m. 
Reports from the various chairmen on theater, reception, 
banquet, registration, information and souvenirs, were read 
and approved. At the close of the business session, the 
ladies were entertained at an informal luncheon, the courtesy 


of the New England Shoe & Leather Association. After 
luncheon, the meeting was continued and souvenirs arranged 
to be distributed at the banquet, which will be held Thursday 
evening at the Copley Plaza. 


To Meet January 8 

Another meeting will be held on Thursday, January 8, at 
two o'clock. The program as arranged by the Boston 
Women’s Committee is as follows: On Monday evening, a 
theater party at the Colonial; on Monday afternoon, registra- 
tion will take place, with a reception and informal tea to the 
visiting women at the Copley Plaza Hotel, which is the 
headquarters for the ladies. On this occasion, Mrs. W. G- 
Dennison will be hostess, and will be assisted by Mrs. Charles 
Cahill and Mrs. Everit B. Terhune. 

On Tuesday, a shopping trip with breakfast at Filene’s 
restaurant will take place. A tea will be served from 3 to 5 
through the courtesy of Jordan-Marsh & Co. 

On Wednesday, an auto ride has been arranged to Cam- 
bridge and Malden, where the United States Rubber Com- 
pany will play the part of hosts at 12 o’clock; on Wednesday 
afternoon, the women will be the guests of the United Shoe 
Machinery Company, Beverly, at 3 o’clock, at a tea. 

On Wednesday evening, Mrs. Henry E. Hagan will have 
charge of the whist at the Copley Plaza from 8 to 10.30 p. m. 
The prizes for the whist are donated by the Shepard, Norwell 
Company and private individuals. The souvenirs have been 
donated by Mr. Hollander of the Amalgamated Leather 
Company’s, Inc. 

On Thursday evening, a banquet will be given at 7 o’clock 
at the Copley Plaza. The speaker on this occasion will be 
President L. H. Murlin of Boston University, followed by a 
musical program. A ball will complete the festivities which 
will be held at the Copley Plaza. 


Committee Personnel 

The Personnel of the Women’s Committee is as follows: 
Mrs. John Fischer, chairman; Mrs. A. H. Geuting, honorary 
chairman; Mrs. A. L. Tillson, secretary; Mrs. W. W. Willson, 
Mrs. H. B. Scates and Mrs. Henry E. Hagan, vice-chairmen; 
Mrs. J. J. Buckley, chairman of information; Mrs. Charles 
Cahill, chairman of souvenirs; Mrs. C. C. Ferrers, chairman 
of finance; Mrs. Henry E. Hagan, chairman of whist; Mrs. 
William H. Odell, chairman of registration and hotel; Mrs. 
and Miss Scates, chairman of shopping and luncheon; Mrs. 
W. W. Willson, chairman of reception. Assisting Mrs. Willson 
on the reception committee are Mrs. John Fischer, Mrs. 
George O. Jones, Mrs. F. W. Small, Mrs. H. F. McNeil, Mrs. 
A. D. Anderson, Mrs. and Miss Scates and Mrs. Everit 
B. Terhune. 
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ticularly designed to catch the eye long enough to arrest 
attention in the copy used. Your store with its ad-news 
features—special shoes or special sales—needs every attention 
in January and February. Look through back issues of the 
“Recorder” for equally as effective illustrations to use in 


, \HE illustrations used in these ad-service pages are par- 


mid-season. 























\More Knowledge 


No. 1068—50c 
ETTER public service in 
B 1920 was the keynote of 
the great National Shoe 
Retailers’ Association Conven- 
tion in Boston. In my contact 
there with the best lines and 
best styles I learned much to 
make the service of my store to 
the public in 1920 bigger, bet- 
ter and busier. If every cus- 
tomer will “‘cash and carry”— 
take the proper shoe for the 
use it is to be put to—and will 
give to shoes the same careful 
attention as is given to cloth- 
ing, it will cut down your shoe 
costs for 1920. The Boston No. 1069—70c 
Convention taught me that an 
industry so widely competitive SHOE STYLE SHOP 
in factory and store is basically 
serving at the lowest price— 
that in every country on the 
globe footwear is relatively high- 
er—and that if public confidence , 
i es We announce the opening of our new 
is in the merchant he will thrive : 
and serve, grow and enjoy the Shoe Style Shop where footwear fashion 
friendship of his customers. reigns supreme---if it is styleful it is here 
ee aes ee Opening February 2 SHOE STYLE SHOP 


Public Service Year 
Music Fifth Avenue (Your Town) 






























































(Your Name) 
(Your Store) (Your Town) 


















































PLEASE ENCLOSE CHECK FOR CUTS WITH ORDER —IT IS IMPORTANT FOR PROMPT SERVICE 
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LEATHER 
SCARCE 


DEMAND 
GREAT 


No. 1070—50c 


HERE is no relief yet 
T in sight for the leather 
wearing people of the 
world—the supply is less than 
the demand. World-wide short- 
age of leather boosts the price, 
for each bidder realizes the 
call for leather must be satis- 
fied. America imports 95 per 
cent of her kidskins, 45 per 
cent of her calfskins and 30 
per cent of her sole leather. 


The public can help if it will 
purchase B and C ‘grade leath- 
er instead of A grade as is 
nationally called for now. This 
leather may not be as fine or 
finished but it has good wear 
in it. Try a pair of our side 
leather boots at $8.25 and 
learn what utility there is in 
heavier side leathers. 


(YOUR STORE) 
(YOUR TOWN) 
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ECONOMY SHOE SALE 


EXTRAORDINARY OPPORTUNITY 


Some shipments, due last Fall, have just 
arrived. The factories were late and 
trains were, too. Therefore the econ- 
omy shoe sale! ! ! | 


Shoes ordered in Spring, 1912, de- 
livered Jan. 1, 1920. We will sell 


them today at less than factory’ replace- 


ments. 
‘Qs 
CASH 


MEN’S BOOTS 


Cordovan Boots—brogue pattern. 
Heavy Calf Boots—plain toes. 
Tan Veal Boots—double soles. 


WOMEN’S BOOTS 


Calfskin Boots for street wear. 
Tan Calf Boots—extra heavy. 
Boots for skating time. 








Practical—perfect—and 
so priced as to please 


all. 











Mail Orders 
Not Taken {On 
This Special Sale 


(YOUR STORE) 
(YOUR TOWN) A 


No. 1073—60c 











No. 1071—50c 





Foot Notes 


It takes from six months to three 
years to raise leather and then six 
months before it gets on your feet. 
Consider, therefore, the material of 
footwear and its value in ratio to the 
durability of any other wearing ap- 
parel. 











A note for your advertising—it shows the 
public you are alert to the new things in 
footwear and service. 





No. 1072—60c 
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Better Merchandising Thro’ Better Advertising 


The year 1920 opens with a keen necessity for all merchants to do 


more and better advertising then ever before. 


The best idea of “‘who 


pays for the advertising” is in what a subscriber wrote: ‘Through 
advertising” I get greater volume at less overhead and can give my 
customers better values and prices—therefore as far as I’m con- 
cerned, advertising costs me nothing—the fellow who pays for my 
advertising is my competitor through loss of sales 


}?? 









































No. 1075—$1.00 


The Slipper o Nights 


ODERN slippers are not fireside foot- 

wear alone—it is to dance-time that 

slippers measure up to the needs of 
festive events. 


In Slippers De Luxe 


Cloth o' gold $10 to $16 
Cloth o’ silver 8 to 14 
Kid ‘n silk 6 to 22 


Buckles 


in cut steel, brilliants and silver—many an orna- 
ment conveys a new splendor to the attire. 


Appropriate Footwear for Femininity 
YOUR SHOE STORE 


Your town Your street 























Southern 
Resort 
Footwear 


The Sunny 
South is calling 
—so in getting 
ready plan to 
tell us your 
needs in 

foot gear. 


For Southern Wear 


In Southern climes there is 
need for stylish 


Golfing shoes $10 to $18 
Tennis Shoes $12 to $22 
(combinations) 
Tramping Shoes $8 to $16 
Yachting whites $9 to $21 
Veranda Shoes $12 to $30 
Dancing Shoes _ $11 to $25 
Tan Oxfords $12 to $20 


Correct in every detail—for 
every event. Advance styles 
for your pleasurable inspec- 
tion. 


Your Shoe Store 
Your Town 








Three Sunny Faces 


Pleased at mid-winter val- 
ues. Use their cheery 
faces as feature cuts in your 
advertising. This 1s the 


No. 1077—50c. No. 1078—-50c. 


Remember in sending for 
cuts to enclose check in 
payment as it is quite im- 
possible to open small ac- 
counts at the prices we 


time for merriment. quote. 


No. 1079--50c. 
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The Truth About Shoe Prices 


3nd. of a Series.of Four Frank Statements by the Merchants 


COMPARATIVE COST OF GOOD GRADE—NOT the FINEST GRADE— 
OF MEN’S AND WOMEN'S SHOES. 
FINEST GRADES ARE INCREASED IN PROPORTION. 
(A graphic presentation of Detailed Cost of a shoe. 
| July, 1914 | 
|. J 


t 
Upper stock.. .. -. -.|@$0.31 $0.35 {@so 73 $2.19 |@$1.60 $4.50 
L | 


-) 
Dee, 1918 | July, 1919 








Duck Lining... ...! 06} 1-2] 183-4) 2 





Sheep Leather Trim’g Jj 06 1-2} 09 1-2| 
1. I 1 





Hooks and Eyelets -..-| 04 2.3) 042-38 
1 My | 
; | ( 





Bottom stock, outsole, [ | { 

welt, insole, heel, ! | ! 

box, counter, figuring | | t 

No. 1 heavy union backi@ 40 .593-4|@ .70 $1.401-4/@ .90 $1.811-2 
\ 1 1 





t 
Cutting upper soles andj , 
heels, fitting, b i ' 
finishing, treeing, dres- ! 
sing,, packing, factory ] 

! 

I 








and general factory 
laboring expense.. .. - $1.18 3-4 








$1.36 1-4 





Carton, box, royalties | 12 ! A2 
| H 





‘ I 
Fladings, laces, tongues| 25- | 263-4 
|. 





t 
Administrative and | 


| 
selling expense .. .. .-.| 455-4] 62 3-4 
I 





Discount and Interest_- d - 1-2 j 243-4 
I 





$6.04 8-4) $9.25 1-4 





BUYING THE BEST SHOE THAT CAN BE OFFERED -PROVES -THE -MOST 
ECONOMICAL IN THE LONGRUN. BY ASTRANGE PERVERSITY THIS VE- 
RY ECONOMY HELPS TO RAISE THE PRICE OF SHOES. THE TREMEN- 
DOUS DEMAND FOR ONLY THE HIGHEST GRADE LEATHERS, WHICH ARE 
NECESSARILY LIMITED TO THE NUMBER OF CATTLE KILLED FOR BEEF, 
HAS CAUSED THE BEST GRADE LEATHERS TO ADVANCE 100 PER CENT 
WITHIN THE LAST YEAR—LOW GRADE LEATHERS AND SMALL PATTERN- 
ED SKINS RECEIVE SCANT CONSIDERATION FROM THE AVERAGE CON- 


SUMER, 


In normal times 60 per cent of our calf skins, 98 per cent of our kid skins and _45 
per cent of our hides are imported, but now our imports are materially reduced by the 
urgent need of the rest of the civilized world for leather. 


Demand reaches such a stage that a situation develops whereby the goat raiser 
of India is offered a price for the skins of animals yet unborn and the cattle raiser of 
the South American Pampas is giving options on hides now running around alive. 


Shoes Will be Cheaper 


-—When more leather at a lower price is available. 
—When demand is evenly distributed among all grades. 
—When the cost of production recedes. 

—When the American dollar will buy more than 50c. 


Watch for the Next Statement which will Appear Dec. 19 


Felsenthal Sons 
Sternberger & 
Felsenthal 


Joe Sternberger 
Sullivan Bros. 
S. J. Turner. 


S. Bauman 

M. Bauman 

Stehlin Bros. 

H. Solomon and Sons 


Ragland & Sons 
Hotchkiss & Lyle Co 
The Leader 


Emil Tamm Sons 
0. H. Johnson 
M. Rothschild & Co. 





tise of retail shoe prices, the cause, the whyfore, a forecast of future conditions in shoes as the way the country town 
views same appea in a half page display of the county paper at Brownsville, Tenn., in a joint advertising campaign. 








Such Shoes 
as 
Satisfy 
Immediately} 





SO 


MAIL 
ORDER 
DEPARTMENT 











No. 1080—60- 

Values come in footwear by the experiences 

of many years of buying for the public. In 

mid-Winter when values are expected and 

when it is not easy for you to come in town 
try our 

MAIL ORDER SERVICE 


Sixty Styles in Boots and Shoes 
Write for Catalo 
and Foot Measuring Chart 
(Your Store and Name) 
(Your Town) 


SHIPPED 
THE SAME 
DAY AS ORDER 
IS RECEIVED 














No. 1081—60c 
Smart dressed women want the shoes of such 
distinction as immediately marks their at- 
tire as attractively complete. The thorough- 
bred in footwear is trim of line, accurate of 
workmanship, simple in pattern and correct 
to the smallest detail. 


Such Shoes Sold at Prices 
$10 to $25 
All Leathers 


(Your Name and Store) 
(Your Town) 
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‘ AY I not”—(as a certain pre-eminently prominent gentleman would 
probably put it) indulge in one long, hearty, soul-satisfying whoop 
of proud joy? 

At what? At this: 

With the opening of the last incoming mail in our offices on Wednesday, 
December 31st, the total net paid-for subscription list of “The Recorder’’. be- 
came 10,511! 

Count ’em—Ten-Thousand-Five-Hundred-and-Eleven! 


Entitled to two or three red-trimmed cackles, am I not? 


cho cio eho 


Because this, gentlemen of the retail shoe trade, is probably by far the 
largest bona-fide, honest-to-Hannah Cook, dependable list of paid subscribers 
that any strictly shoe publication has ever been honored and flattered with. 


Now, in this my hour of unalloyed joy, pride and satisfaction, please let 
me “talk shop” a few moments, for I insist on spreading myself a little on this 


splendid bit of accomplishment. 


And, believe me, it has its important significance to you, readers of 
“The Recorder,” as well as to our advertising patrons. 


eo eho eho 


In our field, ““The Recorder’’ has led in circulation for so long that the 
original date of its acquiring supremacy is shrouded in historical haze. Year 
in and year out, without a break, our paper has gone to more retail shoe 
people, by a goodly margin, than any other journal of its kind. 


We met the Government’s conservation measures, a year and a half ago, 
and with tears in our eyes and carving knives in our hands we jumped into 
“The Recorder” circulation list and slashed out every subscriber who was 
more than a few minutes in arrears with his remittance—so it seemed to me. 
We fulfilled the Post Office Department’s request to the limit! 


In this, we followed not only the letter of the Government’s wishes but 
the spirit of them, too. It hurt—like blazes; but, at that, ‘““The Recorder” 
still continued to head the procession. 
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But the pruning-out process did one fine thing: It gave us a clean, sub- 
stantial foundation on which to build the new edifice of our now tremendous 
circulation supremacy—and, if I do say it myself, we have built a peach! 


How have we done it? Why, by merely bringing the excellence and pro- 
gressiveness and all-round value of ‘“The Recorder’s” editorial and news 
handling and alertness very efficiently and persistently to the attention of 
the retail shoe store people of the country. No cheap premium stunts—no 
fluffy promises of things not to be performed—no anything except a clean, fair 
presentation of the quality and helpfulness of the contents of every issue of 
our journal. 


And throughout our period of adding to ““The Recorder Family,” 
since the weeding-out of subscription lists during the War, the paper itself 
has shown in its regularly-appearing weekly issues that constant quality which 
has drawn so many hundreds of new readers to our subscription list. 


co cho eho 


Why, in the past six months alone, more than two thousand shoe store 
proprietors, department store executives and persons in the organizations 
under them have subscribed to ‘“The Recorder!”’ Four hundred and nine came 
in one week! One hundred and fourteen in one day! 


POO OOO OOO OU OUMNH 





So, today we have well on toward eleven thousand subscribers. And 
before long we’ll be on toward twelve thousand! They can’t stop us. We’ve 
advanced the gas and spark to the limit, locked ’em there, smashed the 
brakes and tossed the switch-key into the sewer! 


eo cho eho 


What does all this mean to you, Mr. or Mrs. or Miss Recorder Reader? 
It means you have the comfortable satisfaction of knowing that you have 
selected as your shoe journal the one receiving the substantial approval 
of the largest number of readers possessed by any publication of its kind in 
the world. 


It means that the editorial and news material furnished to you in ““The 
Recorder” is of the authoritative, timely and helpful character that appeals 
to by far the majority of live shoe merchandisers throughout the Trade. 


It means that insofar as energetic and skillful and conscientious collect- 
ing and publishing of the movements and accomplishments of the retail 
shoe world can get results, you are having those results laid before you, once 
a week, in the best and most reliable form possible to produce. 





NOW don’t you think that my enthusiasm is justified ? 


Publisher Boot & Shoe Recorder. 
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George Julian Dead 


With United Shoe Machinery Corporation 
Practically from its Inception 


George Julian, who had been with the advertising 
department of the United Shoe Machinery Company 
since 1902, died on December 28 at his home, 8 
Taintor Street, Medford. 

Mr. Julian was born in Boston, England, and was 
in his fifty-second year. He had been employed by 
the United Shoe Machinery Corporation practically 
since its start. His death was caused by a cancer of 
the liver. The funeral was held on Wednesday, 
December 31, at two o’clock. 

Mr. Julian was well known and universally re- 
spected in the shoe trade. He was a member of the 
Columbian Lodge of Masons and leaves a wife and 
daughter. 


Automobiles for the Ladies 


New England Shoe and Leather Association 
Issues Appeal for Convention Guests 


An appeal has been issued by Thomas F. Anderson, 
secretary. of the New England Shoe and Leather 
Association, for automobiles in connection with the 
Ladies’ Theatre Party of Monday night, January 12, 
and for all day Wednesday, January 14, in connection 
with the trip to the United States Rubber Company’s 
plant in Malden and the United Shoe Machinery 
Corporation factories in Beverly. This appeal is 
issued to assist the local committee in charge of the 
1920 convention of the National Shoe Retailers’ 
Association, January 12-15. 

The responsible head of each member concerned 
in the New England Shoe and Leather Association is 
asked to secure at least one closed car, with services of 
chauffeur for the above occasions. 








One-Third Inch to Size 


The Woman Customer’s Opinion, However, Was 
Different 


“TI wonder if any shoe fitter has had a case like 
this?” asked the shoe fitter: ‘I’ve just had a customer 
who insisted that she wouldn’t wear a No. 5 oxford 
because it was an inch longer than the No. 4 shoes 
she had been wearing. She insisted that one size was 
one inch and she declared that she wasn’t going to 
make her feet look as big as a camel’s. The only way 
I could convince her that a size was only a third of an 
inch was to show her a size stick and explain it to her. 

“«*T never heard of such a foolish thing,’ said she. 
‘The idea of a size being a third of an inch!’ But she 
bought the shoes. She needed the larger shoes, any- 
way. Her old ones were short fitted. ’ 
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Foreign Trade 


Exports for Eleven Months, $7,242,000,000 
Imports, $83,528,000,000 


Washington, D. C., December 22— Our November 
foreign trade exceeds last year’s records. Exports and 
imports in November reached the second highest mark 
in America’s history. 

The value of exports was $741,000,000 compared 
with $632,000,000 in October and $522,000,000 in 
November a year ago, while imports were valued at 
$429,000,000 compared with $402,000,000 in October 
and $251,000,000 in November, 1918. For the 
eleven months of this year exports were valued at 
$7,242,000,000 and imports at $3,528,000,000. 


Kreider Bill 


For Monthly Reporting of Hides and Skins 
Before House 


Washington, D. C., December 30—The Kreider 
bill for the monthly reporting of the hides and skins 
on hand, now pending in the House Census Commit- 
tee, will, it is understood, be sent to the House with a 
favorable recommendation, with good chances that it 
will be passed sometime this Spring. This will be 
merely a continuation of the system of monthly 
statistics which are published during the war, but 
discontinued after the armistice. These figures con- 
stituted a valuable guide to the trade. 








More Army Shoes Needed 


Washington, D. C.—The Government has adver- 
tised for bids on shoes and boots as follows: 

The Leather-Rubber Goods branch of the quarter- 
master’s department will open bids on January 5, 
1920, on 350 pairs of officers’ boots. 

The same branch will open bids on January 6, 1920, 
for 336 pairs of cordovan dress shoes. 





New Economy of Equipment 

The circumstances of trade change much. Equip- 
ment is more important today than ever before. The 
new idea is to move stock quickly; that is, to keep 
down the overhead, as well as to keep the profit com- 
ing in. 

Quick sales demand quick service equipment, 
window fittings, show cases and display stands that 
reveal goods in the instantly convincing way. 

Equipment is among the first essential items in 
store planning for 1920. 





Business Change 
L. Sinay has retired from the retail shoe business. 
He was formerly located at 34-45 Broadway, New 
York City. 
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**Recorder’’ 


School 
SERIES No. 
better the wear. 


pleasurable 
ment of service. 


New faces at the fitting stool mean a keen interest in the first principles of shoe selling 
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Shoe Fitting 


The better the fit the 


Price 
and profit then become a 


acknowledg- 


s of : selling. Scarce a store in the 
country but numbers the addition of men whose knowledge of feet and footwear is limited to the “first hand”’ knacks 
of getting sales. If by a series of AUTHORITATIVE ARTICLES we can give more light on ‘‘the first duty of the retail 
shoe salesman—/fitting human feet’’ 


—then we will have started our 1920 educ ational program correctly. Study these 
types and apply the suggestions to your fitting-stool experience. 


The How and Why of Treating Troubled Feet as Selved by Experts Who 
Have Met with Every Form of Foot Trouble 


No. 1—The All-Over Narrow Foot 
READTH of sole, shallow upper and_ thin 
waist, instep and heel are the requirements 


that make for fit of the thin, all-over narrow 


foot. This is a type of foot that perplexes the mer- 
chant and consumes the time of the salesman in 
fitting. 


The greater percentage of retail stocks is made up 
of C, D, E, and EE widths, in styles of the recede 
vamp variety. 


It isn’t a question of whether you carry AA, A, B 


D, E, o 


r EE stock; it’s the shape of the last that 
counts. 


Perhaps you carry a line of the well-formed lasts, 
but in only C, D, E and EE widths and you get hold 
of a foot that requires a5B. You try the 5C and find 
it too wide. The foot lies out nicely in the shoe, the 


lines of the last are right; but there is that fullness 
across the ball that causes the customer to hesitate 
about buying and cannot understand why you do not 
try a narrower width. You do not carry the B 


width, consequently it’s up to you to make the best 
of what you have in order to secure the sale 


To Reduce Ball, Waist and Instep 

Here is a suggestion that will help if followed out 
Do not attempt to reduce the width by using 4 1-2B. 
This will prove too short; but rather take the 5¢ 


: and 
have your shoemaker 


out a stout skiver, the 
entire length of the shoe, but from just back of the ball 
to the counter have the skiver double thickness. 


cut 


Cement in the shoe smoothly and try on again, and 


you will be surprised how much less fullness there is 


and how well the shoe will fit. You have retained the 
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original lines of the last, which you were convinced 
were right at the start, and at the same time you have 
reduced the fullness across the ball, waist and 
instep. 

The additional thickness of the skiver, from back of 
ball to heel, has taken care of the extra fullness over 
the instep and heel measure, and you have suc- 
ceeded in fitting the customer with what you had in 
stock rather than suggesting that you order a nar- 
rower pair, which always consumes time and entails 
the risk of their not being right when they do come. 


To Tighten Up the Heel 


Now we will suppose that by fitting the skiver 
described you have overcome the fullness across the 
ball, but the instep and heel are still a little full. (It 
is possible that the foot may be abnormal. We are 
talking about difficult cases and suggesting methods 
whereby you can save sales.) Here is another ex- 
pedient to which you may resort. Keep in mind that 
the skiver has overcome the extra fullness across 
the ball, but you want to still reduce the instep and 
heel measurement. If it’s a lace boot you are fitting 
(and by the way, recommend a lace boot when you run 
up against the narrow foot, and have to fit a B foot 
with a C last) have your shoemaker cut off from each 
side of the lace piece, say, from 1-8 to 1-4 of an inch, 
stitch on a new lace stay, insert new eyelets and you 
have reduced the instep measure from 1-4 to 1-2 an 
inch, according to the requirements. If you are 
dealing with an oxford and have set the lace stay 
back and the shoe still bulges at the side, resort to the 
extra eyelet; that is, insert an extra eyelet just back 
of the top eyelet, insert the lace and draw together, 
being sure that when drawing the extra eyelet you 
draw forward. This will put out the bulge and 
you will have a close-fitting shoe around the 
quarter. 

In fitting the all-over narrow foot, there are two 
important points to consider as essential to foot com- 
fort: First and of greatest importance is the length 
(the narrow foot will slide forward in the shoe more 
easily than the fat foot) which gives freedom to the 
toes—not in width that they may sprawl] out, but in 
length that they may straighten out and more 
readily perform their function of gripping the ground 
after reaching forward with the first step. This 
ground-gripping function can only have full play 
where there is ample length beyond the end of the 
toes. 

Second, the waist and instep fit. It’s extremely 
important that the foot be held securely in the shoe 
and not allowed to lift with every step from the inner 
sole; the whole surface of the sole of the foot should 
cling to the surface of the inner sole of the shoe, and 
the foot and sole should bend together as though the 
sole and foot were a unit. 
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Topics to Be Taken Up in “Recorder’”’ 
School 


No. 1—Narrow Foot 


Narrow not only at ball, but all over. Difficulty 
in keeping narrow widths in stock and how to make 
the next higher size available. 


No. 2—The Veins 


A cause of poor circulation and why feet won’t 
stay warm in Winter. Cured by correct fitting. 


No. 3—The Broad Foot 


No idea is more common than that broad feet to 
look well must be forced into narrow shoes. How to 
combine shapeliness and ‘comfort. 


No. 4—The Toe Cords 


Five strong cords along the top of the foot that 
become sore and Jame if bound or rubbed. The 
danger point at the throat of the vamp. 


No. 5—Ankle Tendons 


How the high-cut shoe in closing over the ankle 
should be treated—when the ankle bones pain. 
How to shape tops to fit extended ankle bones. 


No. 6—The Bunion 


How to avoid pressure on this sensitive point with- 
out resorting to light kid leathers and baggy vamps. 
Stop the irritation to cure the evil. 


No. 7—The Top Muscles 


The play of the muscles at the top of the foot. How 
sensitive muscles chafe in badly fitted oxfords. 


No. 8—The Ball of the Foot 
It is the leverage point in walking. How to mold 
the shoe to the shape of a deep ball. 


No. 9—High Instep 
High insteps in ordinary staple shoes hurt unless 
fitted with care. The troubles in selling button 


footwear. 
No. 10—Side Muscles 


The foot that rolls in and is weak in these delicate 
muscles that stretch and contract. How to cure inter- 
ference and yet help to build up the foot. 


No. 11—Low Instep 


Often the foot correctly proportioned in other 
respects has an instep below the usual height. How to 
care for the surplus leather. 


No. 12—Crowded Toes 
Cramped, aching toes and torturing ingrowing 
nails produced by some lasts. How to get style on 
normal footwear. 
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No. 13—Broad Heels 


Heels vary in width as well as soles. How to fit 
wide heels and relieve hard, confining counters. 


No. 14—The Heel Tendon 


The most powerful cord in the foot and one in 
constant action. Back-seam troubles remedied. 


No. 15—Tender Soles | 


When the soles of the feet smart and burn, what 
do you suggest to the customer? The innersole that 
conforms to the shape of the foot. 


No. 16—The Narrow Heel 


When the shoe slips at the heel everything feels 
wrong. Snug fits in oxfords and pumps through 
heel corrections. 


A TEXAS “FITTING” METHOD 
Try-Out at San Antonio Successful 


The Guarantee Shoe Company of San Antonio, 
Texas, have been distributing to their retail trade an 
interesting Watson Perfect Fitting Shoe Chart, to 
take the measurement of the foot and ascertain the 
shoe wanted in the most accurate way. The mail 
order department of the store found the plan worked 
very effectively. 


The Outlook for 1920 


Will It Be the Record in Dollars? What About 
Pairs? By F. M. Nebe, Secretary-Treasurer, 
Iowa Retail Shoe Dealers’ Association 


While 1919 has been the “BIGGEST AND BEST” 
year we have ever had, I look for 1920 to go ahead of 
our record year, when we speak of volume as to dol- 
lars and cents. 


WE DO NOT EXPECT TO SELL AS MANY 
PAIR OF SHOES as we did the past year, and yet 
we are going to try to do it, having already laid our 
plans for our 1920 campaign. 

If we can once get down to a real sound foundation 
on the question of capital and labor and can SPEED 
UP the production of our factories so that we can have 
them furnish us with the kind of shoes we want and 
at the time we want them, it should be no trouble to 
increase even the number of pairs sold. 


What a Local Banker Says 


Our one banker told me this morning that in spite 
of the fact that our county had bought over $3,000,- 
000 (nearly $4,000,000) worth of bonds during the 
past two years, had subscribed to all the different 
funds needed, had purchased STOCKS to the extent 
of hundreds of thousands of dollars, yet their deposits 
today were over $200,000 more than last year at this 
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time. Of course, this is a small amount when looked 
at by the eastern financiers, but when we consider that 
this is but one bank out of four in a small country 
city, it sounds like BIG BUSINESS AHEAD of us. 


Buy Only Best Merchandise 


While farm products are not bringing as much as 
last year (especially Iowa’s biggest crops, hogs and 
corn), yet our agricultural friends on whom we depend 
for a large part of our business are very prosperous, 
should be, and seem to be, willing to buy only the best 
class of merchandise. 

Every man who wants to work has a JOB and is 
drawing down a good high wage. The manufacturers 
are certainly all making oodles of money, the salesmen 
who sell the goods on the road are worried about their 
cash, 1.e., they have to do a good deal of planning in 
order to know what sort of securities to invest their 
money in, so, take it all in all, I think every retailer of 
shoes should be optimistic as possible, NOT TO THE 
EXTENT OF BUYING WILD, thus getting more 
shoes than he can sell, but to go into 1920 with the 
feeling that it will be the most profitable year he ever 
had, that he will buy what the people want, but BE 


_ CONSERVATIVE IN HIS BUYING, thus selling as 


much of the merchandise he now has on hand as 
possible before January, 1921. 





The Measure of Quality 


Interesting Comparison from the Nettleton 
Association News 


An interesting comparison between the cost of 
manufacturing and resulting value between men’s 
low-grade shoes and high grade is brought out by the 
recent statement of a well-known and large manu- 
facturer of low-grade shoes, in which he says: 


“Before the war production in our factories used 
to be about eight pairs of shoes per day per man. 
During the war production dropped to about six pairs 
because so many of our men went away. Since the 
war’s end, production has increased. A while ago it 
increased to eight pairs again. Now it is almost ten 
pairs per day per man.” 

Dealers in and wearers of Nettleton shoes will be 
interested to know that we produce less than two 
pair per day per man, and we are prepared and glad to 
see the ratio reduced if the result is better shoes. 
Good materials can be easily wasted by leaving out of 
the construction operations that make for a better 
product, to say nothing of too much haste on the part 
of workmen. 

Low cost of production with resulting greater divi- 
dends as the measure of success may appeal to some 
manufacturers. We prefer to measure ours by the 
quality of product produced. 
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Color as the Style Guide for 1920 


Of the Standard Colors of the Trade, Which Is Best in the Selection 
Chippendale, Chestnut, Camel, Smoke, Aluminum, Morocco, 
Gold Brown, Moccasin or Arizona? — 


N commercial circles active preparations are now 
being made for Spring business: Decorators are 
putting-in windows having living green for a base 

with a background of blue sea and sky. The wax 
figures are garbed in Summer raiment, with white 
footwear for men and women prominently featured, 
and the scene is laid at the seaside. 

Buyers and managers of the exclusive shops on 
ifth Avenue are unanimous in the opinion that white 
footwear will repeat the 
Summer success of one year 


The Lighter Tan Top Combination 


Following a similar vogue in Paris, shoe men with 
a keen sense of color harmony are advocating light 
tan cloth tops for brown shoes to be worn with cream 
color hosiery, thus maintaining a perfect sequence of 
color in foot and leg covering. Black patent leather 
shoes with tan tops are also highlights of the brown 
vogue, especially with Parisian exclusives. 

In expensive fabrics for evening wear the outstand- 
ing colors are yellows, 
jades, greens and blues in 





ago and are proceeding ac- 


variety. Naturally, black 


cordingly. 


Study the ‘* Recorder ”’ 
Color Forecasts in 1920 


In fact, the belief is now 
general that white foot- 
wear in variety for both 
sexes has passed the spas- 
modic stage and become a 
Summer staple. 

As forecast and persist- 
ently advocated by the 


In 1920---Better Stores 


See Opposite Page 


Store Service is on the ‘“‘betterment”’ 
program for 1920, and in every other 
week’s issue a special feature of store 
methods will be featured. As one 
subscriber puts it, ‘‘These suggestions, 
graphically shown, are to me _ what 
methods of good housekeeping are to my 
wife. I may not be able to use them all, 
but I can adapt some to my own store 
betterment.”’ 


footwear affords a striking 
contrast and accordingly is 
given first place. 

Silver slippers are espe- 
cially chosen to wear with 
blue costumes, as they com- 
bine to advantage. It is 
said that when Josephine 
was courting Napoleon she 
finally landed him in with 
a costume expressed in blue 
and silver. 


“Recorder” long before the 








Short Style Notes 





movement took definite 
shape in either New York 
or Paris, black in both fabrics and footwear has ad- 
vanced to an important position for street, home and 
evening wear. 

With the advent of Spring, when light colors are 
confidently looked for as a relief from the somber 
shades of Winter, black is being featured by American 
manufacturers of dresses, and we are told that in the 
French Capital the majority of women incline to 
black for millinery wear. All this keeps black to a 
better position generally. 


The Browns of Universal Favor 


Brown, the second prime favorite of the “‘Re- 
corder,” refuses to be ousted from a prominent 
position and will be retained until Summer 
ushers in a vogue of white footwear. It should 
not be forgotten that brown reappears with 
great frequency and stays longer than other 
colors. 

Grounds for this belief are presented in the small 
fortunes invested in the most expensive brown furs 
obtainable, worn by the fashionables for trimming 
purposes and for outer garments in variety. 


For evening wear black, 
white and pink slippers comprise the bulk of the sell- 
ing. Gold and silver, however, remain the high nov- 
elties. 

As for brocades, it is said that at the suggestion of an 
artist a French manufacturer who was “‘stuck”’ with 
heavy brocades found the only possible outlet for 
them through the medium of slippers. 

Strapped slippers have limited attention. In adjust- 
ing them to insteps of varying heights the symmetry 
and smooth fit are lost. 

Short vamps have limited attention for stage wear 
and by the exclusive few. 

The popularity of oxford ties provides national 
demand for spats during the Winter months. 

As was expected and forecast by the ‘‘Recorder,” 
lace shoes have lost no perceptible ground because of 
the introduction of button shoes. 

Price tendencies are higher. 





Joseph A. Berberich of Robert Berberich Sons, 
large shoe retailers, Washington, was recently elected — 
first vice-president and director of the Merchants’ 
Bank. 
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Outing Shoe Co., Boston, Mass., E. F. Knight. 

Menzies Shoe Co., Milwaukee, Geo. L. Lester. 

Morse & Burt Shoe Co., New York, Geo. H. Lambert. 
Midwest Shoe Co., Minneapolis. 

Lunn & Sweet, Auburn, Maine, J. A. Jackson. 

Flexible Shoe Co., Chicago. 

Dearborn Rubber Co., Chicago. 

Webber Bros. Shoe Co., North Adams, Mass., Geo. Harris. 
Sidwell-DeWindt Shoe Co., Chicago. 

Smith Wallace Shoe Co., Chicago. 

Upham Bros., Stoughton, Mass., Thos. Daly. 

A. Palan shoe Co., St. Louis, Sam Shupack. 

Columbia Overgaiter Co., Chicago. 

Irving Drew Shoe Co., Portsmouth, 0., Daufke Bros. 

H. F. Malott Shoe Co., Chicago. 

Hallahan & Sons, Philadelphia, Pa. 

R. P. Smith & Sons Co., Chicago. 

National Shoe Co., Chicago, Sam Solomon. 

Tweedie Boot Top Co., St. Louis, Frank Mahler. 

F. M. Hoyt Shoe Co., No. Manchester, W. M. Hootkins. 
Hamton Shoe Co., Chicago. 

Hecht Fixture Co., Chicago. 

Stanwear Shoe Co., Chicago. 

Lewis A. Crossett, Inc., North Abington, B. B. Williams, J. L. 
Emery-Marshall Co., Haverhill, J. B. Laughlin. 

Thompson Bros., Brockton, Dave Davis, Joe Kalisky. 

H. M. Husk Shoe Co., Chicago, III. 

G. E. Harrison Shoe Co., Chicago. 

Kroha-Fechheimer Co., C ti, Lou Brown. 

Manss Shoe Co., Cincinnati, Fred Earl. 

Slater & Morrill, So. Braintree, Leo Porges 

Harrisburg Shoe Co., Harrisburg, E. A. Gassen. 

Irving Drew Co., Selby Shoe Ce., Portsmouth, Chas. F. Heer. 
Hervey E. Guptill, Haverhill, A. H. Hopkins. 

Beacon Falls Rubber Co., Beacon Falls, Conn. 

Nathan D. Dodge Shoe Co., Newburyport, M. C. Oberdorfer. 
Commonwealth Shoe and Leather Co., Whitman. 

Marion Shoe Co., Marion, Ind., J. B. Richardson. 
McElroy Sloan Shoe Co., St. Louis, Sam Price. 

A. B. Umphrey. 

Alden, Walker & Wilde, East Weymouth, Mass., Holloway & Curtis. 
Hamilton Brown Shoe Co., St. Louis, J. M. Hocksmith. 
O’Donnell Shoe Co., St. Paul, J. Wurmser. 

Excelsior Shoe Co., Portsmouth, H. L. Ware. 

Roberts Johnson & Rand, St. Louis, Goetz Bros. 

James Ciark Leather Co., St. Louis, H. F. Brune. 

Overland Shoe Co., Chicago, J. Braude. 

Homan-Hughes Co., Cincinnati, Challis. 

Steinbrecher Mfg. Co., Chicago. 

Novelty Shoe Mfg. Co., Chicago. 

United States Rubber Co., Chicago. 

A. H. Colmary & Co., Baltimore, J. J. Fisher, E. E. Sullivan. 
Geo. C. Sells, Chicago. 

W. B. Coon Co., Rochester, N. Y., W. B. James. 

Reynolds, Drake & Gabell Co., North Easton, Mass., Fred McGiflin. 
Fiske Shoe and Lea. Co., Cambridge, Mass. 

Decorators Supply Co., Chicago. 

Rice & Hutchins, Inc., Boston. 

Curtis Leger Fixture Co., Chicago. 

Levie Shoe Co., Chicago. 

Stonefield Evans Shoe Co., Rockford, Sam Patthey. 

Thompson Ehlers Co., Chicago. 

8. Freehling & Son, Chicago. 

F. B. Kirkendahl & Co., Omaha, E. M. Lendsay. 

Arrowsmith Mfg. Co., Chicago. 

Rich Shoe Co., Milwaukee, Harry Rose. 

Chicago Spat & Legging Co., Chicago. 

Faust Shoe Co., Chicago. 

Chicago Specialty Shoe Co., Chicago. 


Pinkstaff 
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Lines to Be Shown at the Palmer House, January 5-10, 1920, Covering Every 
Kind of Merchandise Handled in the Shoe Store 


J. J. Latteman Shoe Mfg. Co., Brooklyn, F. B. King. 
H. F. C. Dovenmuehle & Son, Chicago. 
Little Chick Shoe Co., Chicago. 
Harper & Kirschten Shoe Co., Chicago. 
Weyenberg Shoe Mfg. Co., Milwaukee, S. G. Witt, M. Melman. 
Boyd-Welsh Shoe Co., St. Louis, Geo. Schnetke. 
Marathon Shoe Co., Wausau, Wis., A. H. Pentler. 
Thomson-Crooker Shoe Co., Boston, Belford C. Jones. 
H. B. Tucker Shoe Co., Chicago. 
Tucker & Hagen, Chicago. 
Duane Shoe Co., New York, Chas. G. Cooper. 
Converse Rubber Shoe Co., Chicago. 
M. E. Williamson. 
Ferris Shoe Co., C. W. Scruggs. 
E. P. Reed & Co., Rochester, Ralph Staedaker; 
Co., Minneapolis, Geo. C. Nichols. 
Groves & Roed, Chicago. 
Diamond Shoe Co., New York, W. M. Koblens, A. M. Fulton. 
A. J. Bates Chicago Co., Chicago. 
E. T. Wright & Co., Inc., Rockland, A. W. Donovon. 
C. W. Marks, Chicago. 
Onli Wa Fixture Co., Dayton. 
The Holters Co., Cincinnati, Ben Davis. 
Ideal Legging Co., Chicago. 
Whitcomb Shoe Co., Chicago. 
JB itartray Shoe Co., Cincinnati. 
Hartray Shoe Co., Chicago. 
W. Sumner Smith, Chicago. 
Selz Schwab & Co., Chica 
Guthmann, Carpenter & Felling, Chicago. 
P. Cogan & Son, Stoneham, Mass., John Goebel. 
Danie Geenn Felt Shoe Co., Dolgeville, N. Y., F. A. Eldredge. 
Algier Shoe Mfg. Co., Brooklyn. 
T. D. Barry Co., Brockton, Geo. Bertman. 
Westcott, Whitmore Co., A. J. La Casse. 
Florsheim Shoe Co., Chicago. 
Endicott-Johnson Co., Mr. Hannah. 
A. S. Kreider Co., Chicago. 
C. F. Stearns, Boston, S. A. De Flower. 
Reick Langendorf & Co., Chicago. 
Ogden Shoe Co., Milwaukee, E. F. Lukens. 
Sinsheimer Bro. Co., Chicago. 
J. E. Tilt Shoe Co., Chicago. 
ea Tire and Rubber Co., Akron. 
J. W. Carter Chica re , Chicago. 
Goodrich Rubber CoC 
Huntington Shoe & Ah mg 
Plant Bros. & Co., Sendhenter, ¥ B. Rosenthal. 
Pontiac Shoe Co., Pontiac, Hl. J. E 
Tober-Saifer Shoe Co., St. Louis, Chas. M. Cohen. 
[Tein ford Shoe Co., Carlisle, Pa. 


also Tenico Overgaiter 


Noi HB Ind. 


Johnson Bailey Shoe Co., agg = oe Pa. W. B. Bowen 
. B. Piekenbrock & —_ as Dubuque, Iowa, H. Rosenbaum. 
Bartlett-Sommers Co., ‘owler. 
Merrill Porter & Co., * wy A. Percy Wilson. 
Ralston Health Shoe Co , Brockton, V. E. Desnoyer. 
re gr Felt Co., H. Walbrun. 
E. Lippman Shoe Co., St. Louis, G. E. Lippman. 
tS. luck, Chicago. 
Vinsonhaler Shoe Co., St. Louis, R. R. Hyde. 
Wk + Stevens, Inc., Newburyport, Mass., A. Rosenberg. 
ro 
F. Mayer Boot & Shoe Co., Milwaukee, L. Weinberger. 





Riley Shi hoe Co., Columbus, M. P. Bringardner. 
Lewis, Geo. E. Teasdale. 
Beals-Pratt Shoe Co., "50" 


2. J. Pierce. 
C. Fox, Inc., Haverhill, C . J. Riedholm. 
otue Tread Mfg. Co., Chicago. 

W. H. McElwain Co., Bosto 
W. Greilich & Sons, realtone. M. E. Hattenback. 
W. L. Douglas Shoe Co., eg mae R. Meyer. 
Shaft-Pierce Shoe Co., F aribault, M 
Mrs. A. ohn H. Cross, Inc., Tee Arnold-Noward Lotspiech . 
ae ay’ Rubber Co., Chicago. 
R. E. McDonald, Boston, Chas Heilbrun. 
A. E. Nettleton Co., Ross Kin; 
Carlisle Shoe Co., Carlisle, Fred Wendt. 
Shoe Speualy Mfg. Co., St. Louis, C. H. Stemmons. 
eS Co., Rochester, Frank J. Satek. 

gg Shoe Co., Pontiac, C. H. Ebert, 


Pedigo Shoe &o. St. Louis, M. W 
Rindge, Kalmbach & Logie, Grand Rapids ‘Chas. Lathrop. 
caep & Te Tapley, Danvers, W. Daley. 

» Brockton, E. B. Secu. ° 
Henry Kine’ & Co. 
Helming-McKenzie Co., H. E. Bauman. 
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Veteran Shoe Concerns Vigorously Progressive 


The Origin of Smith-Wallace Shoe Company---From “Stock Boy to 
President’’---Carries Inspiration 


wore hoop-skirts, enjoyed the square dances and cotil- 

lions,-and wended their ways home after having 
danced the Virginia reel, in fact, 15 years before the Civil 
\ar in this country, the present Smith-Wallace Shoe Com- 
pany had its beginning under the name of Ward-Doggett & 
Co. To be exact, it was in 1846 that Ward-Doggett & Co. 
began its career at 133 Lake Street in Chicago. Later, the 
company moved to 157 S. Water Street, at which time 
tuey were succeeded by Doggett-Bassett & 


. back in the days when our great-grandmothers 


tended to the detail incident to future orders, assisted in 
ordering shoes from the factory, became house superintendent 
and then assistant manager, which position he occupied at 
the time he resigned to go with the Smith-Wallace Shoe Com- 
pany. Lacking one month and one day he was identified 
with M. D. Wells & Co. for 20 years. 


From Office Boy to Vice-President 
It was in 1889 or 1890 that John H. Wichman started in as 





Hills in 1855. 


In 1871 the Chicago Fire 


In 1859 the company moved to 28 Lake 
Street, then, subsequently, in 1862, to 29-31 
Lake Street. At this address they were 
burned out in 1871. This, of course, was the 
great Chicago fire, which devastated such a 
.big area, and in connection with which history 
tells us of Mrs. O’Leary going out to milk 
her cow and having the lantern which fur- 
nished the light kicked over by the cow, which 
accident started the fire. 

After the fire of ’71 the company occupied 
one of Mr. Doggett’s residences at 522 Wabash 
Avenue, for a short time. Later they moved 
into J. Y. Scannon’s brick building on 
Michigan Avenue, the first building on that 
street after the fire. This building was oc- 
cupied until the Doggett Building was com- 
pleted at the old, or former, location, 29-31 
Lake Street. It was at this location, that the 
firm was succeeded by Doggett-Bassett & 
Hills Company. The Doggett-Bassett & 
Hills Company moved to 212-214 Monroe 
Street and afterward to 214-216 Madison 
Street. 

It was at this location that the firm name 
was changed to Smith-Wallace Shoe Company 
and the company moved to the northwest corner of Jackson 
Boulevard and Franklin Street. 


In 1903, a Change in Location 

It was in 1903 that the Smith-Wallace Shoe Company 
moved to the building which they now occupy, illustrated in 
this column, at Adams and Market Streets. 

December 15, 1904, George D. Chandler, who is president 
and general sales manager of the Smith-Wallace Shoe Com- 
pany, became identified with this institution. Mr. Chandler 
has had 35 years’ continuous experience in the shoe world, 
having started on January 15, 1885, with M. D. Wells & 
Co., at what he terms the munificent sum of $5 per week. 

In this connection there is really much inspiration for boys 
starting out today to be obtained from Mr. Chandler’s rise 
in the shoe world. It is character, will power and persever- 
ance that carries a young man from $5 a week to the presi- 
dency of a big shoe corporation like Smith-Wallace Shoe Com- 
pany. 

Mr. Chandler’s duties in the shoe business began with his 
being a stock clerk, then he, in turn, became an order picker, 
had charge of back orders, entered mail orders, listed and at- 





157 S. Water Street in 1855, the home of Doggett Bassett & Hills, Wholesale 


Boots and Shoes. 
way that Chicago streets were graded in those days. 


Note approaches to sidewalks and general up-and-down 


an office boy at Smith-Wallace Shoe Company. Later he 
worked in stock in the rubber department, afterwards be- 
coming manager of the rubber department in about 1894. 
Mr. Wichman, in 1905, began co-operating closely with Mr. 
Chandler in the merchandising end of the business. For a 
number of years now he has been merchandise manager and is 
also vice-president of the company. 


Other Officers of the Company 


The other officers of the company are George N. Faecher, 
secretary, and Chas. M. Leonard, treasurer. 

Geo. N. Faecher was born and reared in the City of New 
Orleans, La., and started his commercial career in the cotton 
business. At the age of 17 he was in charge of a pickery 
owned by Ernest E. Scharpe & Co., which carried 500 em- 
ployes on their pay-roll. 

In 1891 he became connected with the largest wholesale 
dry goods and notion house of that city, and in 1898 he was 
placed in charge of their branch in St. Louis, Missouri. 

It was in 1902 that Mr. Faecher first entered the shoe 
business, associating himself with the Brown Shoe Company 
of St. Louis, Missouri, as manager of credits. He came to 
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Chicago, January 23, 1916, and was elected to the position 
of secretary and office manager of the Smith-Wallace Shoe 
Company. He is a member of the Chicago Association of 
Credit Men and the Illinois Athletic Club. 


Wm. K. Guyton, Oldest Employe 
Wm. K. Guyton is the oldest employe of the company. 
He started his career with the company in 1875, when it was 
known as Doggett-Bassett & Hills. In spite of the fact that 
Mr. Guyton was fourteen years old at the time Abraham 
Lincoln was assassinated, being born September 26, 1850, he 
is a remarkably well-preserved man and takes keen delight 

in handling statistics in the accounting department. 
**Kinder-Garten” welts and turns for boys and girls and 
little tots is the leading advertised line of the Smith-Wallace 
Shoe Company. However, a complete general line of men’s, 
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the labor of the inmates and commenced the manufacture of 
shoes. This firm was succeeded by R. P. Smith Sons & Co., 
the company member being Mr. Legg. 

At the close of the contract for reformatory labor R. P. 
Smith Sons & Co. moved to Chicago and Mr. Legg in 1889 or- 
ganized the Pontiac Shoe Manufacturing Company, entering 
upon the successful business which, as manager and president 
of the company, he continued until his last illness. 


Active in Civic Life 


While devoting his major energies to the shoe business, Mr. 
Legg did not neglect his duties in civic life. He served the 
city as a member of the City Council for several terms, was 
elected as a member of the Pontiac Township High School 
Board of Education for several terms; was an organizer and 
director of the Chautauqua Association ever 
since its organization; he was for many years 














Present location of the Smith-Wallace Shoe Company, Adams & Market 
The tower immediately back of the Smith-Wallace Building The personnel of the James-Buntrock 


Streets, Chicago. 


is the present Union Depot, which is being replaced by the new Union Station, Shoe Mfg. 
which will be one of the world’s finest depots, costing about $65,000,000. 


women’s, boys’ and girls’ fine shoes and heavy-grade shoes 
and a large stock of Boston and Bay State rubbers are carried 


on the floor. 


President of Pontiac Shoe Company Ends Life’s 


‘Work 


Clark E. Legg, a well-known Western shoe manufacturer, 
died at his home in Pontiac, Illinois, on December 20, last. 
For eight weeks preceding his death Mr. Legg had been 
seriously ill. He was born at Johnson’s Cross Roads, Monroe 
County, West Virginia, November 8, 1855. His parents 
moved to Illinois in the Spring of 1856 and settled on a farm 
some six miles west of Pontiac, after which he lived for a 
while at Virgil City, Missouri. 

After some three years’ residence in Missouri, the then young 
Mr. Legg came back to Pontiac and entered the employ of 
D. M. Lyon as a clerk ina shoe store. In 1877, he, with John 
S. Voght, purchased the business. In 1881, with D. M. Lyon, 
Mr. Legg secured a contract with the State Reformatory for 





president of the Pontiac Building and Loan 
Association; a director of the Pontiac State 
Bank; a director of the Allen Candy Com- 
_ pany; one of the organizers and directors of 
the LaCrosse Land Company of Indiana, and 
president of ithe Illinois Young Men’s 
Christian Association. 





Life an Inspiration 

Mr. Legg’s whole life was an inspiration 
to the young. His time and his money were 
ever donated willingly to philanthropy. 

Mr. Legg leaves one daughter, Martha, now 
Mrs. C. F. Reynolds; three brothers, two 
sisters, four half brothers and six half sisters. 

The funeral was held at the Methodist- 


Episcopal Church on December 22. 





James-Buntrock Shoe Man- 
ufacturing Company 


The Organization’s Personnel Com- 
posed of Practical Shoemakers 


Company, Milwaukee, Wis., 
children’s shoe manufacturers, is made up of 
the following men: William G. James, 
president, tormerly cutting room foreman with the Weyen- 
berg Shoe Mfg. Company; Eric E. Buntrock, secretary 
and treasurer, formerly production man with the Racine 
Shoe Mfg. Company; Grover Hanisch, vice-president, formerly 
treeing and packing room foreman with the Weyenberg 
Shoe Mtg. Company; and Walter A. Ebner, superintendent, 
formerly superintendert of the Children’s Shoe Department 
of F. Mayer Boot & Shoe Company. 





Timely Advertising 


Merchant Announces Federal Commendations 
on H. C. L. Reduction 


A certain merchant telegraphed a message to Washington. 
He got back a reply from the Department of Justice, thank- 
ing him for his interest and co-operation in reducing the 
high costs of living. He had a sign made 20 feet long, and 
he printed that telegram on it in big letters. And everybody 
who went by the store said: Now here is a merchant who 
is striving to keep down prices. . 





The Chicago Shoe Market 


Invites You to Attend 


The Semi-Annual 


CHICAGO NATIONAL 
SHOE EXPOSITION 


Palmer House 


January 5th to 10th, 1920 





| ent kind of merchandise handled in a shoe store will be represented here. 
Men’s, women’s, children’s, boys’, girls’ and misses’ shoes, rubbers and 
felt goods—all styles and all prices—for immediate or future delivery. 
Spats, foot appliances, display fixtures and other accessories. 


The Exposition held here in July was overwhelmingly successful, and plans 
have been inaugurated to make this forthcoming event in January even 


more so. 


A visit here during the week of January 5th to 10th will prove conclusively 
to all merchants that Chicago presents a logical market for the comparison, 
selection and purchase of all kinds of footwear. Come here during Exposi- 
tion Week and profit by the many advantages and benefits of the Chicago 
shoe market’s effort. 








Here Is a Handy Guide to Reliable Chicago 
| Shoe Establishments 


After your visit to the Palmer House, where all exhibits will be held, be sure to call at the 
showrooms of the wholesalers and manufacturers listed below, where you will be given a cordial 
welcome, and at the same time have an opportunity to inspect the facilities and complete lines of 
these progressive houses. Most of them are located only a few blocks from Exposition head- 


quarters. Tear out this page and bring it with you for easy reference. 


WOMEN’S SHOES CHILDREN’S SHOES 


Exhibiting Exhibiting 
HENRY KLEINE & CO. (Tredlite Steppers) . .591 
208 W. Lake St. 


SMITH-WALLACE SHOE CO. (The Kinder- 

NOVELTY SHOE CO........................ Garten Line) l 
30-32 S. Wells St. Adams and Market Sts. 

(SINBAC) SINSHEIMER BRO. & CO 


(The Helthy-Fut Line) 
211 W. Monroe St. 


GEO. E. HARRISON SHOE CO 
207 W. Monroe St. 





HARPER & KIRSCHTEN SHOE CO 
231 W. Monroe St. 


HARRY M. HUSK SHOE CO STANWEAR SHOE CO...................... 
327 W. Monroe St. 19 S. Wells St. 


HAMTON SHOE CO A. S. KREIDER CO 
312 W. Monroe St. 


26 S. Wells St. 
GENERAL 


(Men’s, Women’s, Children’s, Etc.) 
’ ra H. F. C. DOVENMUEHLE & SON 
MEN'S SHOES 321 W. Monroe St. 


FLORSHEIM SHOE CO egg omninges: CARPENTER & TELLING. . .431 
onroe and Franklin Sts. 


Adams and Clinton Sts. 
RUBBER FOOTWEAR 


CONVERSE RUBBER SHOE CO 
618-628 W. Jackson Blvd. 


SIDWELL-De WINDT SHOE_CO 
222 West Monroe St. 


WHITCOMB SHOE CO 
303 W. Monroe St. ACCESSORIES 

A. J. BATES CHICAGO CO................. CURTIS-LEGER FIXTURE CO. (Shoe Fix- 
eS. Geenpen Me. 235 W. Jackson Blvd. 


THE SCHOLL MFG. CO. (Foot Appliances) .421 


J. W. CARTER CHICAGO CO 
211 W. Schiller St. 


838 W. Chicago Ave. and 1258 Marianna 





These Are the Concerns Which Have Built Up 
the Chicago Market 


Chicago’s Big Rubber Footwear Establishment 

Service is the big paramount thought in all of the 
operations of the Converse Rubber Shoe Company, 
and in carrying out the idea of service to the utmost 
every conceivable advantage and factor has been 
employed, with the result that the Converse Rubber 
Shoe Company looms up as the West’s most unique 
rubber footwear house. 

To render the kind of service that Converse 
customers in the Central West have become ac- 
customed to, requires a modern seven-story building, 
which is located at 618-626 West Jackson Blvd., 
Chicago. This building is situated just within one 
block of the new Union Station that is now in the 
process of completion and three short blocks of the 
Northwestern Station. 
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The Converse Rubber Shoe Building. 


In this building of the Converse Rubber Shoe 
Company is carried the largest, most varied and most 
complete stock of rubber footwear, tennis, athletic 
and outing shoes in the United States in one brand. 
Dealers throughout the Middle West have learned to 
depend upon this feature of Converse service, and 
they are most generally successful in securing any 
kind of rubber footwear right from stock at nearly 
every season of the year. As a result of maintaining 
at all times a complete stock, and because it distrib- 
utes its products direct to retailers only through its 


own branches and has no jobbing connections of any 
kind, the Converse Rubber Shoe Company has been 
able to fill all its early orders, and it.is in position 
to guarantee delivery for 1920 on all accepted orders. 

This concern does not solicit or sell to mail order 
houses. 

Twenty-five salesmen comprise the selling staff 
0 covers the territory from Ohio to the Missouri 

iver. 

The Converse Rubber Shoe Company is the manu- 
facturer of the “Big 9’—the original leather ankle 
piece shoe and the best example of canvas top, rubber 
soled shoe ever produced for either indoor or outdoor 
use. It also manufactures the “Big C”’ Line of Triple 
Tread rubber footwear, which represents the very 
highest quality of material and merchandise. 

The guiding genius that has been responsible for 
the remarkable growth of the Converse Rubber 
Shoe Company in the Western field is M. L. Paterson, 
who is the Western Selling Agent for this concern. 
Mr. Paterson has been actively identified with the 
Chicago market since 1893, and has had exceptional 
opportunities to become familiar with the require- 
ments of local trade and has surrounded himself with a 
corps of capable executives who have the same ideals 
of service as those fostered by Mr. Paterson. 

Visitors at the Chicago National Shoe Exposition, 
January 5th to 10th, will have an opportunity to 
examine the complete Converse line at Room 412, 
Palmer House. 





A Standardized Product Means Maximum 
Quality at Minimum Price 
Standardization in the dictionary of J. W. Carter 
Chicago Company means standardized selection of 
upper stock, bottom stock, insoles and other material 
entering into their men’s shoes. It means standard- 
ized lasts and patterns. 
Standardizing means “AS ARE”—no changes in 


No. 1 factory, which was formerly the McDonald & Kiley 
factory of Cincinnati, is located at 833 West Chicago Avenue. 
In this factory are made the Carter top-grade lines. The No. 
1 factory is superintended by Mr. David Tilt, who is possibly 
one of the best-known factory managers in the country today 
making men’s fine welt shoes. 




















patterns, tips, stitching or other details. No brands, 
no names, no labels on the shoes. 

The shoes are run through the factory in large 
quantities, which eliminates many changes of ma- 
chinery which are necessary in factories which run the 
shoes through in small lots with a lot of minor changes. 
It is obvious that a hundred dozen of particular 
shoes, every pair exactly like every other pair, can be 
made more economically than if the machines had 
to be stopped and changed a hundred times in making 
the same quantity. 

That’s why Carter Standardization means better 
quality of materials and workmanship for the price. 

Another feature about J. W. Carter Chicago Shoes 
which makes for everlasting good will among custom- 
ers is the extra wear obtained from the ‘Over weight” 
out soles. 

That merchants are more than pleased with Carter 
Chicago Shoes is proved by the fact that the Chicago 
factory started with a small output in 1917, has grown 
until at the present time the output is well onto 2,000 
pairs a day. Total daily output of all the factories 
is over 5,000 pairs. Another Chicago factory is being 
equipped with machinery that will largely increase 
the production. 
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No. 2 factory is located at Marianna and Herndon Streets, 
and is superintended by Mr. Walter Kish. This factory is 
being devoted to making an intermediate line of popular- 
priced welt shoes for men, and both factories are now de- 
voted to making men’s welt shoes exclusively. 


Chicago has been famous for years as a manufactur- 
ing center of men’s extra quality dress shoes. By the 
Carter specialization plan, no part of quality furnished, 
or style, has been sacrificed, but manufacturing cost 
reduced to the minimum. 

At the Chicago National Shoe Exposition, Room 
450, Palmer House, January 5-10, the J. W. Carter 
Chicago Company lines will be exhibited. 

The A. J. Bates Chicage Company Shows Tre- 
mendous Growth 

The A. J. Bates Chicago Company is the natural 
outgrowth of direct factory representation brought 
about by the increasing demand for ‘“‘Bates’’ shoes. 
A large and complete stock of seasonable styles is 
carried ready for immediate delivery. 

In addition to the ‘Bates’ line, the A. J. Bates 
Chicago Company carry in stock a complete line of 


women’s shoes and oxfords that is strictly on a par 
with the standard and character of the men’s line. 

By concentrating their efforts towards standardiz- 
ing their shoes and by keeping the price within the 
category that appeals to the great majority of the 
middle class, the A. J. Bates Chicago Company is in a 


L. F. KUNTSMAN 
Manager A. J. Bates Chicago Co. 


natural position to feature discriminating footwear 
that is a big factor in the foundation of any successful 
retail business. The convenience to the trade in 
having at all times on the floor ready to ship a com- 
plete stock of both men’s and women’s lines, affords 
a retailer an opportunity of carrying on his shelves 
a varied line without the necessity of having a large 
investment tied up in a considerable stock. 

Mr. L. F. Kuntsman is the manager of the A. J. 
Bates Chicago Company and is a keen student of 
shoe merchandising. It is in a large measure due to 
his efforts that the business of the company has grown 
so rapidly as to necessitate considerably enlarged 
quarters to serve and supply the trade in a manner 
that is in keeping with the high standards of Mr. 
Kuntsman. As a result, the present location at 
328 West Monroe Street has been outgrown, and new 
premises have been secured at 33 South Wells St., 
where the A. J. Bates Chicago Company will occupy 
their own four-story building. This building is now 
being remodeled and will present an attractive ap- 
pearance on “Shoe Row,” the sobriquet that has been 
applied to Wells Street from Madison to Monroe 
Streets. They will be located in their new quarters 
after January Ist, and a cordial invitation is extended 
to the merchants who attend the Chicago Shoe Ex- 
position, as well as the entire trade in general, to visit 
them at their new home. The A. J. Bates Chicago 
Company will exhibit both their men’s and women’s 
lines in Room 418, Palmer House, during the 
Chicago National Shoe Exposition. 
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R. K. L. CO. 


«Since 1864—Makers of Good Shoes” 


Your Convention visit will not be complete unless you see this line of 
MEN’S HIGH GRADE, MODERATE PRICED, DRESS WELTS 


Not too extreme to offend the conservative, but embracing the most popular selections 
of leathers, the best selling lasts, and the last word in style. Prices and delivery 
guaranteed for coming season. 


CHICAGO NATIONAL SHOE EXPOSITION— January 5th to 10th 
Room 570 Palmer House, Chicago, Ill. 


NATIONAL SHOE RETAILERS’ CONVENTION—January 12th to 15th 


Space 413 Convention Hall, Boston, Mass. 


C. D. Lathrop, Sales Manager, and F. E. Jones, Southern Representative 
in charge 


RINDGE, KALMBACH, LOGIE CO. 


10-22 Ionia Ave., N. W. Grand Rapids, Mich. 
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Monarch of the Oaks 
Sole Leather 
Cuts the Best Soles for W inter W ear 


Even the light soles of Monarch of 
the Oaks turn water better than the 
heavy soles of another tannage and 
our heavy Monarch soles are prac- 
tically impervious to water. 
Bends Blocks Strips 
Jumbos Toplifts 








Order From Your Jobber 


KULLMAN, SALZ & COMPANY 


Tanne:s of Real Leather 


88 Fulton St. New York 





220 W. Lake St. 
Chicago 


‘B Wells Fargo Bldg. 


San Francisco 
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ADVANCE NOTICE 
Send Your Orders Now! 


1920 Directory of Shoe Manufacturers 


(17th Original Edition) 


American 
Shoemaking 


IMPROVED itd ACCURATE 


“The Red Book” List of 


REVISED za aaa COMPLETE 


CORRECTED HANDY 


Covering all the improved features of previous editions, thoroughly and carefully revised to date. 
More important changes have occurred during the past year than ever before. Over 200 new firms 
and readjustments, changes in addresses, new superintendents and buyers, changes in lines of produc- 


tion, etc. 
Remember this is the only Directory giving complete description of product, output in plain figures, 
special buying hours, and containing the names of actual manufacturers—no jobbers included. 


PRICE $2.00 POSTPAID 


“RED BOOK’’ SHOE TRADES DIRECTORIES 
Published by 
SHOE TRADES PUBLISHING CO. 
SUCCESSORS TO 


American Shoemaking Pub. Co., Superintendent and Foreman Pub. Co., Rogers & Atwood Pub. Co. 
683 ATLANTIC AVE., BOSTON 
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GALLUN QUALITY 








AZTEC 
CALF 


ZTEC CALF is recognized the 
A world over as the standard of 
excellence for Spring and 
Summer shoes for men, women and 
children. Pliable and strong, this 
leather is pleasing to the eye and 
comfortable on the feet. Aztec 
Calf will be offered in the coming 
season’s fashionable shades. 





MANDARIN 
SIDES 


CHROME tanned side 
leather made in glazed and 
boarded finish and offered in 


two colors. Mandarin Sides are . 


strikingly attractive and of the 
highest integrity. They are de- 
signed to meet the call for fine 
shoes that can be sold at prices de- 
manded by the great majority. 








Four Stanch Leathers 
For Spring 1920 





NORWEGIAN 
VEALS 


NE of Gallun’s specialty 
leathers—a heavy, rugged, 
high-grade leather that is the 

first choice of high-grade manufac- 
turers for the popular brogue shoe. 
Norwegian Veals are suitable for 
both men’s and women’s shoes and 
are produced in two colors and 


black. 


VIKING 
CALF 


STRONG grained mellow calf- 
A skin that is moisture-repel- 
lent. This leather does not 
peel orchip and is especially adapted 
for a high-grade shoe. Viking Calf 
is favorably known and universally 
used by discriminating shoe manu- 
facturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 
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A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 11 EAST STREET, BOSTON, MASS. 
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Mohawk Calf 


A Rueping production. Smooth, 
black Calf, fine grain, mellow feel 
and economical cutting qualities. 





The Best in Shoes 
Requires 


The Best in Leather 


Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


— BRANCHES — 
Milwaukee 


San Francisco Montreal 
Northampton, Eng. 
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Shoe Merchants Can Supply All Their Needs 
In Footwear by Buying from the Following Houses 


BROWN SHOE CO. 
Maxine, White House and Buster Brown 
Shoes. 


BRAUER BROS. SHOE CO. 
Little Prince and Princess and Blue Jay 
Children’s Shoes. 


DITTMAN SHOE CoO. 
Milady and Nine O’Clock School Shoes. 


CENTRAL SHOE CO. 
Men’s, Women’s and Children’s Shoes. 


L. DOERR SHOE CO. 
Dependable Shoes for Women. 


FRIEDMAN-SHELBY SHOE CoO. 
Atlantic, Pacific and Red Goose Shoes. 


JAMES CLARK LEATHER CO. 
Novelty Shoes, Hood Rubbers, ‘“‘Kew- 
rf Twins,”’ ~~ ueeame of Mudge Old 
dies’ Shoes 


G. E. LIPPMAN SHOE CoO. 
High Grade Shoes For Women. 


LEO GORDON SHOE CO. 
Fine Footwear for Women. 


JOHANSEN BROS. SHOE CO. 
Makers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE CO. 
The Fashion Plate Shoes for Women. 


A. S. KREIDER CO. 
Makers of Best Shoes for Boys, Girls and 
the Babies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
Masterbilt, Super-Tred and Billiken 


hoes. 


PEDIGO-WEBER SHOE CoO. 
High Style Novelties for Women. 


PETERS SHOE CO. 
e make more fine shoes and ship 
them quicker than any other house in 
the West.’ 


ROBERTS, JOHNSON & RAND SHOE CO. 
a Society and ‘Tess and Ted’’ 
oes. 


SAMUELS SHOE CO. 
Young Women’s, Girls’, 
Infants’ Specialty Shoes. 


TOBER-SAIFER SHOE CO. 
Novelty Boots and Oxfords. 


WIZARD FOOT APPLIANCE CO. . 
Adjustable Foot Appliances. 


DAVID P. WOHL SHOE CO. 
Novelty Shoes for Women. 


Boys’ and 
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ROM asmall beginning, supplying shoes to a limited 
kK trade territory, to its tremendous volume of today, 
shipping to all parts of the world, is the record of 
Saint Louis as a shoe market. 







In the year just closing, Saint Louis, with its Seventy 
Shoe Factories, making every kind of shoes for men, 
women and children, has produced a volume in excess of 
$150,000,000.00 a year. 












This growth is not the result of chance. The retailers 
buying Saint Louis-made shoes are doing so for just one 
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reason—because they know that they are making good 
profits, increasing their volume, and developing satisfied 
customers through selling Saint Louis-made shoes. 


Men are in business for but one thing, to make money, 
and Saint Louis says to every shoe retailer not now taking 
advantage of the Saint Louis market that any retailer once 
buying Saint Louis shoes will continue to do so. 


For years, Saint Louis had been known as a place for 
real shoes, built right. The Saint Louis-made shoes still 


hold that reputation and with it a reputation for producing 
SEE NEXT PAGE 
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a style that sells them anywhere, whether in the greatest 
cities of the country or in the rural districts. 


Saint Louis Shoe Houses are proud, too, of the service 
they are giving their customers and of the fact that they 
can supply the merchandise that is called for. 


If you are not buying from Saint Louis today, it will 
pay you to make your purchases where you can get the 
service you want on shipments and where you can be as- 
sured that the shoes you receive are the kind your customers 


want. 


When you attend the N.S. R. A. Convention at Boston, | 
January 12-15, look for the Saint Louis Manufacturers’ 
Exhibit, and let it demonstrate to you the qualities of the 
merchandise being produced in the world’s Greatest Shoe 


Market today. 
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_ B-1612—Brown Ooze Calf (New Shade), 2-Eyelet Tie, Turn, Ace 
19-8 Full Louis Heel, AA to C $8.50 ; 
B-1613—Black Ooze Calf, as above, AA to C..........- $8. 
B-1610—Black Kid, as above, AA toC.............+++ 7.50 
B-1611—Patent, as above, AA to C 7.00 
B- 500—White Kid, as above, AAtoC..............-- 6.50 


Terms—2 Per Cent, 10 Days. 
High Grade Shoes for Women 
Our Line Displayed at N. S. R. A. Convention 


G. E. LIPPMAN SHOE CO. 


Si. 1627 sie St. Louis Mo. a . 





















































Write or Wire for 
Billiken Booklet or Salesman 


MSElroy-Sloan Shoe Company 


ST. LOUIS 














AA-D 24%7 9-8 Heel 
Tan or Mahogany Calf 
Mahogany Side 
Write for Prices and Catalogue 
Specialty Manufacturers 


BRAUER BROS. SHOE. @. “G'sa"* 


Manufacturers of Children’s Exclusive Shoes 











Work more— 
Produce more— 
Save more— 


But we can’t continue increasing our production unless we con- 
tinue increasing our railroad facilities. 

The farms, mines and factories cannot increase their output be- 
yond the capacity of the railroads to haul their products. 


Railroads are now near the peak of their carrying capacity. 


Without railroad expansion— more engines, more cars, more 
tracks, more terminals — there can be little increase in production. 


But this country of ours is going to keep right on growing — and 
; the railroads must grow with it. 
of ; . . . 
To command in the investment markets the flow of new capital 
ane t of k to expand railroad facilities — and so increase production — there 
Pm Be ne seman ohich > ng ea must be public confidence in the future earning power of railroads. 
vention of war has necessarily The nation’s business can grow only as fast as the railroads grow. 
delayed and accumulated, and the 


result is that ****** very large T ° ° , 
capital expenditures ought to Tus advertisement is. published by the 
be made to make up for the in- ‘ ‘ : 
terruptions inevitably due to the Absocuation of Railway 
war and to prepare the railroads 
to serve adequately the increased ae ; ’ ‘ > ae 
traffic throughout the country. Those desiring information concerning the railroad situation 

may obtain literature by writing to The A iation of Railway 


—WALKER D. HINES, , 
Director General of Railroads. Executives, 61 Broadway, New York. 
































“. SHOES “se 
for Overy Occasior 
SUPER STYLE ond FITTING QUALITIES 


By original and distinctive features of construction in our 
shank we secure unsurpassed style and fitting quality. Noth- 
ing has done more to get fitting quality in shoe making dur- 
ing the past ten years. This innovation from regular methods 
of manufacture, coupled with “Arnold”? workmanship,’ has 
made “GLOVE?GRIP” shoes internationally famous. Your 
store will be abetter store by selling them. 


11 Styles In Stock For Men; Five For Women 
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Model S807 
*““Vassar’”’ 
“Glove Grip” 814” 
Bal, Tabasco Brown 
Kid. Imitation 
Straight Tip, 15-8 


Heel. AAA-AA 4 to 9. 
A-B 3 to 8. Cand D 
2% to 8. Price $11.60 


See our Display, Booth 142, N. S. R. A. Convention, Boston, January 12-15 
Boston Office, 10 High St., Rooms 801-802 
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F you attend the convention, you will find them at 


Mase ta the Saeneeree pe No. 30. If you do not attend, we will be 


“RAUTEX” FABRICS 


glad to send you samples. 


In all events you must see them, for they represent the last 
word in spat style—the last stitch in quality—and the very 
Cloth newest and latest developments in color, cut and fabric. 


As their name implies they are the actual STANDARD in 
Spats. Everything that goes into them is STANDARD. 


Satin “Standard” Spats are Nationally Adver- 
Silk tised in Leading Magazines and Newspapers. 


Not to see the new “‘SSTANDARD”’ Spats is to lag a 


Linen 


in the newest and most fashion- year behind in knowing what's what. 


able colors. 


See them at the convention or write for samples to— 


S. RAUH & COMPANY 310 Sixth Avenue, New York, N. Y. 


THE LARGEST AND FOREMOST SPAT MANUFACTURERS IN THE WORLD 

















~The 


BOOT-TOP 


It clings to arch and heel without 
the slightest bulge and fits snugly 
around the ankle—for all the 
world like a tailored-to-ordercloth- 
top shoe. It slips over the heel 
with a permanent strap and no 
buckle. In all fashionable colors 
and the exclusive “Rautex” 


Fabrics. 


Stock on hand for 
immediate delivery 


‘TRIMLINE 
SPAT 


The most popular of all spat 
models. 

The “Trimline” stands unrivaled 
for out-and-out spat style and 
quality. Note the faultless fit 
and graceful lines from which the 
name of “Trimline’’ was derived. 
Made in the newest as well as 
standard colors, in the exclusive 


“‘Rautex”’ Fabrics. 
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SELECTED STYLES OF OUR 
EXCLUSIVE MEN’S SHOES 


WILL BE DISPLAYED AT THE BOSTON 
CONVENTION (BOOTH 26) 


MR. A. L. SLAVEN WITH STAFF 
WILL BE IN CHARGE 


QUALITY—SINCE 1844 


THE BOYDEN SHOE MFG. CO. 
NEWARK, N. J. 
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EZOL:4 _ TREADS AND MATS- 
they go home fresk and contented 


Ezola is a flexible mat or strip made of tempered asphalt compound protected by layers of 
asphalt saturated wool felt and surfaced with crushed mica. 


Placed on wood or concrete floors where workers stand, it protects against dampness and 
cold, often prevents rheumatism, always lessens fatigue, absorbs shocks and insulates 
against electricity. Pays for itself in illness prevented and comfort increased. 










METAL BINDING For particulars write 
ASPHALT pets 
WOOL FELT The Philip Carey Company 


WEARING 
SURFACE 










511-531 Wayne Ave. Lockland, Cincinnati, Ohio 
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In Use by These and 
Many Other Makers 
of Fine Shoes 


Johnston and Murphy 
Laird Schober and Co. 
Thomas Cort, Inc. 
Zeigler Brothers 
Martin and Martin 
Hurley Shoe Co. 
Upham Bros. Shoe Co 
O’Donnell Shoe Co. 
Burt & Packard 

Fred F. Field Co. 
Harney Tracy Crehan Co. 


BOOT AND SHOE RECORDER 


Specialists In 
Improving the 


Inside of Shoes 


D> Luxe Lining is the result of our never 
ending study of how to make the inside 
of a shoe better. 


Unless you appreciate the value of this 
point De Luxe Lining will not interest you. 
It is for high grade shoes only, and is cal- 
culated to make an instant impression upon 
customers who want the best. 


Your manufacturer will be glad to use De 
Luxe Lining if you ask him to. 


“Know It By The Weave’’ 


Samples in both white and natural (ecru) 
will be gladly sent on application. You 
should have them in order to fully appreciate 
why 


“De Luxe Costs More But Performs Better’’ 


Julius Kallman Company, 
61-63 South Street - + Boston,Mass. 
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WE invite all retail shoe merchants who attend the coming convention at Boston to call and 
allow us to demonstrate the several superiorities of our “SNUFT” SIDE LEATHERS. 


There is only one line of “SNUFT” side leathers. It is made exclusively under this trade mark. 


REG USA 


SIDE LEATHERS 


“SNUFT” Side Leather has its grain improved, giving it an appearance almost identical with 
calf. 


It is colored in such a way that only polish is required in some factories to make the shoe ready 


“SNUFT” side leather holds its color and wears longer than the best calf. Come and 


to wear. 
see it. 
Yours truly, 


139 South Street, Boston. - C. D. KEPNER LEATHER CO, 








NOW READY! 
1920 DIRECTORY 


OF 
Shoe Manufacturers 


Covering all the improved features of previous 
editions, thoroughly and carefully revised to 
date. Over 200 new firms and reorganiza- 
tions, changes in addresses, changes in lines of 








COVER! ! 


There is a market everywhere for SHOE BUCKLES. 
We have a complete line IN STOCK Now, in Steel, 
Rhinestone, Beaded and Metal. All grades, from $2.00 
per dozen to $20.00 per pair. 

BEADS for Embroidery or Buckles. 

— in Silk and Mercerized, tubular, round and 
t 


“ee A TEIN Ro. zt" 


18th St. 
The Novelty Corner 
860 BROADWAY, NEW YORK 
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| production, etc. Remember this is the only 


Directory giving complete description of 
product, output in plain figures, and contain- 
ing the names of actual manufacturers—no 


jobbers included. 
Price $2.00 Postpaid 


Shoe Trades Publishing Co. 


683 ATLANTIC AVE. . BOSTON 
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AT LAST! 


A MACHINE THAT ACCURATELY 
DETERMINES THE EXACT SIZE 
OF EITHER FOOT 


Shoe Fitting Made Easy Waste Time Eliminated 
MR. RETAILER: 


OU have often wondered how you could save the waste time and effort that your clerks use 
in trying to satisfactorily fit the customer’s foot. No matter how efficient they are, there 
is bound to be “‘try-on” after “try-on’’ before the right size is secured. 

We can solve this problem for you with the CLARKE FOOT MEASURER. This is an ingenious 
machine that shows at a glance the absolute correct length and width of either foot, together with 
the size of the shoe to be fitted. 
This measurer is easy to operate, attractive in design and substantially constructed. Once you 
get this in your store you will wonder how you did business for years without THE CLARKE 
FOOT MEASURER. 
THE CLARKE FOOT MEASURER will make sales with one fitting and its use will prove the 
best time and labor-saving device for which you have ever spent good money 
No up-to-date retailer can afford to be without THE CLARKE FOOT MEASURER because it 
Produces: Eliminates: 

Increased sales Many try-ons 

Accurate sizes Shop worn goods 

Satisfied patronage Impatient customers 

A cheerful sales force Irritated Salesmen 


The Exact Size Is Never In Doubt 


THE CLARKE FOOT MEASURER is made in Men’s and Women’s Models. The price is $20 
each, Net 30 days. Special rates quoted for quantity orders. 


Don’t leave the Convention Hall without visiting Exhibit 174, where you can see for 
yourself the reasonableness of the claims which we have made for this machine. 


‘* Length and Width at a Glance”’ 


CLARKE-EMERSON MFG. CO. 


Factory at Sales Office: Room 510 
Worcester, Mass. 113 Lincoln St., Boston 
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Healthful Sales and Profits 


OOuBLE 
CUSHION HEELS 


HIGH GRADE 
LEATHER 


“The Dayton’ Foot-Warmer Insoles Feel Fine 
THEY MAKE A DIFFERENCE AT THE END OF THE DAY 


With the HEALTH and COMFORT-giving © Our insoles are especially good for wintry 
qualities ‘‘The Dayton” Insoles possess, you weather. 
will find them easy to sell. Write us for a sample pair. 


They are guaranteed to keep the feet Warm They fit any kind or size shoe—both for men 
and Dry. and women. 


DAYTON INSOLE COMPANY 


123 Mill Street - - - - - - - DAYTON, O. 


























“HUBTIP” “NO METAL TIP” SHOE LACES 


PAT. OCT. 18 1sO4 


I MERE is no yetal in the np of “HUBTIP” Shoe Laces equently, they 
remain aiways ao permanent WIACK . 
Made of fast color raid, will wear tu a ot ee 


APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY 


Women’s or Men’s Men’s Women’s or Men’s 
27 in. per gro. Strings. . < 20 ote in. per gro. Sulger ee $2.75 45 i in. per gro. ae. . -$3.25 
30 2.40 


. 3.05 54 ‘ . 3.65 


snes SS > Oar Or? Strings... 4. 4.051 G ASSORTMENT CABINET] D ASSORTMENT CABINET 
36 pair 36 in 18 pair 36 in 
F pene caBineT] 36 Pair 36in 18° 40" 
48 pair i in.. i: % 
24 


E sean CABINET : ; ORDER A TRIAL CABINET 
36 pair 36 i in $s * ~e* " with 
36 45 ‘ . ‘ oD COUNTER DISPLAY EASEL 


FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U. S. A. 




















Can be nailed or 
stitched on—and 
easily either way. 


The wear goes 
against the grain 


N ORDER that a paving block may stand constant 

impact the wood is cut so that the wear comes on 

the ends of the fibre instead of the length. It is just 
so with Firestone Fabric Soles. 


The fibres of the fabric, like the ends of the wood, are 
set to take the wear where they can stand it best— 
across the grain. 





This sole gives many times the life of rubber or 
leather, with comfort and flexibility. It is skid-proof 
and a non-conductor of heat or cold. 


All these advantages you insure your trade—to the 
profit of all concerned. Write for information, 


FIRESTONE TIRE & RUBBER CO. 
Firestone Park Akron, Ohio 


Firestone 


Fabric 


Soles 
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THE IMPROVED 
INVISIBLE TOP-TREE 


Zin oo euphacice th good lines of Fall styles lik ° 
ply bys ¥ _ 4 aoe 
yee Si ones teaciemee ane ont endorse these 
+ 0 No store can afford to be without them. 
Beoateg they prove the ©, 360 pee cunt and last you a lifetime. 
they are made of cold steel and cost you only $6.00 
per box for POREE SAMPLES and test it out. See how much more 
gieseniive and handsome the shoe looks when supported by Mayhew’s 
We will make exchange on all 1917 Top-Trees “Direct only” at a 
charge of 25c per pair when old Trees are returned. 
ORDER BY NUMBERS 
No. 8 for open form. No. 6 for closed form. No. 4 for men. 


Better Shoes in Your Window 


Jobbers 
or 
Direct 


JAMES N. MAYHEW co., Inc. 


MINNEAPOLIS_~ - - MINN. 











Just look how easy it is 
F to use Stine Screw Holes! 
And there is no end of 
places where you need them. 
They readily go into any ma- 
terial where an ordinary screw 
will go, but think of the places 
you can use them where it 
would be impossible to drive 
a screw. 


Stine Screw Holes can be 
moulded into rubber, fastened 
into metal, fibre, con- 
crete, marble or glass 
without plugs. They hold 
with an everlasting grip—can 
not pull out and will not wear 
ee G out. Made in all standard 
’ screw sizes. Will hold parts 
‘ permanenily against vibration 
and other severe strains. Suc- 
cessfully tested by the Bureau 
of Standards. Used in various 
departments of the U. S. 
Government. 


Write for suggestions and sam- 
ples. DEALERS! Get our 
proposition! 


an METAL 
HEAD I 


The Stine Screw Holes Co. 


125 Main St., Waterbury, Conn. 

















They will show you 


what it would take months to tell you. 


“They” are PREMO SPATS. See them in Boston 
at the Style Show. 


PREMIER GAITER CO., Inc. 
129 Grand Ave., Brooklyn, N. Y. 

















| 


100% adjustment if it fails. 
A Special Quality for 
ROMEOS and JULIETS. 





EVERLASTIK, 


BOSTON OFFICE 
52 CHAUNCY ST. 


NEW YORK OFFICE 


HUB GORE MAKERS 
395 BROADWAY 
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WALL, STREETER & DOYLE CO. | 


NORTH ADAMS, MASS. 


We Manufacture 


Streeter Shoes for Men Who Stay Young 
and | 
J. M. O’Donnell & Co. Shoes ‘Your Old Friends.”’ 


Character Shoes of Quality 
Union Made 


With Goodyear 
**Wingfoot”’ rubber 
heels : 





a 








2% 
3% 


a a he eg 








WALL, DOYLE & DALY, INC. 


BROCKTON, MASS. 


MEN’S FINE SHOES 


MANUFACTURED EXCLUSIVELY 
FOR WHOLESALE TRADE 


UNION MADE 


th 
Soonyer™ 100% Goodyear 


mine B Foot **Wingfoot”’ rubber 
HEEL, eels ; 
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ONE OF THE GREAT HERMETICALLY SEALED 
a USED In MAKING KEDS AND “U.S.” RUBBER FOOTWEAR 
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We Shall 





t is 











A miniature of this interesting machine 
will be in operation at our Convention 
exhibit together with a complete equip- 
ment for producing Keds- and “U.S.” 
Rubber Footwear. 
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ii Manufacture— 


Keds 


and 


‘U.S. Rubber 


Footwear 


at the CONVENTION 


You have heard a great deal about the On the convention floor we shall have a 
| FRrre we exercise in producing Keds and very complete exhibit. Plan, without 


‘TT 99 - x - 
U.S.” Rubber Footwear. Now you fail, to attend the convention. It is to 


AR c a an opportunty to see just how be the largest and most important yet 
= ft is done. 


TI held. 


| Miniature machinery will be installed in 
|| ihe basement of the Convention Hall and 
here we shall actually make Keds and 
U. S.” Rubber Footwear all through see our exhibits. They were planned 
he Convention. for you. 





And every shoe man who comes should 


| United States Rubber Company 
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ON EXHIBITION AT THE 
NATIONAL SHOE RETAILERS’ 
CONVENTION 


SPACE NO. 3 and 4 


IT’S TIME 


TO BUY 


TURN TIES 


IN-STOCK 


Early Delivery Widths AAA-C 
070 Mat Kid Cleo Tie, Wood Lx, 


270 
5270 
470 


EXHIBITORS AT CHICAGO 
EXPOSITION, PALMER HOUSE 
JAN. 6TH TO 10TH. ROOM 620 


UPHAM BK 6. SHOE CO. 


Stoughton, , Mass. 
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BATES 


SPECIAL DISPLAY 
January 12-17 


URING this week we shall have a complete 
showing of samples of Spring and Summer 











Bates Shoes for Men at our 


Boston Sales Rooms 
183 Essex Street Rooms 301 and 302 


Special representatives of our Sales Department 
will be in constant attendance. Among the 
styles shown will be several new models, of more 
than usual interest to the visiting members of 
the retail trade. 


A. J. BATES COMPANY 


Central Distributing House 
328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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A “Wingate” Turn 


No. 0888 


PaGTawae ela Val) 








BROCKTON, MASS. 


Getting 
Ready for 


Spring 
Goods! 


Prices Lowered 


No. 5220 


Dek Tan Veal with Rubber Heel as Mustented. Sizes 6-11, E 
idth Special Price $5.40 


Same in Black. Sizes 6-11, E Width Liisticnteneameesasodd $5.90 


READY FOR IMMEDIATE SHIPMENT 
Terms: 2% 10 days, 30 days Net 


Made and Distributed by 


A. FREEDMAN & SONS 


182-184 Lincoln St., Boston, Mass. 

















Of White Cloth 


AN ALL QUALITY 
OXFORD THAT WILL 
PROVE A BIG SPRING 
SELLER 


52 LAST. 17-8 FULL 
LOUIS COVERED 
HEEL, ALUMINUM 
PLATE 


‘Wingate Shoe Corp. 


Haverhill, Mass. 


NEW YORK OFFICE, 503 MARBRIDGE BLDG., West 34th St. 


E. BARNETT, Representative 


BOSTON OFFICE, ROOM 303, 183 ESSEX STREET 


SI IITIIS IIIT IIIT MIO TIT NSAI 


*“Correct’’ 
doesn’t half express the 


character of ELITE SPATS 


The service which Elite Spats will give your 
customers is by far the best demonstration of 
their worth. hy not try a few pair, and then 
closely watch for the results? We'll gladly 
send samples if you desire. 


In felt, 10-button, $13.00 a dozen. 

In felt, 12-button, $14.50 a dozen. 

Box-cloth from $24.00 a dozen up; all colors. 
Men’s Felt 5-buttoa, $11.00 a dozen. 

Men’s Kersey 5-button, $17.00 a dozen up. 


BROOKLYN SLIPPER CO. 


409-411 Osborn St. 
BROOKLYN, N. Y. 
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IN STOCK 
STYLES 


pe ls, 
19 2 O 

CONVENTION 

N-S-R:A: 


BOSTON 


Booth No. 67 


STOCK NO. 512 
DART LAST 
Cherry Calf Varsity Bal, Single 
Sole, Leather Heel, New Ex- 
treme Narrow Toe 
Sizes and Widths: AA, A, 7 to 
11; B,6tol11; C,D,5%toll 
Price $10.00 








Plain Cartons —_— Unbranded 














STOCK NO. 587 = STOCK NO. 524 
BROGUE LAST . BROGUE LAST 


Gallun’s 4 Norwegian Brogue € ij . m Gallun’s 4 Norwegian Brogue 
Bal., Rawhide Slip Sole 


Oxford, Rawhide Slip Sole ‘ "9 
Sizes and Widths: AA and A, ne Sizes and Widths: AA and A, 
7 toll; B,6to11; C, D, Sy 5 7 to 11; 1 Cc, 2B, 
~ : 5 to 


5 to 11 
Price $9.75 Price $10.75 


Send for Catalogue showing full line of Dalton Shoes 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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Let Us Make You Acquainted With 


FATHER ARMORTRED 


Father Armortred is a great money-maker. 


He makes it for you, Mr. Retailer, because of his great popularity, and 


He makes it for those dependent upon him because he will work longer, harder 
and will stand the strain better than any rival of whom we know. 


ARMORTRED is the greatest wear resisting rubber heel on the market—a 
fact which means sales—profits—and satisfaction, once it is established in 


your store. 


QUABAUG RUBBER CO. 


North Brookfield, Mass. 


Suggestion : 
Put this advertisement Made in 
in your display window New England 
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“The Best Line of Shoes in 
the World for the Money” 
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A Patent Colt Turn Pump. 
Can be Had in any Leather 


The above slogan is the consensus 
of opinion of many customers in 
whose interests we pledge our bes 


efforts during 1920 7. OO. 


Witherell & Dobbins Co. 


Haverhill, Mass. 


Boston Office, 110 Lincoln Street 
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The confidence of his trade is the 
greatest asset of any merchant or 


manufacturer. 


A chain of confidence that reaches 
the ultimate consumer has been 
created by our Walk Croft, proc- 
ess, by the continued excellence of 
our shoes, and by the reputation 


of our house for absolute integrity. 


Why not let us solve your problem 


as regards satisfactory, stylish, 





footwear at reasonable prices? 





A postcard will bring you a sample 


or a salesman. 


ncrory, BANCROFT WALKER COMPANY o«rox orncs 


ooms 404-5 
RICE BUILDING 


13 WORMWOOD ST. 


BOSTON, MASS. 
MAKERS OF SMART SHOES FOR WOMEN 


“Walk-Croft” prices and styles are especially interesting to large dealers and department store buyers. Sold 


h ded if desired 
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SPEEDING PRODUCTION 


To Keep Up with Orders for Im- 
mediate and Future Delivery 


The holiday period failed to have as 


serious an effect upon production in the * 


Milwaukee boot and shoe industry as 
formerly, because employers took un- 
usual steps to maintain output as 
compensation for the week or ten days 
earlier in December during which the 
menace of the dwindling fuel supply 
caused strong limitations. The pres- 
sure of orders for immediate and future 
delivery has continued so high that the 
between-holiday week witnessed factory 
operations virtually at the same peak 
as in ordinary times. In past years 
little was done between Christmas and 
New Year’s Day at any manufacturing 
plant. To keep up with orders, even 
the usual inventory period will not be 
permitted to cause the customary 
interruption of production this year. 


QUANTITY OUTPUT 


At No. 4 Factory, Weyenberg Shoe 
Manufacturing Company 

The wheels of the new No. 4 factory 
of the Weyenberg Shoe Mfg. Company 
of Milwaukee at Beaver Dam, Wis., 
were set in motion December 29 for the 
first time, and while so far only a small 
part of the plant is in continuous 
operation, it is expected that quantity 
output will be the rule not later than 
January 15. The capacity of the plant 
is 4,800 pairs a day, with a maximum 
working force of about 750. 


“ALL SET” 
For the 1920 N.S.R.A. Boston Con- 


vention 

The boot and shoe industry of Mil- 
waukee is “all set” for the great Na- 
tional Convention in Boston next week. 
More than fifteen of the largest manu- 
facturers have forwarded their exhibits, 
which individually and _ collectively 
are the most notable that have ever 
been prepared by any shoe market. The 
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iis in Shoe Markets 


and Merchandisi 
ments in America’s Shoe 


SCAU CANAAN RATATAT NATTA 





Milwaukee 


Milwaukee Retail Shoe Dealers’ As- 
sociation, supported by the Milwaukee 
Association of Commerce, Milwaukee 
Shoe Manufacturers and Tanners’ As- 
sociation and the Milwaukee Shoe Sales’ 
Association is transferring its memor- 
able campaign for the 1921 convention 
to the seat of activities. The retail 
dealers’ organization held a final pre- 
convention meeting Tuesday evening, 
December 30, at which it was freely 
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GEORGE F. MAYER 


Secretary of F. Mayer Boot and 
Shoe Company 


predicted that the dealers of America 
could not possibly refuse Milwaukee’s 
warm invitation. 


RETAIL TRADE 


Exceedingly Good—Holiday Busi- 
ness Completes a Record Year 
In viewing the enormous increase in 

business volume for 1919 in comparison 
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with other years, the retail shoe trade 
of Milwaukee sets down the year just 
closed as the most remarkable on record. 
A holiday business of extraordinary 
activity completed a big year in a big 
way. Leading merchants express the 
opinion that it is going to be a very 
difficult matter to beat the 1919 record 
for several years to come, but every one 
of them is setting out to accomplish it. 
Stocks on January 1 showed unusual 
depletion because of the heavy demand 
during the Fall and early Winter, and 
nearly every merchant says he under- 
estimated his requirements when orders 
were placed for the present season. 
This is taken to mean that the manu- 
facturers doubtless will continue to 
meet a heavy demand out of stock until 
Spring. 


COMMUNITY CHRISTMAS TREE 


Otto A. Hensel, Director—Mer- 
chants Distribute Presents 


Otto A. Hensel, first’ vice-president 
of the Milwaukee Retail Shoe Dealers’ 
Association, as president of the North 
Avenue Advancement Association, di- 


- rected a notable community Christmas 


celebration on Friday evening, Decem- 
ber 26. A giant Christmas tree was set 
up at North Avenue and Sherman 
Boulevard, and Santa Claus appeared in 
person to distribute about $1,000 worth 
of merchandise provided by merchants 
of the neighborhood. There was a big 
parade to the tree, with a program of 
religious and patriotic music. 


HOME FROM EUROPE 


Fred Vogel, Jr., Reports Favorable 
European Conditions 


Fred Vogel, Jr., president of the 
Pfister & Vogel Leather Company, and 
one of the leading bankers and financiers 
of the Middle West, returned during 
the week from a two months’ trip to 
Europe on business and for recreation 
from extremely heavy pressure in 
public service during and immediately 















Where to Buy 


Women’s Shoes 

















Tober - Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 


IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Avenue, St. Louis, Mo. 








PHILLIPS-CRAM CORP. 


Successors to 
NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 








BARNETT SHOE CO., Boston 
In Stock 


Patent Leather Hand- 








Black Kid Goodyear 
Welt, 9-inch Lace, High 
Heel, $6.10 
Mat Kid Top,Pat. Vamp, 
Goodyear Welt, High 
and Low Heel, $6.35 
Terms 2%-10-net 30 days. 


BARNETT SHOE CO. 


110-112 Summer St., Boston, Mass 








The Westcott- 
Whitmore 
Company 

Syracuse, 
ney IN 
Women’s Footwear 
Welts, Turns and 
McKays 
IN STOCK 


COLLINS & STAPLES 
Makers of HAND TURNED 
PUMPS 
oe cans 
White Polar-Kloth 


Factory, 118 Phoenix Row 














3Bosten Office, 110 Lincoln St. HAVERHILL, MASS. 





WHITES THAT ARE WINNERS 
TIAN MAIN 7 


HARTMAN SHOE COMPANY 


HAVERHILL, MASS 





The Line of 100 Styles 
of Comfort “a4 
Juliets — Oxfords — Bals 

Polish—B' utton—Theo 
Ties — Three Points — 
seared Front yey 


Women's Flexible Welts 
and McKays, and Warm 
Lined — Men's Slippers. 
TIMSON BROS., Inc. 
Boston, Mass. 
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following the war period. He left 
Milwaukee in October and visited 
France, Belgium and Italy, later going 
through Switzerland into Germany. In 
early letters Mr. Vogel expressed regret 
that he made the trip, because condi- 
tions appeared unfavorable from a 
business viewpoint. However, upon his 
arrival home, he made the succinct 
comment, “Business conditions over 
there are getting better with every 
hour.” 


LEATHER ILLUSTRATED 


With Stereopticon ‘ Slides—Roy Ss. 
Bonsib, Lecturer 


Roy S. Bonsib, director of the in- 
dustrial bureau of the Tanners’ Council 
of America, was a guest of honor and 
delivered the principal talk at the 
weekly meeting of the Rotary Club of 
Racine, Wis., on December 24. Mr. 
Bonsib spoke on ‘“‘The Romance of 
Leather Making,” illustrating his talk 
with stereopticon slides. The fact that 
the leather industry ranks as the third 
largest producing industry in the 
United States was received with great 
interest. Mr. Bonsib sketched the 
processes from the source of hides to 
the finished article of leather and il- 
lustrated some uses of leather which 
are out of the ordinary. 


**FAIR PRICES’’ 


LaCrosse Is Seat for United States 
District Court 


While “fair price’’ agitation has been 
going on in Milwaukee for the last 
two weeks or longer, the attention 
of the trade has been centered largely in 


down. 
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the proceedings which have been going 
on at LaCrosse, Wisconsin, as the seat 
of the United States District Court for 
Western Wisconsin. A grand jury has 
been in session for ten days and public 
officials have been issuing statement . 
The following paragraph from press 
dispatches from LaCrosse is typical: 
“District Attorney Wolfe made it clear 
that no stone will be left unturned to 
bring about an immediate reduction in 
prices and vigorous prosecution of all 
hoarders and profiteers. He also let 
it be known that he is working in direct 
co-operation with the Department of 
Justice and that he is in frequent com- 
munication with Attorney-General 
Palmer. Steps taken in Wisconsin are 
part of a nation-wide effort by Federal 
authorities to bring those responsible 
for high prices to a complete ‘show- 


999 


AS SALES MANAGER 


Ketcham Goes to Central Leather 
Company, New York 


M. B. Ketcham, secretary-treasurer 
of the N. R. Allen’s Sons Company, 
Kenosha, Wis., and director of the sole 
leather sales department, has received 
a well-merited promotion by being 
called to the general offices of the 
Central Leather Company in New 
York to take charge of the entire sales 
department. The Allen Company is 
one of the principal members of the 
Central group. Mr. Ketcham has been 
associated with the Kenosha plant for 
seven years. He leaves January 1 for 
New York, but will continue in the 
capacity of a member of the board of 
directors of the Allen Company. 


Rochester 


CHRISTMAS SALES ENORMOUS 


Slippers of Felt _and Leather Were 
the Best Sellers 


F Retail shoe merchants pronounced 
the Christmas business this year one 
of unusual proportions. Right up to 
the very last minute that the stores 
were open customers flocked in to make 
their selections of footwear for gifts. 
Beyond all question slippers of felt and 
leather proved to be big sellers, although 
the purchases of silk and wool hosiery 
were greater than most merchants 
anticipated. Great inroads were made 
on the stocks of arctics and evening 
slippers. Taken as a whole Rochester 
shoe merchants enjoyed »n_ excep- 
tional Christmas business, a fitting 
finale to a most profitable year in the 
history of retail shoe merchandising. 


AT N:S.R.A. CONVENTION 


William Pidgeon Speaks on “‘Selling 
Shoes Plus Serv'ce’’ 


Rochester will be represented on the 
speakers’ program at the convention 
of the National Shoe Retailers’ Associa- 
tion, which will be held in Boston in 
January, by William Pidgeon, Jr., 
president of the Rochester Retail Shoe 
Dealers’ Association. Mr. Pidgeon 
will speak on “Selling Shoes Plus Serv- 
ice,’ a subject that has held his at- 
teation for years. 


INDOOR PICNIC 


By Empleyes of Utz & Dunn 
Company 

Employes of the Utz & Dunn Com- 

pany held an indoor picnic at the 
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Central Y. M. C. A. Building last week. 
Refreshments and entertainment were 
furnished by the Utz & Dunn Company. 
Lester Rapp, advertising manager, took 
a prominent part in the minstrel act. 
A ventriloquist, magician, and tumblers 
completed the program. 


STYLE SHOW 


Twenty Models Engaged Have Per- 
fect Four B Foot 


Twenty models, perfect thirty-sixes of 
form and perfect four B of boot, have 
been engaged by the Style Revue Com- 
mittee of the Rochester Style Show. 
Under the direction of Asa A. Peck, the 
models will be assigned to the various 
exhibitors and one or two rehearsals 
will probably be held to insure proper 
presentation of the newest designs of 
next season’s footwear. This year the 
Revue will be held at Convention Hall, 
where the general public will be ad- 
mitted. Entertainment will be furnished 
.by professional talent and a capable 
orchestra will play the latest strains. 


‘**AMERICANISM” THE TOPIC 


Of Judge Benton at Weekly R. A. T. 
S.S. Meeting 


Judge Benton of Rochester was the 
speaker at the weekly meeting of the 
Rochester Association of Traveling 
Shoe Salesmen at Powers Hotel. Judge 
Benton forcibly expounded the theories 
of Americanism and urged the salesmen 


BOOT AND SHOE RECORDER 


to spread the gospel in their travels 
around the country. The R.A.T.S.S. 
added two members to their already 
long list when the applications of 
Frank McGuire of Utica, N. Y., and 
A. D. King of Utz & Dunn Company 
were passed on favorably. 


SHOE STORE LOCATION 


Sought by District Manager of 
Large Chain Store 


The district manager of a corporation 
which controls a chain of shoe stores 
all over the country was in Rochester 
last week in an effort to secure a loca- 
tion for a women’s shoe store. The 
concern already has one store in Roch- 
ester and desires to locate near the 
corner of Main and Clinton Streets. 
“Rents certainly have jumped _ in 
Rochester within the last two years,” 
said the representative, who pleaded 
that his name be kept out of print. 


CHRISTMAS PARTY 


At Rochester Ad Club—Shoe Horn 
Given to Pidgeon 


Whether it was by mere chance or 
“unintentionally on purpose” William 
Pidgeon, Jr., received a shoe horn from 
Santa Claus at a Christmas Party held 
for the members of the Rochester Ad 
Club last week. “I’ve been giving 
them away for years,” said Mr. Pid- 
geon, “‘but it feels mighty good to be 
on the receiving end for once.” 


Cleveland 


CONVENTION ARRANGEMENTS 


Completed—A Delegation of Fifty 
from Cleveland 


Arrangements for the transportation 
of the Cleveland delegation to the an- 
nual convention of the shoe men in 
Boston, January 12-15, were made at 
a meeting of the Northern Ohio Shoe 
and Leather Club Monday night in 
Hotel Cleveland. 

Fifty delegates will travel with the 
party which will leave this city, and 
it is expected that as many more will 
go from Northern Ohio cities in the 
immediate vicinity of Cleveland. 

The past twelve months were filled 
with more startling developments in 
the retail shoe business than were 
any other similar number of months 
within the history of the average mer- 
chant here, but it was a mighty prosper- 
ous year. The retail shoe merchants in 
this city are of the opinion that the 
coming year will bring just as many 
rapid changes and realignments as 


came in the year drawing to a close, and 
it is this fact that has aroused con- 
siderable interest in the big Boston 
convention. 

The delegates will travel in style, as 
Cleveland shoe men never undertake 
anything that they do not perform well. 
A special car will be attached to a New 
York Central train on the Sunday pre- 
ceding the openiag of the big conven- 
tion, and the Clevelanders will journey 
Eastward in it. 

Many inquiries about the convention 
have been received here from retail 
merchants in Northern Ohio, and several 
of them will journey Eastward with the 
Cleveland delegation. 


Special Train 

The trip in the special car was ar- 
ranged for a particular purpose. Of 
course the element of comfort was con- 
sidered, but aside from that important 
consideration, the fact that so many shoe 
men would be brought together in the 
single car for the long journey. was 








Where to Buy 


Women’s Shoes 




















BULLETIN NO! Ti 

Every trade advantage is 
possible to dealers buying 
the models of fine shoe- 
making we show. We can 
provide styles and work- 
manship at prices that 
make it pay to send orders 
our way. Samples? Sure! 
Anytime. Write today. 
L. SCHAPIRO SHOE CO. 

73 Seuth St., Boston, Mass. 








HOUSE SLIPPERS 


Shipments day or- 

der received. 

The Baker Shoe Co. 
280 River St. 


Turn Sole 
Haverhill, Mass. 


Sizes 24 to 8 








Turn Comforts—In Stock 


Cushion Sock Lining. 
Sold direct 24 pair 
case lots only. 4, 8, 
5, 9—E-EE. 
Fair-Way Shoe Mfg. Co. 
Newburyport, ew. 
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Rubber Footwear 
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Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 


88-90 Reade St. New York 


Sell Shoes by Auction 
Every Wednesday and Friday 




















Where to Buy 


Men’s Shoes 





























[rors rine Snoe BROS. z 






































, by 
La Crosse Boot and Shoe Mfg. Co. 
La Crosse, Wisconsin 








Stacy Adams Co. 
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Gentlemen’s 


A.E. Nettleton Co. 
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deemed a highly desirable feature. In 
the first place, new acquaintances 
would be formed and these would be 
followed by new friendships. Men in 
the same line of business when brought 
together always exchange ideas and this 
will offer an opportunity for everyone 
to get some pointers. 


THE SMALL MERCHANT 


Not Worrying Over High Costs— 
Through Averaging Prices 


Many small shoe retail merchants in 
this city have found a way to beat the 
high cost of shoes. In fact they are not 
worrying about high costs since they 
adopted their plan. 

It is nothing more or less than the 
simple operation of scrambling medium 
and superior grades of shoes, and 
averaging the retail price. The average 
is said to be within the pocketbook of 

‘the average consumer, and the small 
merchants say they are having less 
complaints about the cost of shoes. 


Weathering the ‘‘Storm”’ 


Some time ago there was considerable 
speculation about what would become 
of the small merchant. As prices for 
shoes advanced, the overhead of con- 
ducting a store leaped upward and the 
amount of capital required to conduct 
a retail business bounded to dizzy 
heights. 

So far as the small merchant in 
Cleveland is concerned, no one need 
shed any tears for him, nor spend 
sleepless nights worrying about his 
future. The small merchant is weather- 
ing the “‘storm’’ nicely. He always has 
had his head above water, even in those 
days when they were saying that the 
prospects indicated the demise of a 
number of the small fellows. The 
argument advanced by those who were 
concerned about the future of the small 
retailer was that he would not have 
sufficient capital to protect himself 
against rising prices by buying heavily 
on a favorable market, that his capital 
was not sufficient to permit him to re- 
place at higher prices the goods he 
had sold when the market was more 
favorable. None of these things have 
come true, as one will find by visiting 
the average small retailer in this city. 


Opinion of Strong 


“The small dealer is stronger today, 
with few exceptions, than he has been 
for years,” says George W. Strong, 
who keeps a small store on the East 
side. ‘‘We had a rough road to trav- 
el some months in the last year, but 
who hasn’t? 

“The shoe retailer hasn’t had any 
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more trouble with rising prices than the 
merchant in other lines. If everything 
went smoothly all the time, much of the 
joy of life would depart, and everyone 
would wither and dry up. The world 
was made to go round, and round it will 
go. No one here can stop it. Nature 
intended that the big ball should re- 
volve around the sun. People were 
made to wear shoes, and they’re going 
to wear ’em. That’s an immutable 
law of nature. No one here can alter 
that rule; not even the shoe manu- 
facturer with his high prices. So long 
as that rule stands, the women and men 
will continue to buy shoes, regardless of 
the prices. If the price is high, they'll 
manage to get enough money in the 
wage envelope to buy the shoes they 
need. Wages, the price of groceries, 
clothing and shoes, etc., are all inter- 
dependent. When prices are low the 
people have just as much trouble mak- 
ing both ends meet as they do when 
they are high. Work is plenty and 
wages good when prices are up. Low 
prices come with panics, and no one 
wants that condition.” 


HEELS CONSIDERED 


Sales of Military and High About 
Equal 


It was not long ago that the almost 
universal demand of women in this 
city when they entered the shoe store 
was for high heels. 

Arthur C. LaRose, manager of the 
Chisholm Boot Shop, 1146 Euclid 
Avenue, one of the largest retail stores 
in Cleveland, and one that caters to 
the fashionable East end, says that now 
the sales of military and high heels are 
about equal. 

This is one of the most important 
developments in the shoe trade in 
Cleveland. Mr. LaRose says that 
seldom, if ever, in his life in the shoe 
business has there been such a radical 
and quick change in the taste of women. 


STORE NOTES 


Pocock-Wolfram Remodeling— 
Special Sales Here and There 


The big business with which Cleve- 
land retailers have been favored in 
recent months is reflected in the an- 
nouncement that the Pocock-Wolfram 
store at 520 Euclid Avenue is to be 
completely remodeled. 

More seating space is to be provided, 
more and larger shelves for the display 
of stocks are to be made, and all this 
for the convenience and comfort of 
customers. 

The task of remodeling and enlarging 
the store interior will be undertaken 
within a few days. While this work 
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is under way, the company will con- 
duct a special sale on men’s, women’s 
and children’s shoes. 

The shoe department of the Stearn 
Company is conducting a pre-inventory 
sale of women’s Winter boots. 

The Stone Shoe Company also is 
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conducting a big pre-inventory sale, 
and the store is crowded with patrons, 
both men and women. 

The Kirkpatrick-Beers Company, 
1115 Euclid Avenue, is offering several 
lines of women’s boots in an after- 
Christmas sale. 


Philadelphia 


HOLIDAY SALES HEAVY 


Public Continues to Buy Up to 
Last Minute 


Retail sales here maintained splendid 
volume during the last few days of the 
Christmas rush, a volume which is 
attributed largely to the maintained low 
thermometer. This condition also fa- 
vored retail business upon the resump- 
tion of business on the 26th of the 
month, when the majority of the big 
stores and the shoe departments of the 
department stores staged special re- 
duction offerings to clear out as much 
stock as possible by the end of the year. 
In many cases footwear was offered 
at prices not more than one-half what 
it would cost if offered on the basis of 
replacement values. 


REDUCTION SALE 


At Frank & Seder’s and Other 
Shoe Stores 


One of the most notable sales was 
that at Frank & Seder’s, where a large 
stock of $8 to $13 values in women’s 
boots, in 24 different styles, was cleared 
out at a price of $5.85. At the R. & L. 
stores a special price of $8 was named 
in values ranging up to $12, while 
Hallahan’s slashed prices to $9.85 on 
values ranging from $15 to $17.50, 
with a very wide selection of nearly 100 
different styles. 

The Newark stores announced 
“smashing reductions’ in women’s 
footwear beginning December 26, with 
$10 and $12 values offered at the flat 
price of $5.98 in all the 21 stores run by 
the company in Philadelphia and near- 
by communities. Coupled with this 
was held a sale of pumps at $4.45. 


MEN’S WEAR MOVES 


Unexpectedly Heavy Demand 
Caused by Severe Weather 


It would appear that the proportion 
of sales in men’s footwear to women’s 
in the period immediately prior to 
Christmas was much heavier than was 
expected, in nearly every case mer- 
chants reporting that the women’s 
stock did not clear out as rapidly as the 
men’s. In placing the reason for this 


it must not be forgotten that the 
particularly severe weather which pre- 
ceded Christmas played an important 
part. It wasn’t so much that women’s 
sales fell below expectations as that the 
sales of men’s shoes exceeded what the 
merchants generally had counted on. 
And as a result, there are fewer men’s 
shoes left in stock than was anticipated. 
For this reason nearly all the stores are 
now concentrating on women’s footwear 
in their year’s end sales. 

Hallahan’s, however, are putting 
special emphasis on the values offered 
in their men’s department, and Geut- 
ing’s also are coming forth with some 
particularly attractive offerings in men’s 
lines, at $11. 


“FAIR PRICES” 


Pennsylvania at Last Ready to 
Have Federal Committee 


Pennsylvania, one of the very few 
States which so far has had no federal 
fair-price committees is at lest on the 
verge of falling into the national line, 
with the naming by Governor Sproul 
of a fair-price commissioner. It is 
understood that considerable friction 
developed between the governor and 
the U. S. Department of Justice over 
the tardiness of the former in taking 
this action, and of late considerable 
pressure has been brougbt to bear upon 
him from Washington to force this 
action on his part. It was even inti- 
mated that if he did not take it the 
Government would go over his head and 
name its own appointee. In the mean- 
time the self-constituted Fair-Price Com- 
mittee of Philadelphia club-women 
formed many weeks ago, and which has 
received some degree of co-operation 
from U. 8S. Attorney Kane, is barely 
getting its work organized to the point 
of suggesting any definite prices on 
anything, and so far has confined its 
activities to questions in relation to 
food products and not clothing of any 
description. Governor Sproul has 
earned the thanks of business men in 
Pennsylvania at least in so far as he has 
delayed the formation of official fair- 
price committees to a time when much 
of the hysteria over the subject has 
calmed down and there is a tendency to 
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Men’s Shoes 

















_<+} Men’s Welts 


=/ UNBRANDED’ UNION MADE 


IN-STOCK 


DIAMOND SHOE CO. 
Above the Mark New York, N. Y. 








THE“ TOQUGAS” sHoE 


BETTER THAN THE BEST 
Strengthen your line with the fast-selling 
men’s welts we can send you. In stock. 
Made to order. 


GEO. N. TOUGAS SHOE CO. 
161 Summer St., Boston 








FINE FASHIONS FOR MEN 


PLAIN 
CARTONS 


UNION 
MADE 


FISKE SHOE & LEATHER CO. 
717-719 Atlantic A » Bost 











Stock Dept. 5 <¢% 


Is at Your Service eo" 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 











Where to Buy 


Men’s, Women’s and Children’s Shoes 

















STOCK — Specialties in 
Women’s, Misses’ and Children’s 
Shoes, Slippers, Spats, etc. 


RE@.GHH EAST; 





ELIAS BERLOW 


Shoe Exporter 
108-110 Duane St., New York, N.Y. 


Cable “‘Bershu”’ 
We Will Handle Your Foreign Business 











INFORMATION iiccsent 


“Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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Children’s Shces 

















SOFT SOLES 
A Wonderful Line for the 
Wholesaler 


2 —_ lines 


Prices 
from $4. $4. ila warde 
(iene y oeky = of ladies a 
mp Straps in 
styles Lo —} 


ve. : 
NU BABY SHOE CO Bt pre Lynn, i 








SOFT SOLES 


make 
ee a < of Soft ‘Sole 


a Seon price list. 
THE REYNOLDS SHOE 
& GLOVE CO. 
So. W. Cor. 3d & Main Sts. 
Cincinnati, Ohie 








Newcomb-Anderson Shoe Co. 
SOFT SOLES FOR 
JOBBERS ONLY 


Sold Up Solid to April, 1920 











*ELAM?’’ 
Flexible First Step Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 


Rochester, N. Y. 








7 


i H.FREELA aw) 


ROCHESTER 





Tredlite Steppers 
for Boys and Girls 

GUARANTEED 

FOR 75 DAYS 

Write for Particulars 


HenryKleine & Ce. 


Chicago 








SPONGE? 


Popular Priced and Good Style 
McKAY SHOES for Little People. 


Write F. Ww. HAHN CO., Rochester, N. Y. 











AShoe for Boys 
That Wears 


Marston & Tapley Ce. 
DANVERS, MASS. 
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take a reasonable view of the profits 
to which a merchant is entitled, and 
which he must have to conduct his 
business efficiently. It is to be noted 
that the “fair prices’’ named in New 
York and other communities on shoes 
run just about on a level with the 
average of prices which are being 
quoted by Philadelphia merchants, so 
unless the Pennsylvania organization 
should prove unexpectedly radical, 
there is little danger that it will be 
other than harmless to the real best 
interests of both the public and the 
trade here. 


STORES BUY LIGHTLY 
Expect Prices for Next Season to Be 
Increasingly Deterrent 

Philadelphia merchants have not 
been buying particularly heavily for 
Spring, and in their buying, as in their 
selling, they have been concentrating 
a considerably larger proportion of their 
resources a little lower down in the 
price range, comparatively speaking, 
than they did last season. This does 
not mean by any means that the prices 
featured will not increase, but it does 
mean that they will not be increased 
in the same proportion in which the 
price range itself, taken as a whole, 
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has increased. Talks with many mer- 
chants here leave little doubt that the 
trade as a whole is moving rather cau- 
tiously. For the past several seasons 
now rising prices have been exercising 
a notable controlling influence on the 
volume of goods bought by the public 
on the whole, even though this is not 
always apparent on the sales records 
owing to the rapid increase in values. 


Consensus of Opinion 


The consensus of opinion now seems 
to be that further increases in prices 
are likely to influence a more than pro- 
portional reduction in the actual volume 
of demand. Keen observers also de- 
clare they note a decided tendency 
on the part of the public as a whole to 
take economy and values more into 
consideration in its shoe purchases. The 
amount of reckless spending, making 
allowance for the normal increase of 
this under Christmas conditions, ap- 
pears to be on the wane. As a result 
buyers have been rather careful how 
they have tied themselves up for goods 
at the higher end of the price range. 
There is a decided tendency on the part 
of the trade to wait a bit first, and see 
how the public takes to the increased 
figures before it plunges too heavily. 


New York City 


**CLEARANCE SALES”’ 


Make Appearance After Christmas 
—List of Specials Presented 


Post holiday ‘‘clearance” sales made 
their appearance in New York the day 
after Christmas. Among the stores 
making special price concessions were 
Oppenheim Collins & Company, with 
a sale of women’s black satin slippers 
and pumps with hand turned soles and 
Louis XV heels at $6.75, and colored 
spats at $2.75 a pair; Alexander’s, 
with high lace boots at $9.85 and 
walking boots of calfskin at $5.85, and 
men’s shoes at similar pcices; Gimbel 
Brothers, who reduced their men’s 
calfskin ‘‘Welbred’”’ shoes to $9.75; 
Lord & Taylor, who advertised women’s 
tan oxfords, patent and dull leather 
pumps, patent lace or button shoes with 
cloth tops, in black or gray, and dark tan 
calfskin or gun metal lace boots with 
military heels at $10.75; Best & Co., who 
offered women’s high shoes, formerly 
priced from $9.50 to $18.80, at $7.35, 
$8.35 and $11.35; Arnold Constable & 
Co., with a sale of “‘new lines marked 
at a small margin over the cost’ and 
some discontinued lines of women’s 
shoes at $9.65 and $10.75; B. Altman & 


Co., with an offering of men’s “specially 
selected” calfskin boots at $10.50; 
Wanamaker’s, with an offering of 
6,000 pairs of women’s shoes in ten 
styles at $8, and 398 pairs of black shoes 
for men and 152 pairs in tan at $7.50 
a pair. Advertisements of all these 
sales appeared in one evening news- 
paper. 

Rice & Hutchins offered both men’s 
and women’s shoes at $6.75, $7.75, 
$8.75 and $9.75, and the Regal stores 
were displaying broken sizes in men’s 
shoes at $7.50 and $8.75 and in women’s 
at $8.75. 


PRICE TREND UPWARD 


Vamps from 3% to 3% Inches 
Mentioned for Fall 


Local wholesaleJfand retail circles 
have been stirred by the cut in price, 
amounting to 50 and 75 cents a pair, by 
one manufacturer of calfskin shoes for 
women. Prices for calfskin shoes ap- 
pear to be mounting, and rival manu- 
facturers told their salesmen who re- 
ported the price cut to their principles 
that they could not meet any reduction 
in calfskin shoes at present. 
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According to manufacturers and their 
representatives here, prices are on an 
upward trend and certainly will not go 
lower within the next few months. 

Preparations are being made for the 
styling of Fall lines and it appears that 
shorter vamps will be in the majority. 
Vamps from 3% to 3%4 inches in 
length, say several manufacturers, will 
be proper for the Fall. Some of the 
Brooklyn manufacturers who are in a 
position to take an additional Spring 
business are making shorter vamps for 
that season. 
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AT BUSH TERMINAL 


Manufacturers’ Representatives, 
Away for Holidays, Awaiting 
Fall Openings 


Most of the representatives of out- 
of-town manufacturers maintaining 
sales offices in the Bush Terminal 
Building closed up their offices over the 
Christmas to New Year’s holidays. 
They will be back early in January. 
Few of them are in a position to take 
additional Spring. business and are 
merely awaiting, theg Fall openings. 


Minneapolis 


A LITTLE JOURNEY 


Through Plant of Foot-Schulze 
Shoe Company 


On the evening of December 9, 
Minneapolis retail shoe merchants and 
salesmen were entertained by the Foot- 
Schulze Shoe Company of St. Paul, in 
its clubrooms, at Ninth and Robert 
Streets. “How Shoes Are Made,” 
a journey through the Foot-Schulze 
factory, with a motion picture camera, 
was exhibited for the guests, who enjoyed 
the exhibition thoroughly. 


SCARCITY OF ARCTICS 


The Three-Buckle Variety Wanted 
—Local Fashion Noted 


Unusually heavy snows and severe 
weather, with the mercury below 
zero almost constantly, for the last six 
weeks, have caused a woeful scarcity 
of that useful and, in the North country, 
highly popular article, the three-buckle 
“Arctic Overshoe.”’ In fact, the women 
of Minneapolis, from whom the demand 
is the greatest, have found many stores 
entirely sold out of them. So stroag has 
been the call for ladies’ arctics, that the 
costume of a well-dressed girl seems in- 
complete without them; even more, a 
new and most striking fad has come 
into being. It seems that the dictates 
of fashion demand that the overshoes 
be worn with only one buckle, and that 
the lowest, buckled. The result is 
striking, to say the least. 


At the University 


These sloppy, floppy, unbuttoned 
galoshes have invaded the precincts 
of the University of Minnesota and 
have been welcomed with gusto, not 
oaly by the girls but by the Beau Brum- 
mels of the school.g It seems that 
one young gentleman broke the ice of 
established fashion by dragging a 


pair of the unwieldy arctics not only 
through the deep snow of the campus 
but into an early classroom. To the 
horror of fair observers, it was noticed 
that they were buckled all the way, 
every buckle, and the gentleman was 
immediately branded as an outcast 
from fashion’s inner circle by the co-ed 
authorities, in whose opinion the 
sloppiness of such footwear is the 
criterion of true style. 

The arctic has now usurped the posi- 
tion of the reveille wrap of Army days 
and common rubbers are fast retreating 
from university cloak ,rooms, accord- 
ing to latest reports. When carefully 
groomed, the university man must 
now wear his galoshes unfastened, as 
proof that there are shoes, to say 
nothing of a shine, beneath. 


A NOTEWORTHY EVENT 


Opening of Feltman & Curme’s 
New Sixth Street Store 
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Standard Shoe Materials 














Manufacturers of 
Exclusively 
Fine Calfskins 


HUNT-RANKIN 
LEATHER CO. 
BOSTON MASS. 











GUARANTEED 
TWO YEARS 


Hub Gore means Quality and 
Service, because the Best of 
Materials and Highest Skilled 
Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 























A noteworthy event in Minneapolis 
retail shoe circles was the formal 
opening, on December 13, of Feltman 
& Curme’s elegant new store, on Sixth 
Street. Throughout the entire day 
the spacious room was crowded and 
the manager, W. C. Jones, was the 
recipient of many compliments on the 
fine appearance and convenient ar- 
rangement of the store. The room is 
beautifully finished in genuine black 
walnut, which material also forms a 
most effective background for the 
window. displays. The handsome metal 
ceiling, of dull white tone, lends itself 
well to the carefully planned system of 
indirect lighting, in which are used 
sixty 300-watt and twenty 200-watt 
lamps, the shades, of unusually artis- 
tic design, matching the ceiling. In 
addition, forty 200-watt lamps are 
used to illuminate the show windows, for 
according to Mr. Jones, the manage- 
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SYSTEMS IN SHOE 
STORES 


Equipment, accessories, specialties; 
what to use and where to get it, 
is a part of ‘‘Recorder”’ service to 
merchants. 
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Engraving and Printing 
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ATLANTIC PRINTING CO. 


Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 
201 South Street, Boston, Mass. 
Telephone Beach 4960—4961 
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COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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Of Shoe Cuts, Covers, Borders, Etc., for your 
Booklet, Catalog or Folder, if you place the 
pointing with us; or we will Sell lectros at 
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N. H. GROVER CO., R 63, 161 Summer St., Boston 





EDITORIALLY, THE 
Boot and Shoe Recorder 
is the most alert, aggressive and pro- 


gressive journal in the world pub- 
lished for the shoe merchaat. 
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ment of Feltman & Curme insists on 
elaborate and complete lighting arrange- 
ment in all of their stores, the expense 
for electricity being the: last to be cur- 
tailed. 


Big Seating Capacity 


Seating capacity for 140 is provided 
by six rows of handsome Jeather opera 
chairs, very comfortable and of latest 
design. Feltman & Curme have spared 
no expense in furnishing and decorating 
their salesroom, and the result is both 
beautiful and highly practical. In fact, 
as Mr. Jones states, this is regarded as 
the prize store in their Northwestern 
territory and is even conceded to be the 
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best equipped of all their 17 stores 
located throughout the country. 


Staff of Twenty-Five 

The staff consists of 25 employes, for 
whom the most modern and _labor- 
saving equipment has been provided. 
Mr. Jones, the manager, is well known 
in Twin City shoe circles, having for 
some time very successfully managed 
the St. Paul store of Feltman & Curme. 
He will continue in charge of both 
establishments and is prepared to make 
the F. & C. slogan, “$5 and $6, None 
Higher,”’ as well known in Minneapolis 
as in other cities where the company’s 
stores have been popular for years. 


Buffalo, N. Y. 


BIG HOLIDAY TRADE 


Retail Shoe Merchants Experience 
Best Business in Their History 


A decided drop in temperature, ac- 
companied by sharp frost and biting 
blasts, checked holiday trade in shoes 
for a few days preceding Christmas 
week. Milder weather arrived on 
Saturday, Dec. 20, and remained long 
enough to thaw out Buffalo’s homes and 
stores. The retail shoe merchants there- 
fore were gladdened by a last-minute 
rush, which was the greatest in their 
history. 

The shoe retailers featured attractive 
business-getting window displays right 
through the Christmas rush. There was 
a profusion of Yuletide footwear ex- 
hibited and huge piles of this merchan- 
dise melted away under the spell of 
the cash of many customers. 


REGAL STORE 


At 568 Main Street Contains Fine 
Display of Men’s Shoes 


The new Regal store, which opened 
recently at 568 Main Street, did- a 
lively holiday business. The store 
has a large show window decorated -in 
gray, with a fine display of men’s high- 
grade shoes. The interior, including 
the ceiling and part of the walls, is also 
decorated in gray. There are several 
rows of finely upholstered chairs and 
footstools. Buffalo’s retail trade has 
been steadily moving uptown, so that 
the location of the new establishment 
is right in the heart of a first-class busi- 
ness section, near Main and Chippewa 
Streets. The prices of men’s shoes at 
this store are from $7.50 to $16 and 
for women’s shoes, $8.50 and upward, 
according to Manager Murrett. A 
complete line of hosiery and children’s 
shoes is also carried. E. M, Leight has 


been appointed manager of the Regal 
shoe store at 362 Main Street, where 
only men’s shoes are now handled. 
The women’s line has been discontinued 


there. 
BEST PURCHASES 


Of Christmas Footwear Were In- 
dustrial Workers and Wives 


It is generally conceded that while 
the volume of business in Christmas 
footwear was greater than last year, the 
number of sales was less. Men who are 
making good money in local industrial 
plants and their wives were among the 
best purchasers. As usual, they simply 
wanted the best merchandise obtain- 
able and the advance in prices over a 
year ago seemed to them no particular 
barrier. On the other hand, Buffalo- 
nians on smaller fixed salaries had to 
practise self-denial this Christmas and 
many of them either bought sparingly 
or did not buy any holiday footwear. 


THRIFT THE KEYNOTE 


Of Retail Shoe Merchants’ Appeal 
for Customers 


Uncle Sam’s campaign in favor of 
Thrift is reflected in the sales talk and 
publicity of Buffalo’s shoe stores. The 
Government has sent representatives to 
this city in connection with the saving 
drive. Local banks and factories are es- 
pecially active in spreading the propa- 
ganda. Thrift is, therefore, the keynote 
of many of the arguments of local mer- 
chants in their appeal for customers. 
It is said that when it comes to the 
question of economy, well-made shoes 
of the highest quality are the most 
economical one can buy. It is also 
emphasized that if a person practises 
thrift, he looks for real values when he 
buys shoes—the kind that will last a 
long time, retain their fine appearance 
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and give perfect comfort and satis- 
faction. 


HOLIDAY OFFERINGS 


And Prices at Local Retail Shoe 
Stores 


Recent holiday features at Buffalo 
shoe stores included the following: 
William Hengerer Company, gold, sil- 
ver, bronze or satin slippers, $8.85; 
Flint & Kent, dress slippers, black, 
white or gray satin, with French heels, 
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$10 to $14; H. A. Meldrum Company, 
men’s slippers, tan and black, Everett 
and opera models, $3.98; Watter’s 
Boot Shop, ‘‘Comfy”’ slippers, men’s, 
$2 to $5; women’s, $2 to $4.50; women’s 
pumps in silver cloth or dull kid, $8.75; 
the Kleinhans Company, men’s or 
boys’ fine slippers in morocco, kid or 
alligator, $8; C. B. Marsh, men’s 
‘Romeo slippers, black and brown kid, 
$3; also women’s full-fashioned silk- 
top hosiery, $4.50 a pair; C. H. Barton, 
women’s dress pumps, $5 to $15. 


Lynn 


STYLES IN SHOES 


And Circumstances of Lynn’s Lead- 
ing Industry—Production Large 


New styles in shoes, developed by 
Lynn designers, show a tendency to 
rounder toes, shorter vamps, lower heels 
and to the French style of cut-out 
vamps, with wide ribbon ties. Also, 
orders are being booked for broguey 
style oxfords, of Russia calf leather, 
for street and for sport wear. 

Production of shoes is large in Lynn, 
and is likely to increase in the im- 
mediate future. Some think the flood 
tide of production was reached this 
year. The shops ran as steadily as 
clock work for the twelve months of the 
year. Every foot of factory space was 
used and continues in use. New firms 
started, and their production, added 
to that of the old established firms, 
pushed the output of Lynn’s shoes up 
to a flood tide mark for 1919. 

Leather and supplies are coming to 
the factories in larger quantities than 
for some time, so manufacturers will be 
able to increase their output during 1920. 


Variety in Styles 


A greater variety of styles of shoes 
will be made in Lynn in 1920 than for 
several seasons. The buyer who wishes 
particular or exclusive features in his 
life of footwear will have opportunity 
to secure them. 

With bows, buckles, buttons, straps, 
laces and brogue tips, as well as plain 
effects all in fashion, the buyers 
certainly have bigger chances than ever 
to indulge their fancies in footwear. 


A Lift Lower 


A lift is being taken off some heels in 
the new sample lines, making them % 
-of an inch lower, say two inches instead 
-of two and an eighth. Some say that this 
is a concession to the reformers, who are 
advocating lower heels on women’s 
shoes. 


The sport style shoes, which 








will be worn next Spring and Summer, 
have low heels. 


Fabrics for Fall 


Fabric top boots will be developed 
for Fall, and some of the advance 
samples of them will be shown in the 
Boston market in January. 


ONE LYNN DAY 


But Some Manufacturers Think 
Every Day Should Be Lynn Day 


A Lynn day in Boston market! 
That’s what the Lynn Chamber of 
Commerce asks the Lynn shoe manu- 
facturers to provide, Or, more ac- 
curately speaking, it asks for a Boston 
day in Lynn. It would have a special 
train run down to Lynn, the train to be 
loaded with visiting buyers, and the 
visiting buyers to be shown through the 
shops of Lynn by skilled shoe men. 

This program may not be put over 
by the Chamber. But Lynn shoe manu- 
facturers will certainly see to it in- 
dividually that visiting buyers will get 
all the practical points of shoemaking 
that eyes can see or ears hear. 


5600 PAIRS DAILY 


That’s the 1920 Pace for Donn D. 
Sargent Co. 


Donn D. Sargent Company start 
1920 by making 5600 pairs of shoes 
daily, 2000 pairs of women’s welts and 
3600 pairs of women’s McKays. Their 
new factory, finished in the Fall, is now 
running as smoothly as grandfather’s 
clock. 

HIGH TEST LINING 


It Stood Test of 165 Pounds in the 
Machine 


Some Lynn manufacturers will put 


into their 1920 shoes some unusually 


strong linings, of fabric, as well as of 
leather. One of the new linings stood 
a test of 165 pounds in the strength 
testing machines. The salesmen say 
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RITE-AWAY 


TRADE MARK 


REEL OUTFIT 


PATENT PENDING 
BRAID ON THE REEL 
MANUFACTURED BY 


H. W. RAMSAY 4&4 COMPANY 
77 BEDFORD STREET, BOSTON, MASS. 
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ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 

Let us recolor your faded or off colored shoes 
to latest fashionable and permanent cordovan 
shades. AINT! 

Write us for full information. Send pair for 
“show me” demonstration. It will pay you! 

ALBANY SHOE REPAIRING CO. 
Recoloring Department, 157 Kingston St. 
oston, Mass. 


ig ae 
> mark of 


1¢ 
gine shoe buckles 
ever since 1905 











L. ALTERSON &’ CO. 


PHONE GREELEY 666 


New York City N.Y. 





1602 W 34¢ St., 





Trim Your Windows with 


WIN -DECO 


DISPLAY PAPERS 


Send for Free temples. Variety of 
Color Effects Agents Mi eted 


eer age DISPLAY SERVICE 
93 Federal Boston 








SALES LETTERS 


MULTIGRAPHED— 
FILLED IN--SIGNEB— 
MAILED. 


F. S. ROOT CO. 


a meer SERVICE 
BEACON . BOSTON 
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WOOD SOLE 
SHOES 


ROCKER BOTTOM 


14-inch boots, high lace 
boots and shoes. Write 
for catalog. 


REECE SHOE COMPANY 
Columbus, Nebraska 














RUBBER TOE- SANdals 
For Modern Footwear 
The Molded heel strap is 
strong and elastic 
WM. SUMNER SMITH 
Exclusive Distributor 


NEW YORK CHICAGO 
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Shoe Polishes 




















Best In Thertr av 


n= 
a Whire Wen All 


REAM UNBURNABLE 





for white buck, etc. for white kid, etc. 
NATIONAL SHOE POLISH MFG. CO., Inc 
PHILADELPHIA, PA. 








The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 


67-69 Murray St. 
New York 








QUESTIONS 
ANSWERED QUICKLY 


in ‘‘Where to Buy” columns—a 
growing directory for all the trade, 
presses answers briefly to cur- 
rent problems in merchandising. 











WANTED 
Where to Buy STYLES 
An extra editorial service to ‘Recorder 


readers, free for the asking, with authentic 
information on current problems. 
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that this is the hardest test that any shoe 
lining has been given. 


IMMEDIATE STYLES 


There’s a Generous Assortment in 
One Stock 


One sign of the present, as well asa 
barometer for next Fall, of Lynn styles 
is the stock shoe department of P. J. 
Harney Shoe Company. Eleven boots 
are featured in it. Three of them are of 
black kid leather, two of patent leather, 
one patent leather style having a fawn 
cloth top, one of mat kid with pearl 
buttons, two of Russia calf, one Russia 
calf boot having a low heel, two of 
Havana brown kid, one having pearl 
buttons, and one of gray nubuck. 
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THE SHIFTING VALUES 


Hair Skins Cost as Much as Tanned 
Skins Sold For 


A Lynn tanner remarks that he now 
has to pay as much for hair kid skins 
as he sold tanned skins for, in times be- 
fore the war. 


A HANDSOME CLEAN-UP 


Settled in Full Are the Shoe Bills for 
the Year 


A Lynn shoe manufacturer wishes to 
compliment the shoe merchants of the 
country on the handsome manner in 
which bills for the year have been 
cleaned up. 


West Virginia 


ATTRACTIVE WINDOW 


Christmas Eve and the “Old Mill’’ 
Were on Display 


Shurtleff & Welton, retail shoe mer- 
chants of Fairmont, had the most at- 
tractive and unique windows that have 
been seen in that city for some time. 
The scenes were in miniature and de- 
picted “The Night before Christmas in 
the Country” and an “‘Old Mill” scene. 
The Christmas window showed a little 
country home with everything quiet— 
folks in bed, a horse, cow and dog all 
fixed for the night—but St. Nick was 
busy as he was about to go down the 
chimney to fill the stockings hanging 
at the fireplace. Near the house is the 
old well, and, being a modern country 
home, the little Ford car was seen in the 
garden nearby. The men of the house 
had been hunting, as a deer was hang- 
ing in the front yard with a fire kindled 
close by. The home was enclosed with 
an old rail fence and a rustic bridge 
crossed the little pond. The “Old Mill” 
showed the water power variety of the 
old type—the paddle wheel in motion. 
Near the mill was a skating pond with 
the children having a great time skat- 
ing, others warming themselves by the 
fire on the bank, after having made a 
snow man. Back of the mill in the 
woods was seen a game reserve with 
deer, bear and other wild animals roam- 
ing at their leisure. A ‘No Hunting” 
sign was posted. The windows at- 
tracted much attention from both the 
young and old. 


SHOE FUND NEAR $450 


Thanksgiving Offering Made by 
Huntington Public Schools 


Minus reports from three schools, the 
contribution of the Huntington, W. 


Va., public schools to the shoe fund fo™ 
poor children totaled $436.42. It iS 
certain that the totals from these three 
schools will bring the whole amount 
to a sum well in excess of $450. 

This fund, with other contributions 
of cash, will be administered by 
Superintendent C. L. Wright. Through 
Mr. Wright, shoes will be provided for 
school children upon recommendation 
of the teacher in individual cases. 


Canton, Ohio, News 


A Discontinuance and a New Shoe 
Store 

The F. S. W. Shoe Company of 
Howard Street recently discontinued 
business. The stock and fixtures were 
taken over by the Shumaker Shoe 
Company. 

Wagoner & Marsh Company are 
preparing to open an exclusive men’s 
shoe store in Canton. Last March this 
enterprising concern moved the men’s 
shoes out of the original store to a new 
location directly across the street from 
the store, which has been used as a 
general family shoe store by the firm 
for a number of years. The success of 
the new exclusive store has prompted 
the firm to open up the new store in 
Canton 


A Christmas Message 


The National Cash Register Com- 
pany of Dayton, Ohio, is issuing its 
Agents’ Edition of ‘““The N C R” in the 
form of a Christmas message. A neat 
card with a red heart ornamented with 
a sprig of holly, extending a Christmas 
greeting, is signed by the president of 
the company, John H. Patterson. 
The front page of the edition is orna- 
mented with poinsettias in life-like size. 
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1920 
CONVENTION 


N-S-R'A: N-S:R’A’ 


BOS TOWN 


CONVENTION 


BOS TON 


Booths 193 ana 194 


SECOND FLOOR 


MECHANICS HALL 


During the N.S.R.A. Convention and find out why 
modern shoe stores everywhere are installing 


With the higher cost of shoes has come a greater de- 
mand than ever for shoe satisfaction, which means 
primarily Foot Comfort. 


Dr. Scholl’s interesting and instructive Exhibit offers conven- 
tion visitors an opportunity to learn what Dr. Scholl’s Foot 
Comfort Service means to Shoe Retailing. 


Find out what others are doing! We are here to answer questions. 


Remember the Numbers — Booths 193 and 194 
Mechanics Hall 


The Scholl Mfg. Co. 














Sey” 213 W. Schiller St, CHICAGO ——_339 Broadway, NEW YORK 
’ { TORONTO | LONDON 1920 


CONVENTION 


19 > Sie 
CONVENTION 
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The 
“GOOD LUCK” 
<> 
BOYS 


Will Greet You at 


Booth 208-209, N. S. R. A. Convention 
Boston, Mass., January 12 to 15 


9 


WILLIAM GREILICH & SONS 


Factory and Sales Offices N. Y. Office and Show Room 
Brooklyn, N. Y. Marbridge Bldg., 47 W. 34th St. 























Factory and Sales Offices N. Y. Office and Show Room 
Brooklyn, N. Y. Marbridge B 4 


ldg., 47 W. 34th St. 
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We 
Do Do 


not make ~ Shoes we 
| Make 
the 


Most 
Modern SHOES 


in the MOST UPTO DATE 


and 














Best equipped factory manufacturing 
high grade ladies’ welt and turn shoes. 


We have moulded together the most ex- 
perienced and efficient organization for 
producing style, fit and class that money 
and judgment could create. 


If the science of engineering as applied 
to the manufacture of shoes would in- 
terest you—come and see our plant. 


Greenfeld & Cohen, Inc. 


1734 N. FIFTH STREET 
Philadelphia, Pa. 


P. S.—See Us at the Boston Convention, Jan. 12-15 


SHUNT 
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S. S. FECHHEIMER 
President 


A. L. WILLEY 
Director 


Officers and Directors of the Cincinnati 


CLAUDE S. ORR 
Vice-President 


E. W. HUGHES, Jr. 
Director 
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Secretary 


Director 


Cincinnati 


The Cincinnati Association of Na- 
tional Shoe Travelers is to be given the 
credit for the successful conduct of the 
First Semi-Annual Cincinnati Shoe 
Fair. The original idea was first sug- 
gested by Irvin I. Roth, of the Krohn- 
Fechheimer Company, and immediately 
upon his suggestion, which was in the 
form of a resolution presented at one 
of the meetings of the association last 
Spring. the entire body took hold with 
enthusiasm. Work was started un- 
hesitatingly and it was continued with- 
out a let-up, until next week the Fair 
will proceed without a hitch. 


Wholesome Co-operation 

The wholesome co-operation that 
the local shoe travelers has received 
from the boot and shoe manufacturers 
of the Middle West must not be over- 
looked. Virtually every shoe manu- 
facturer in the Ohio River valley and 
many from other sections will be ex- 
hibitors. It was originally planned 
to have two floors of exhibits, one the 


Cincinnati floor, and the other allotted 
to the out-of-town manufacturers. The 
display space was sold with this idea 
in view, but it was later deemed ad- 
visable to rearrange the spaces accord- 
ing to the desires of all. The majority 
of the Cincinnati exhibitors will be on 
the third floor. . The official exhibit 
hours of the Fair will be from 9 a. m. to 
5 p. m. 


Double Style Show 


One of the most important features 
of the First Semi-Annual Cincinnati 
Shoe Fair is the double Style Show, 
which will be given on Thursday and 
Friday evenings, January 8 and 9. The 
latest styles and patterns will be 
shown on professional models on both 
of these nights. The first evening 
will be for the benefit of the visiting 
retail merchants and buyers who will 
attend on special invitation. The show 
on the second evening will be a part of 
one great festivity. Here again the 
attendance will be by invitation only. 


FRANK J. WEBER 


GEORGE SCHUETTE 


CHAS. F. WECKEL 
Treasurer 


JOSEPH JANOW 
Director 


Association of National Shoe Travelers. 


The general public will not be admitted 
to either affair. 


Sea Food Banquet 


The plans for the second evening 
consist of a sea-food banquet, four of 
the dishes coming from four different 
States on the Atlantic coast by special 
order for this affair; a well-arranged 
cabaret, including a_ soloist, classic 
dancers, Tennessee quartet and a 
draped dancer, besides one great sur- 
prise which Chairman Ash Kennedy 
has in store. Immediately following 
the banquet there will be two hours of 
Style Show, in which will be seen every- 
thing from the long vamp to the latest 
creations in the French lasts. 


The Dominating Idea 


The one dominating idea back of this 
style show is to show the merchants the 
country over the high standard of style 
which the Western-made footwear pos- 
sesses. And following the Style Show 
a Cinderella Ball will be given in the 
ballroom of the Sinton Hotel, this 
being the happy ending of Cincinnati’s 
first Shoe Fair. 
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HERE’S THE SHOE THAT WILL 
HELP MAKE THIS WINTER’S SALES 
GREATEST EVER. 
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HANA 


ARISTOCRAT LAST 
Widths AA to D, Sizes 5 to 11 


A 


~ 


(He 


Make it the greatest Winter ever by a drive on this shoe. We can keep you sup- 
plied from stock at short notice so no sales will be lost. We can speak in highest 
terms of this model and so can you. The man who knows shoes will see at a glance 
that this is a real seller. Note the class, the dash, the character and when it’s on 
the feet, Oh, My! Let the order come forward today. 
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Ek. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
183 Essex Street Marbridge Building 1215 Market Street Washington Arcade Pacific Building 


~- 5 CHICAGO, Republic Bldg. 
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HOLIDAY BUSINESS 


Good Novelties and Accessories 
Play Large Part 

The holiday trading season proved to 
be a very good one with the local retail 
shoe merchants. It was better in many 
instances than expected. While the 
usual Christmas slump in the sale of 
staple footwear prevailed this year, the 
business in accessories and novelties 
played a larger part in the aggregate 
for the season than ever before. 


Special Sales Women’s Shoes Of- 
fered as Low as $5.90 the Pair 


Immediately following Christmas Day 
the local retailers put on special sales. 
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This action was taken in conformity 
with the request from the department of 
justice of the Government for all retail 
merchants the country over to conduct 
special price sales after the Christmas 
shopping season, thereby carrying out 
the program of that department in its 
fight against the high price situa- 
tion. 

Many of the local merchants carrying 
women’s footwear advertised $10 and 
$15 values at $7.45. One large retail 
shoe merchant conducting a_ series 
of chain stores offered ladies’ shoes 
valued from $7.00 to $12 for $5.90, 
announcing that he had 8,000 pairs for 
immediate disposal. 


Boston 


THE BIGGEST YEAR 


Analysis of Retail Shoe Business 
Shows Excellent 1919 Business 


A tour of the retail shoe and depart- 
ment stores of the city reveals the fact 
that the Christmas business transacted 
was exceedingly satisfactory. The 
general verdict is that all have closed 
the biggest sales year in the history of 
their businesses. A feature of the 
business of 1919 has been heavy sales 
on low shoes, spats and buckles. 

Sales in actual operation or in antic- 
ipation are the big consideration of 
this week and of the weeks to come. 

On Tuesday, a fall of snow occurred 
and merchants took advantage of this 
by placing in their windows signs 
marked “Rubbers aad Overshoes.” 
Many sales on these goods were re- 
ported for the week in consequence. 


BI-MONTHLY SALE 


In Progress at Shepard, Norwell 
Co.’s Shoe Department 


A bi-monthly sale throughout the 
store of Shepard, Norwell Company, 
including the shoe department, blocked 
the aisles on Tuesday, December 30. 

“This,”’ said C. B. Merrill, manager 
of the shoe department, ‘‘is a cleaning 
up of the odds and ends of the past two 
months. We begin our annual January 
clearance on Friday of this week. We 
shall call it ‘Curbing High Prices 
Sale.’ This year, it is rather difficult 
to run clearances because there is not 
much to clear. I find that just at 
present there is a big demand for boots, 
although our Christmas business showed 
heavy sales on slippers; in fact, the 
biggest that we have ever transacted in 
this line.” 

Mr. Merrill reported the shoe de- 
partment’s business as wonderful, in 


fact, double the business of past years. 
This department did 65 per cent more 
business this Christmas than the Christ- 
mas of 1918. He also stated that for 
three weeks before Christmas, 75 per 
cent of the sales of his department were 
on slippers. Since then, 75 per cent 
have been boots, and at the present 
time all boots, although he anticipated 
an early season on low cuts. 


Ready for Convention 


“We are about ready for the conven- 
tion,” said Mr. Merrill, chairman of 
the Registration Committee of the 
1920 Convention. “If it should land in 
Boston Monday, we could take care 
of it. I have received an interesting 
letter from Cohen, Smith & Co., 
Lexington, Kentucky.” Mr. Merrill 
displayed the envelope, addressed as 
follows: “C. B. Merrill, Registration 
Chairman, Boston, Mass.” However, 
it found its way to the Shepard, Norwell 
store. This letter was signed by Charles 
Cohen, and read as follows: “‘Enclosed 
please find our check to the amount of 
$10 for membership in the N. S. R. A. 
Kindly mail me membership card, as I 
expect to arrive in Boston, January 10, 
1920, 11 a. m., for the big doings. Will 
appear on the scene immediately upon 
my arrival.” 


MOST SATISFACTORY BUSINESS 


Reported at Store of T. E. Moseley 
Company’s 


Charles E. Wirth, buyer and manager 
of the woman’s shoe department of 
T. E. Moseley Company, stated that 
the sales of high shoes had been in- 
creasing during the last few weeks. 
Previous to that, the bulk of the busi- 
ness was on low shoes and spats. “In 
fact,’’ said Mr. Wirth, “we have sold a 
tremendous number of low shoes and 
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spats, but just at present boots seem 
to be in favor. We have also sold a 
great many brogue oxfords for women, 
in fact, our sales during the past Fall 
and Winter were the biggest in the 
history of the business in this line. 
Low shoes were sold later in the 
season this year than ever before and 
boots started in later than ever before. 


Party Slippers 


“We are commencing to sell party 
slippers strongly. The party season 
is now on and New Year’s Eve and 
Christmas functions created a heavy 
demand for these lines. Silver is 
particularly good; also there are many 
calls for gold and satin and patent 
leather. Rhinestone buckles are still 
the favorite decoration for evening and 
cut steel for afternoon.” 


A WORD ON CONVENTION 


By J. H. Woodbury, Chairman of 
the 1920 Convention Committee 


J. H. Woodbury, chairman of the 
1920 Convention Committee and man- 
ager of the men’s department of T. E. 
Moseley Company, reported that he is 
almost ready for the big crowds which 
will throng Boston during the days of 
January 12-15. Infact, Mr. Woodbury 
thinks that the hotels of Boston show 
heavier bookings at the present time 
than did the St. Louis hotels for the 
corresponding time last year. 


AT CROSSETT’S 


January Cleara~ e Sale in Progress 
at 166 T emont Street 

At Crossett’s, 166 Tremont Street, a 
January clearance sale was in progress. 
Women’s shoes were displayed in the 
windows at $5.85, $6.85 and $7.85. 
Some shoes with cloth tops were dis- 
played, with Milo buttons and round, 
shiny buttons. Some had colored kid 
tops. Men’s shoes were displayed at 
$7.85, $8.85 and $9.85. 

The “Doctor” shoe for men, which 
‘Makes life’s walk easy,” is advertised 
in both men’s and women’s lines. On 
a neat card in the window was the 
sentence ‘‘We cannot show all of our 
styles. Come in.” 


AT WALK-OVER’S 


Very Busy Selling Slippers for New 
Year’s Parties 

At the slipper department of the 
Walk-Over Shoe Company at 166 
Tremont Street, the department was. 
very busy selling slippers for New 
Year’s parties. The slippers sold were 
of satin, gold and silver. Black satin 
with rhinestone buckles seemed to be the 
favorite sellers. 
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IN-STOCK 


for 


AT ONCE 
DELIVERY 





A 151—New Nut Brown 
Russia Calf Lace. Baby 
Louis Heel. 


A 152—New Nut Brown Russia 
Calf Lace. Leather Louis Heel. 


HARNEY STANDARD STYLES 


FOR AT ONCE DELIVERY 


@ NN Serwmenas 


126—Pat. Vamp, 9” Lace, Mat Cab. Top, 18-8 LL. 
155— ‘“‘ ** Fawn Cloth Top, 19-8 LL. 
148—Mat Kid, 83, Pearl Button, 19-8 LL. 


138—Black Kid, 9 ’ Lace, 19-8 LL. 
149— <“ 5 a 14-8 LL. 


184— ‘“ pe Ts 14-8 Mil. 


139—Hav. Brown Kid, 9” Lace, 19-8 LL. 
140— <“ ** 81%” Pearl Button, 19-8 LL. 


151—New Nut Brown Russia Calf, 9” Lace, 14-8 LL. 
152— ‘“ 18-8 LL. 


154—No. 18 Gray Nubuck, 9” Lace, 19-8 Full Louis Wood 
Covered Heel, AA to C 


Deduct 25c per pair when ordering 36 pair to a width 


In-Stock Terms 2-10 Net 30 if closed by Open Account, and 
with an extra 30 days’ dating if closed by Trade Acceptance. 
West of Buffalo 10 days extra, Denver to the Coast 20 days extra. 


P. J. HARNEY SHOE CO. 


Factory: Lynn, Massachusetts 
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Introducing Miss Waugh 


The young woman in charge of this 
department, Miss Dorothy Waugh, 
reported a very good Christmas busi- 
ness in this line; in fact, all that the 
department could possibly handle. “Our 
slipper business,” said Miss Waugh, 
‘‘will probably continue in good volume 
until next September. Our motto is, 
‘Satisfied Customers Are the Best 
Advertising,’’’ This young woman 
has been with the Walk-Over Tremont 
Street store for twelve years and for 
the past eight years as manager. She 
came here originally as buyer of hosiery. 
The idea of a woman’s slipper parlor, 
with all women clerks, proved a popular 
idea for the women shoppers who liked 
to have a department exclusively their 
own. A spirit of real hospitality per- 
vades this department. Attractive 
collections of hosiery and buckles are 
on display. 

SPECIALS 


Noted at the Walk-Over Tremont 
Street Store 


At the Walk-Over Tremont Street 
store is a man’s Brighton model at 
$9.50 in a cherry tan laced boot. Other 
specials are quoted at $10. In women’s 
a genuine shell cordovan brogue oxford 
was displayed at $14.50, with heather 
hose at $3.00. Other specials were 
prominently featured in the window at 
$10, $11 and $12.50. 

An attractive sign in one of the 
windows reads, ‘“‘Seasonable and Ap- 
propriate Footwear For All Occasions.” 


THE WHOLESALE TRADE 


Business Quiet Just Now—Big Low 
Cut 1920 Predicted 


Affairs in the wholesale shoe business 
are quiet just now. This howeVer is to 
be expected at this time of the year, 
owing principally to stock taking and 
a conservatism on the part of the retail 
shoe merchants in general with the 
idea of waiting for a few weeks until 
the lessons of the big 1920 N.S. R. A. 
Convention are studied for the correct 
attitude as to buying and other mer- 
chandising problems. 


AT HUGHES & TANSEY’S 


Well Stocked with Low Shoes— 
Including Two Eyelet Ties 


At the wholesale shoe house of 
Hughes & Tansey, Inc., Summer 
Street, an early low cut season was 
anticipated to commence in about two 
weeks’ time. This firm is well stocked 
with low cut welts, including the popu- 
lar two eyelet tie in tan calf, black kid 
and black patent leather. A perfect 
4B foot is used as a model in drafting 
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the patterns at the factory from which 
they buy; the shoes are also fitted to this 
and other perfect foot models before 
leaving the factory. 

This concern. is arranging for an 
attractive exhibit at the Boston 1920 
Convention. 


TWO NEW DIRECTORS 


Recently Elected on Board of Rice 
& Hutchins, Inc. 


At a regular meeting of the Board of 
Directors of Rice & Hutchins, Inc., held 
December 17, last, Howard N. Cole of 
Braintree and John A. Curtis of Marl- 
boro were elected as members of the 
Board of Directors. They sat with the 
board for the first time December 24. 


Howard N. Cole 


Howard N. Cole started with Rice 
& Hutchins, Inc., as a boy over 20 years 
ago, and has had experience in practi- 
cally all of the departments of this 
business, first in a minor and later in an 
executive capacity. Mr. Cole has had 
much factory experience. He has been 
in charge of the export feature of the 
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HOWARD N. COLE 


business for a number of years and 
has made several trips to Europe and to 
Cuba. 


John A. Curtis 


John A. Curtis is a son of Charles W. 
Curtis of Marlboro. He is a Harvard 
graduate and has been actively identi- 
fied with the civic life of his native city, 
having served on the Board of Alder- 
men for one or more years. Mr. Curtis 
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is about 32 years of age and the oldest 
of three boys, all of whom are engaged 
in the production of Rice & Hutchins, 
Inc., footwear at the Curtis factory. 
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JOHN A. CURTIS 


Charles W. Curtis is superintendent 
of the Curtis factory at Marlboro and 
is also a member of the Board of 
Directors. 

This makes the third generation of 
the Curtis family who has_ been 
identified with Rice & Hutchins, Inc., 
output. The first Curtis was Deacon 
Curtis, the father of Charles W. 

During the war the newly elected 
member of the board, John A., was 
considered an authority by Govern- 
ment officials on the details of shoe 
manufacture. 


NEW CATALOGS 


Issued by Amdur Shoe Company, 
Inc., Wholesale Shoes 

The Amdur Shoe Company, Inc., 166 
Lincoln Street, Boston, has recently 
issued its Spring, 1920, catalogs, one 
showing women’s and misses’ low shoes 
carried in stock, the other showing 21 
styles of first quality Goodyear welts in 
men’s dressy shoes and oxfords. These 
catalogs are attractively printed, and 
form a comprehensive arrangement 
from which retail shoe merchants may 
make their selections. 


CHRISTMAS GREETINGS 


From Mark W. Shaw of Los Angeles 


New England friends of Mark W. 
Shaw, who resigned as manager of the 
Pilgrim Rubber Footwear Company 
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All Styles Carried Unbranded and “Crawford” 


HE BIG advantage of our 
IN STOCK DEPART- %NaHe 
MENT is that all styles CONVENTION 
are carried unbranded as well as N'S-R:A: 
Crawford. Through this special BOSTON 
feature we have increased our 
sales several times that eer te AT 
of any previous year. BOOTH SIXTEEN 


The styles carried in stock are of the season’s 
best sellers and our line for Spring is a 


B541—XXX Black Kid Bal, Crawford arch support, World Beater. 
oan snug arch shank feature. Hub combination 
ast. ; 

Have we your name on our SPECIAL 
MAILING LIST? Write for 


particulars. 


B532—Cherry Red Calf Bal. 12-iron sole, Wingfoot B538—Mirror Patent Oxford for Dancing and Dress 
rubber heel. That full fitting English toe. Tremont Occasions. Light weight construction with flexible 
last. AA-D. sole. Winsor last. AA-D. 


Here are a few of the styles that are selling best now. 
Don’t delay your order 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 


ATLANTA—238 Peachtree Arcade 


BOSTON—183 Essex St. 
NEW YORK—127 Duane St. DETROIT—461 Book Bldg. 
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some months ago to enter business in 
California, were pleased to receive 
Christmas greetings from him last 
week. Mr. Shaw is now associated with 
the Stowe-Shaw Rubber Company, 
exclusive distributors of Converse tires, 
with headquarters at 1319 Figueroa 
Street, Los Angeles, Calif. 


BROCKTON RAND COMPANY 
EXHIBIT 


Window Show of Nunn-Bush Shoes 
in Boston Office 


An excellent example of utilizing 


window space to advantage is that which 
is afforded by the Brockton Rand 
Company in the weekly miniature style 
show held by this concern in the win- 
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time established, of displaying shoes 
made by various customers using Bar- 
bour Grooved Endless Welting on 
latest models and lasts, this concern 
has shown during the past week samples 
of the Nunn-Bush line made by Nunn, 
Bush & Weldon Shoe Company of 
Milwaukee. This exhibit has caused 
much favorable comment. It has been 
somewhat in the nature of a revelation 
to the Eastern trade to know that shoes 
of this high grade are being produced in 
Milwaukee. Styles produced on Eng- 
lish lasts in kid and kangaroo stock are 
contrary to the idea prevalent in the 
past that men’s footwear produced in 
that territory was of the heavy work 
footwear type. The shoes made by 




















Window Display at Brockton Rand Company’s Boston Office, Showing 
Men’s High Grade Shoes, Made by Nunn, Bush & Weldon Shoe Com- 
pany of Milwaukee 


dows of their Boston office, at 12 High 
Street, adjoining the Shoe Trades Club. 
This location, being in the heart of 
the shoe and leather district, invites 
and attracts the attention of hundreds 
of shoe and leather men each day. 
Following the custom, now for some 


Nunn, Bush & Weldon Shoe Company, 
in the Brockton-Rand Company’s win- 
dow style show, supply substantial 
evidence of city styles in high-grade 
footwear and indicate the rapid prog- 
ress which this concern is making in 
that direction. 


Worcester, Mass. 


CHRISTMAS BUSINESS 
Largest in Years—Heavy Demand 
for House Slippers 

Christmas business was the largest 
for many years in all shoe stores and 
shoe departments. The demand for 
house slippers was far beyond the 
supply—it seemed as if Santa Claus 
remembered every man in Worcester 
with a pair of slippers. Not a single 
store had enough. Sensible gifts surely 
meant footwear this year. 


CLOSES DOORS 
Walk-Over Boot Shop Sells Fixtures 
December 29 

The Walk-Over Boot Shop, owned 
by the late W. P. Kingman, has closed 





its doors. A sale began early in Decem- 
ber and continued for three weeks. The 
remaining stock was sold to the W. J. 
Wood Company, 42 Front Street. The 
fixtures were sold at auction Monday, 
December, 29, 1919. 


SHOE REPAIR PLANT 
Location Being Sought by a Man 
from Ware 

Mr. Salvage of Ware, Mass., was in 
Worcester looking for a location to 
open a shoe repairing plant. Mr. Salv- 
age can do very high-class repairing and 
Worcester is sadly in need of an up- 
to-date repair plant. The retail shoe 
merchants are hoping that Mr. Salvage 
will find a location, as he plans to go 
after the shoe store work. 







SPECIAL SALES 


At Park Bootery and Denholm & 
McKay Co.’s 


Park Bootery is offering: Women’s 
shoes at $5.95 to $11.95; men’s shoes at 
$9.85 to $16.85, a reduction of $2.00 
to $3.00 from the former prices. Den- 
holm & McKay are having a sale on 
their entire stock at a reduction of 
10 per cent. 


**FAIR PRICES” 


Worcester Committee Says ‘No 
Profiteering in Worcester”’ 


Worcester Fair Price Committee has 
made public a statement saying that 
it finds no profiteering in the city. 
That prices asked by the Worcester 
merchants are fair. 


MRS. SPONGBERG DEAD 


Wife of G. A. Spongberg, Retail 


Shce Man 


Mrs. G. A. Spongberg, wife of the 
well-known Swedish shoe merchant. 
201 Main Street, died at Memorial 
Hospital, Wednesday, December 17, 
following an operation. Mrs. Spong- 
berg was a former Worcester school 
teacher and was prominently identified 
with the Swedish Church and societies 
of the city. Her death was a shock to 
her wide circle of friends, by whom she 
was held in high esteem. Mr. Spong- 
berg is an active member of the Retail 
Shoe Merchants’ Association and has 
the sympathy of all of the shoe men in 
the city. 


WORCESTER VISITORS 


Messrs. Butterworth and Buckley 
of Regal Shoe Company 


Frank Butterworth and J. J. Buckley 
of the Regal Shoe Company were in 
Worcester Saturday. 

The Regal Shoe Company has re- 
cently taken a lease on the entire 
building at 413 Main Street. When 
present leases expire, they intend to 
make extensive alterations, including a 
new front. 

Mr. Buckley reports fair Christmas 
trade in all of his stores. 


ON TO BOSTON 


Shoe Men United in Plans for Solid 
Front at Convention 


Worcester shoe men are already plan- 
ning their work so as to be out of 
Worcester and in Boston, January 12 
to 15. It looks now as if all owners 
and buyers will be in attendance at the 
big convention. Meet us in Boston, 
January 12 to 15! 
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[QUICK SELLERS | ) 
= FOR SPRING | 


Three snappy styles that have proven 
excellent profit-builders. 


Pied Piper Shoes are popular-priced. 
They possess exceptional qualities— 


such as— 


| Soe Sve Se —Real Nature Shape Lasts. 
469—Nut Brown Elk Oxford, C, D and E widths. —No Tacks or Nails. 
5 to 8; 84to 11%; 12 to 2. 
460—Gun Metal. ae 
Jak Eaianeees taens. No Rough Stitching to Injure Feet. 


463—Black Glazed Horse. —Uppers and Soles Thoroughly Pliable 
—Reinforced Seams (Guaranteed Not 


to Rip). 

—Solid Leather Throughout. 

—Best Quality Overweight Flexible 
Oak Bend Outsoles. 


470—Ankle Strap Pump 


470—Ankle Strap Pump. Gun Metal. C, D 
and E widths. 5to8; 8%to11%; 12to2. 

472— Mahogany Lotus. 

473—Patent Colt. 


454—Play Oxford 
sae Oxford. Mahogany Lotus. 


C and E widths. 5 to 8; 84%to1l; 11% 
to 2. 


shoes, thereby getting more TURNOVERS, and thus secure LARGER PROFITS. 


FASTER TURNOVERS WITH PIED PIPER SHOES 
NEW CATALOG—listing complete line—and prices—NOW READY. Send for 
- - - - - WISCONSIN 


Let us show you how, by concentrating on the Pied Piper Line, you can sell more children’s 
| samples and particulars. 
TCE 


—Goodyear Stitched. | 
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St Louis 


BUSINESS SUMMARY 


St. Louis Shoe Market Will Show a 
Twenty Per Cent Increase 


The holiday period withdrew all 
traveling salesmen from the road, and 
it was also a rather light period in the 
mail-order departments of the whole- 
sale houses, because of the inability to 
get shipments through in time for the 
holiday trade during the past ten days. 
The shipping departments and factories 
are operating at the utmost of their ca- 
pacity to send forward the shipments of 
Spring goods, which are due at this 
season, but the shortage of labor to 
bring the factory output up to the rated 
capacity is interfering to some extent 
with the aggregate of shipments. How- 
ever, all the manufacturing and jobbing 
houses report that they expect their 
Spring goods to be out in ample time 
for the retailers’ needs in the early 
Spring selling. The casting up of totals 
for the calendar year is being made, 
and the aggregate of business done dur- 
ing 1919 will soon be available. How- 
ever, enough is already known to sup- 
port the statement that the total 
business of the St. Louis shoe market 
will be fully 20 per cent greater than 
during 1918, and perhaps even more. 


RETAIL TRADE 


Holiday Period Largest in Local 
Stores’ Histories 


A review of the retail shoe trade 
during the holiday period shows it to 
have been the largest, at least in dollars 
and cents, that the retail stores and 
departments have ever known in St. 
Louis; while in more than one case it 
is reported that the aggregate of sales 
in pairs for December will also exceed 
the similar totals of any preceding year. 
The prices, high as they have been, 
were paid by. the Christmas shoppers 
without demur, both on serviceable 
footwear and on the specials usually 
handled at the Christmas season. The 
higher class of stores also report a very 
excellent trade on mules, slippers, orna- 
ments and hosiery, as well as other 
accessories acceptable for Christmas 
giving. The prices paid for these goods 
were decidedly high, and there is some 
occasion for wonder that the public was 
willing to pay the figures asked, but 
there seems to have been no hesitancy 
once the desired merchandise was found. 


SPECIAL TRAIN 


Party Will Include Local, State and 
Southwestern Merchants 


The preparations for the special train 


to the National Convention of the ° 


Shoe Retailers’ Association, in Boston, 
January 12-15, are going ahead rapidly, 
and at the present time nearly enough 
have signified their intention of going 
to Chairman West to assure a special 
train. If, for any reason, a special train 
is found impracticable, the shoe men 
will be provided with special cars on 
the regular through trains, leaving St. 
Louis at noon, Friday, January 9, and 
arriving in Boston Saturday evening. 
The party will include retail shoe 
merchants from St. Louis City, the 
State of Missouri, and some other 
southwestern shoe merchants, in addi- 
tion to those representing the St. Louis 
wholesale and manufacturing houses 
who are planning to attend. 


A Big Delegation 


A considerable number of those in- 
terested in the wholesale end of the 
business will be prevented from going 
on the special train by reason of their 
present plans to attend the shoe style 
shows, in Cincinnati or Chicago, and 
going thence direct to Boston. In any 
event, however, the attendance from 
the city of St. Louis and the surround- 
ing trade territory will be exceptionally 
large, and will be thoroughly rep- 
resentative of both the retail and whole- 
sale trade. The arrangements are in 
the charge, in addition to Chairman 
West, of A. G. White, of the Brown 
Shoe Company; C. E. Williams, of the 
Williams Shoe Company, who is also 
secretary of the Retailers’ Association 
of St. Louis; Arthur E. Ebbs, of the 
Swope Shoe Co., president of the local 
association; J. J. Sensenbrenner, of 
Sensenbrenner’s, president of the Shoe 
Association, and William Graham, sec- 
retary of the Shoe Association, who is 
manager of the Hanan Store at St.Louis. 
The party going through to Boston 
jointly from St. Louis will break up at 
that point, and each return as he pleases 
as it has been found impracticable to 
unite the party for the return trip. 


IN AUTOMOBILE ROW 


John C. Roberts Is in Real Estate 
Field 


John C. Roberts, the executive of the 
Friedman-Shelby Branch of the Inter- 
national Shoe Company, who dabbles 
in inside investments, one of which is 
the St. Louis Star, a daily evening paper, 
has also recently ventured into real 
estates fields, having acquired business 
property on “Automobile Row” of 110 
feet frontage. Mr. Roberts was one of 
the original partners forming the 
Roberts-Johnson-Rand Shoe Company, 
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out of which developed, through con- 
solidation, The International, with its 
three branches. 


STORE, RECONSTRUCTIONS 


And Readjustments Throughout 
Local Retail District 


During the past month considerable 
reconstruction and readjustment of 
shoe departments has been going on in 
the St. Louis retail district, particularly 
at Nugent’s, Scruggs-Vandervoort- 
Barney’s and Stix-Baer-Fuller dry 
goods stores. The re-arrangement in 
each case is calculated to make the 
operation of the shoe departments more 
efficient, and re-equip them to handle a 
greater volume of business. At the 
Vandervoort store the basement sec- 
tion of the shoe department has also 
been changed in lecation and arrange- 
ment, and will be handled separately 
under the name of the “Basement Shoe 
Shop,” which title will be used in the 
advertising. At Nugent’s, the base- 
ment section of the shoe department 
was used, during the holidays, for the 
toy display and salesroom, but re- 
arrangement and re-equipment was 
undertaken immediately after the holi- 
day selling had closed. 


MEMBERSHIP CAMPAIGN 


The Shoe and Leather Club Closes 
Successful Year 


The Shoe and Leather Club closed a 
successful year with a membership 
campaign which brought in an addi- 
tion of 39 to the total list of members 
of the club. The officers for the new 
year have been installed and in compli- 
ment to membership campaigners 
President A. A. Tilden gave a dinner 
to those participating in the contest. 
A very enjoyable menu was provided, 
and a number of interesting talks were 
made by those in attendance, who had 
their special subjects assigned them by 
Chairman W. E. Mason, of the enter- 
tainment committee. 


IN NEW QUARTERS 


Juvenile Shoe Corporation at 1627 
Locust Street 

The Juvenile Shoe Corporation offices 
are now comfortably located in their 
new quarters, Rooms 300 and 301 
Advertising Building, 1627 Locust 
Street, where originates the famous 
“Juvenile Shoe System.” 


RE-ORGANIZE AND ENLARGE 


Offices of Lund-Mauldin Shoe 
Company 
The offices of the Lund-Mauldin Shoe 
Company have been re-arranged, and 
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To Move Floor Stock Quickly, That Increased 
Factory Space May Be Had, We Have Made 


Liberal Reduction On Price of Model 973 
Illustrated. 


Dark Russia Bal, Single 
Sole, |-inch Broad Heel. 
B, C, D Widths. Sizes 


For Immediate 
Shipment at 


$625 


This is one of our very best styles. It was originally marked at six ninety. 
The big selling feature of this number is value. Order liberally 
and put the money saved in your pocket 


THE “BARRY” BOOTH AT THE STYLE SHOW IS No. 139 








T. D. BARRY COMPANY 


BROCKTON, MASS., U.S. A. 


CHICAGO OFFICE 
ADDRESS ALL COMMUNICATIONS TO BROCKTON, MASS. 187° WEST MADISON ‘ 
ROOMS 201, 202, 203 ~ 
























































Jan. 3, 1920 


the space increased by moving the rear 
partition 35 feet farther back to get 
needed additional office space. This 
reduces the space used on the main 
floor for shipping purposes, but. the 
problem involved in this has been taken 
care of by changes which enable han- 
dling the goods of the company in the 
most efficient manner. 


IN GERMANY 


McElroy-Sloan Shoe Company’s 
Lines Displayed at Leipzig 
Fair 


The McElroy-Sloan Shoe Company’s 
lines will be among the first to be intro- 
duced in Germany and Belgium, ac- 
cording}to advices which have been 
received by the officers from the com- 
pany’s representatives abroad. The 
company’s products were recently ex- 
hibited at the Trade Fair at Leipzig and 
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A LITTLE JOURNEY 


By Film at Boston Convention to 
International Plant 


Delegates to the National Retail 
Shoe Dealers’ Convention in Boston, 
January 12-15, will take a trip through 
the International Shoe Company’s 
plant in St. Louis, hundreds of miles 
away. They will do it through a six- 
reel motion picture. 

International officials . selected the 
Rothacker Film Manufacturing Com- 
pany to make the picture. Camera men 
and a director left the Rothacker 
Chicago studios early in December to 
begin the job of packing the huge inter- 
national industry snugly upon the 
“celluloid magic carpet” for transporta- 
tion to Boston so that the shoe mer- 
chants gathered there might visit the 
International plants in the West. 


The first scene of the motion picture 


McElroy-Sloan Shoe Co. Exhibit at Recent Leipzig Fair 


considerable attention was drawn to the 
merchandise. At the beginning the 
German manufacturers of shoes did not 
look with favor upon an American 
exhibit of such goods, and even went to 
the length of preparing a petition against 
an exhibit being permitted. This was 
overruled and the goods displayed 
aroused such interest that the exhibit 
was constantly surrounded by individ- 
uals desiring information as to manu- 
facture and also as to the possibilities 
of handling the lines shown. Many 
propositions were made to those in 
charge of the exhibit by manufacturers, 
retailers and jobbers, while merchants 
operating chain stores in Germany were 
especially anxious to make business 
connections. The rate of exchange is a 
problem at present, but plans to over- 
come this are being made by the repre- 
sentatives of the McElroy-Sloan Com- 
pany. The McElroy-Sloan exhibit was 
the largest of any shoe showing made at 
Leipzig. 


will show the cattle on the hoof. A 
Rothacker camera man went to Texas 
for this. After visiting the Texas range, 
the convention delegates will take a trip 
through International’s tannery at East 
Hood River, Illinois, then a visit to 
International’s enormous manufactur- 
ing plant in St. Louis. The visitors will 
start in at the sorting and measuring 
room, will pass on to the heel and sole 
department; they will see how linings 
and uppers are made, and men’s, 
women’s, children’s and babies’ shoes. 
Before leaving St. Louis, the visitors 
will call at the plants of the three dis- 
tributors of International shoes—the 
Roberts, Johnson & Rand Shoe Com- 
pany, the Friedman-Shelby Shoe Com- 
pany and the Peters Shoe Company. 
The task which the International 
officials gave the Rothacker Company 
was to produce a motion picture that 
retail merchants could view and then 
know as much about how shoes are 
made as though they had made the 
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trip in person rather than via “the 
Celluloid Rapid Transit.” 


6,000 Feet of Film 


After the Boston convention, the 
6,000 feet of shoe film will be shown to 
smaller gatherings of retail shoe mer- 
chants. Three educational films, each 
one-reel long, will be made up from the 
6,000 feet. Each film will feature one 
of the three distributors of Interna- 
tional’s shoes. These educational films 
will be shown in the regular theatres. 


ST. LOUIS OUTPUT 


To Be Increased to 160,000 Pairs 
Daily 


Completion of new plants and addi- 
tions to old ones in St. Louis and sur- 
rounding territory will effect an in- 
crease of 35,000 pairs of shoes in the 
daily output of St. Louis shoe manu- 
facturers. These increased facilities 
are expected to place the total daily 
capacity of St. Louis shoe factories 
at 160,000 pairs. The output for 1918 
was 125,000 pairs daily. 


New Plants 


The firms erecting new plants and 
their locations are: International 
Shoe Co., new plants at Mount Vernon, 
Ill., Paducah, Ky., Cape Girardeau, 
Mo.; Brown Shoe Co., new plants at 
St. Louis and Charleston, Ill.; Hamil- 
ton-Brown Shoe Co., new plant at 
Boonville, Mo.; Lund-Mauldin Shoe Co., 
new plant at Vandalia, Ill.; McElroy- 
Sloan Shoe Co., new factory, St. Louis; 
W. T. Moore Shoe Co., new factory, 
St. Louis; Brauer Brothers Shoe Co., 
new factory, St. Louis; Pedigo-Weber 
Shoe Co., new factory, St. Louis; Van 
Kleeck, Inc., new factory, St. Louis; 
Preble Shoe Manufacturing Co., new 
plant, Webb City, Mo.; Howard- 
Hulme-Dittrick Shoe Co., new plant, 
Carthage, Mo. 


Additions to Plants 


Concerns making additions to their 
present plants are Boyd- Welsh Shoe Co., 
addition to factory in St. Louis; Jo- 
hansen Brothers Shoe Co., addition to 
factory in St. Louis; Brown Shoe Co., 
addition to plant in St. Louis; Interna- 
tional Shoe Co., readjustment of the 
Mullanphy Street plant in St. Louis. 


1918 Shoe Sales 


The shoe sales for 1918 amounted 
to $130,000,000. The estimated cap- 
ital invested in the shoe industry in 
St. Louis for 1918 was $45,000,000. 
This amount will be increased this 
year by more than $500,000. 
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ROCHESTER STYLE SHOW 
POWERS HOTEL JANUARY 5th TO 10th 


FOLLOWING THE USUAL CUSTOM, OUR LINE WILL BE 
ON DISPLAY IN ROOM 620. WE WILL WELCOME YOUR 


VISIT, 





BOSTON, MASS. JANUARY 12th TO 15th 


HOTEL ESSEX 


OUR MR. J. A. SCHWINGEL WILL DISPLAY THE FAMOUS 
KREEP-A-WA LINE AT THE HOTEL ESSEX DURING THE 


ABOVE DATES. BE SURE TO SEE IT. 





“THE SLIPPER BEAUTIFUL" 


BLUM SHOE-MANUFACTURING COMPANY 


lactor7es az 


Dansville, New York, © 
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Brockton 


FACTORIES FINISH PROSPEROUS 
YEAR 


Substantial Gain in Shoe Shipments 
in 1919 


Prosperity in Brockton shoe manu- 
facturing is reflected in a substantial 
increase in shoe shipments during 1919. 
According to the annual compilation of 
the Brockton “Daily Enterprise,” there 
was shipped from Brockton during 
1919, 759,352 cases of shoes. This is 
an increase of 80,329 cases over 1918. 
Not only was there a tremendous gain 
in value of goods shipped but a large 
increase in number of pairs. The value 
of shoes shipped from Brockton during 
1919 was $142,378,500, as compared 
with $95,063,220 for 1918. There were 
18,983,800 pairs of shoes sent away 
from Brockton during 1919, as against 
16,975,575 pairs for 1918. This, despite 
the highest prices ever recorded and the 
absence of the Army and Navy shoe 
production of 1918. The demand for 
made-in-Brockton-shoes brought un- 
precedented prosperity to the city in 
1919. The establishment of numerous 
new concerns and also factory enlarge- 
ments by old established shoe manu- 
facturing houses assure an even larger 
Brockton shoe output in 1920. 


IMPORTANCE OF STOCK 
DEPARTMENTS 


As Regards Timely Deliveries of 
Goods 


It is the opinion of shoe manufactur- 
ing concerns in this city that the year 
1920 will see a still further development 
of the already great progress made as 
regards the carrying of shoes in stock 
at local factories. It is believed that 
shoe merchants will depend upon this 
feature to a far greater extent than 
ever before for the obtaining of season- 
able goods in needed sizes, styles and 
widths in large or small shipments as 
required. The past season has been one 
of a record breaking business, as re- 
gards Brockton factory in-stock de- 
partments, not only as regards value of 
footwear but in number of pairs as well. 
Every indication points to new records 
in the sales of factory in-stock shoes 
for 1920. 


SHOEMAKER FOR 69: YEARS 
Old Time Worker in Local Factories 


With a record of continuous shoe- 
making service of 69 years, John Clapp 
of the city recently celebrated his 83rd 
birthday. When a small boy he learned 
shoemaking. He came to Brockton 
immediately after the Civil War and 


for seven years conducted a shoemaking 
business of his own. Later he managed 
a factory for D. W. Field. At the age 
of 76 Mr. Clapp was assistant foreman 
in the W. L. Douglas Company's fac- 
tory. Although not actively working 
at present, Mr. Clapp’s general health 
is good, and his more than four score 
years sit lightly upon him. 


FACTORY ADDITION DEDICATED 


Employes Participate in Christmas 
Time Festivities 


The Brockton Rand Company, which 
recently completed a three-story addi- 
tion to its factory in the Montello 
district of the city, dedicated this addi- 
tion last week with a Christmas cele- 
bration. The affair was held on the 
second floor, where as yet machinery 
has not been installed. A huge Christ- 
mas tree was in evidence, from which 
gifts were distributed. Messrs. John A. 
Barbour and Perley E. Barbour of the 
corporation were present as special 
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guests. A feature of the dedication was 
the presentation by the Messrs. Bar- 
bour to employes of individual cash 
gifts, as Christmas remembrances. Re- 
freshments were served and dancing 
was enjoyed until a late hour. The 
grand wind-up was a line of red light 
torch bearers, who escorted the Messrs. 
Barbour to the railroad station. About 
350 employes of the Brockton Rand 
Company participated in the festivities, 
which emphasized the long established 
policy of this concern to co-operate 
with their employes. 


BROCKTON MAN VICE-PRESI- 
DENT 


Of Concern Affiliated with the 
Shoe Trade 


George H. Snow of this city is vice- 
president of Ad-Wear Process Sole 
Leather Machine Company, a concern 
incorporated for the purpose of treating 
sole leather by a special process for 
increasing the wear. This company is 
offering for public sale 30,000 shares of 
the common capital stock, having a 
par value of $10.00. 


Haverhill 


PURCHASED MARLBORO 
FACTORY 


Will Be Operated as a Branch of 
Local Plant 


Cooper-Liberty Thompson, Inc., man- 
ufacturers of women’s welts and Mc- 
Kays for the wholesale trade, have 
purchased what is known as the Maple 
Street factory in Marlboro, Mass. 
This newly acquired plant, which has a 
capacity of 5,000 pairs daily, will be 
operated by the concern as a branch of 
the Haverhill factory. It is expected 
that the Marlboro plant will be ready 
for occupancy about March 1 of the 
present year. 


OPERATING TWO FACTORIES 


Concern Specializes on Women’s 
White Footwear 


The Hartman Shoe Company of this 
city, manufacturers of novelty white 
shoes for women in turns and McKays, 
and selling exclusively to the whole- 
sale trade, are now getting out their 
advance styles for 1921. This concern, 
which is one of Haverhill’s most rapidly 
growing shoe manufacturing houses, 
operates two factories in this city with 
a total daily capacity of 7,000 pairs. 
Their Boston office and sample room is 
at 183 Essex Street. The Hartman 
Shoe Company is making plans for a 


still further increase in its output 
during the present year. 


SHOE CONCERNS INCORPORATE 


Charters Granted to New Manu- 
facturing Houses 


The Lexington Shoe Company, Inc., 
of this city has been incorporated under 
the Massachusetts laws to manufacture, 
buy and deal in boots, shoes and slip- 
pers. The incorporators are: William 
P. Moore, Nicholas K. Coucouvitis and 
Theodore H. Le Bosquet, all of Haverhill. 
Mr. Moore is president and Mr. Cou- 
couvitis is treasurer. The capital 
stock is $7,500. 

The United Eagle Shoe Company is 
another concern recently incorporated 
under Massachusetts laws to manu- 
facture and deal in shoes. The incor- 
porators are: Samuel Klayman, Abra- 
ham Goldman, Louis Gilman, Juda 
Goldman and Phillip Tinre, all of this 
city. Mr. Klayman is president and 
Mr. Goldman treasurer. The authorized 
capital stock is $25,000. 


CONCERN SUES EMPLOYES 
Action Brought for Alleged Viola- 
tion of Contract 


Unique in the local trade is the suit 
brought by the Gale Shoe Manufac. 
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ANNOUNCING 
Opening of IN STOCK 


Department January 2nd 





Soft Soles—First Step Shoes 3 to 8 Turns 





Ours is the only Factory (Located Rochester, N. Y.) 

Send for Price that manufactures Infants’ First Step Shoes exclu- 

Bin well I sively, insuring better shoes at lower prices. Factory 

fone Sempre output 3000 pair daily. We use leather counters— 
- Treated Bend Soles—Felt sock linings. 


Complete Line on Display Prices ranging from $1.05 to $1.50 Per Pair 
at Room 531 


PALMER HOUSE | FAUST SHOE CO. 


Chicago National Shoe 
Exposition 19 S. WELLS ST., CHICAGO 
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“ECONOMIC” 


REVOLVING DISPLAY FIXTURE 


H OTEL 
IMPERIAL 
aN Broadway at 32nd Street 
NEW YORK 
Recognized Headquarters for 
the Shoe Trade 


Within easy reach of all offices 
of manufacturers and distribu- 
tors, convenient for the visit- 
ing buyer. In the heart of the 
central retail district—con- 
venient for the visiting repre- 
sentative 


For Men’s 
Winter 
Footwear 











f Fourteen Styles Sized 

# and Displayed on 

Forty Inches of Floor 
Space. 


Folds Compactly for 
Storage 


and . 
in itself a meeting place of 
members of the trade. 


First Class Service in Rooms or Restau- 
rants, and Moderate in Charges 


a i Midway Between Both Railroad 
Terminals 


Not Expensive 


Write for Prices 











BATAVIA SPECIALTY CO. 


BATAVIA, N. Y. 
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turing Company of this city against 
William Girard and Wilfred E. Valliere 
of Haverhill for $5,000. The suit is 
for alleged violation of contract made 
by these men with the Gale Company 
to work with that concern until Jan- 
uary, 1920, the Gale concern agreeing 
to pay them a substantial rate of wage. 
The Gale Company claims violation of 
contract and has made an attachment on 
real estate and savings bank funds of 
the defendants. The Gale Company 
state that they are determined that 
contracts made with their employes 
shall be lived up to and that men who 
make agreements with the company to 
continue employment until a specified 
date shall see the necessity of living 
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up to such contracts, as a matter of 
justice to all concerned. 


INCREASING ITS CAPACITY 


Corporation Doing Business in This 
City Is Enlarged 


The I. Miller Corporation of Brook- 
lyn, N. Y., has been organized with a 
capital of $1,000,000, to manufacture 
men’s and women’s fine shoes. This 
corporation also operates the Clare- 
mont Shoe Company of Haverhill, 
Morgan Crossman & Co. of Long 
Island City, N. Y., and I. Miller, Brook- 
lyn. The new corporation will operate 
a chain of high grade retail stores in 
large cities. 


Manchester 


HOLIDAY BUSINESS 


Manchester Merchants Report Big- 
gest of Any Previous Christmas 


During the holidays just passed, Man- 
chester merchants report one of the 
most prosperous periods in the history 
of trade. Practically all the stores 
which laid in surplus stocks for the 
Christmas trade were cleaned out. In 
the children’s departments of Healy 
& McWeeny, every pair of slippers was 
sold before the closing of the store on 
Wednesday. 

Hundreds of pairs of shoes and slip- 
pers found their way to various institu- 
tions for the needy in the city which 
helped decrease the stock. Shoe mer- 
chants of this city assert that more 
money was spent for footwear during 
the Christmas trade than ever before 
in the history of the city at such a 
time. 

Everything was included in the quest 
for footwear—fancy shoes at fancy 
prices as well as heavy shoes for farm 
and outdoor work. 

In the majority of the stores extra 
help was put on to help take care of the 
trade. In addition to the thousands of 
local patrons, hundreds from outlying 
towns within a radius of many miles 
bought their footwear in Manchester 
this year. 


CAMPAIGN FOR MEMBERS 


Retail Association to Secure Addi- 
tional Members from Smaller Towns 


Merchants of the Queen City are 
about to launch a campaign for the 
purpose of securing additional members 
to the local shoe retailers’ association. 
While the majority of the stores in this 
city are represented in the organization, 
there are many stores in the outlying 


towns which will be taken in on ap- 
plication. It is for the purpose of se- 
curing the membership of those firms 
that the drive will be started. 

Since the starting of the association 
about one year ago the local association 
has increased its membership until now 
it has a total of representing the stores 
in this city. 

Considerable work has been done 
along the lines of bettering conditions 
both for, the employer and the em- 
ployed and with the several campaigns 
which are to be launched terminating 
successfully the merchants are opti- 
mistic regarding the future of the as- 
sociation. 


NEW HAMPSHIRE DELEGATION 


Large Number of Retail Shoe Mer- 
chants to Visit Boston 


It is expected that the majority of 
the 300 members connected with the 
retail shoe irdustry in this state will 
attend the National convention to be 
held in Boston, January 12, 13, 14 and 
15. Names are daily being received 
by the president of the New Hamp- 
shire Retail Shoe Merchants’ Associa- 
tion, W. C. Roose. Indications at 
present point toward a large delegation 
leaving the Granite State for Massa- 
chusetts on the opening day. 


ERNEST P. PHILBRICK 


Former Member of Firm of Phil- 
brick & Webster Dead 


Ernest P. Philbrick, for years con- 
nected with the shoe firm of Philbrick 
& Webster, Elm Street, this city, died 
in the city hospital, Boston, Mass., 
recently. Mr. Philbrick was born in 
Manchester 62 years ago and was a 
retail shoe dealer for many years. At 
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the time of his death he was connected 
with the Raymond Syndicate of Boston, 
in the shoe department. He was a 
member of the A. O. U. W. of this city. 
Mr. Philbrick. leaves no immediate 
relatives. 


SPRING SAMPLES 


McElwain Ready for the Jobbers 
About February 1 


The W. H. McElwain Shoe Com- 
pany reports that the new Spring samples 
of this firm are about ready to be sub- 
mitted to the buying jobbers. Few 
radical changes have been made in the 
styles. The good business which has 
characterized this company during the 
years of its trade has not changed with 
the closing of 1919. 

Optimistic views are being held for 
the coming year. According to the 
officials excellent reports from the sales 
forces indicate a banner year for 1920. 
The McElwain company has one of the 
most completely equipped plants in 
the country. 


MILITARY HEEL 


Seller for 
Trade, 1920 


W. C. Roose of the Beacon Shoe 
Company who recently returned from 
New York where he spent a week in 
looking over the styles says that as it 
looks to him ‘the fellow who has 
the military heel, brown and _ black 
oxfords bought, 18-8 Louis heel, one- 
hole tie and tongue patterns without 
buckles for his dressier styles and seam- 
less pumps is in pretty good shape for 


A Popular Spring 


’ the Spring of 1920.” 


MAY INCREASE PRICES 


Higher Cost of Women’s Shoes for 
Fall, 1920, Predicted 


One of the leading manufacturers in 
this city has announced that shoes for 
women will be from $2 to $3 higher for 
the Fall of 1920 than the present stock. 
They further announce that under the 
circumstances it looks like a big ox- 
ford season for the Fall of 1920. 


Foreign Trade Invitation 


San Francisco Conference, May 12- 
15, 1920 


Members of the Boot and Shoe 
Trade are invited to give thought to the 
opportunity to acquire foreign trade 
information offered by the Seventh 
National Foreign Trade Convention, 
which will be held in San Francisco, 
May 12-15, 1920. 

Announcement is made that at the 
coming convention special trade ad- 
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GOOD-ALL-WAYS 


RESULTS 
COUNT 


Jobbers Handling Our Products Claim Excellent Results 


Line up with us for next season. The RIALTO Process makes our 
shoes Flexible and unusually good-looking—the result of good shoemaking. 


RIALTO SHOE COMPANY 


FACTORY : LYNN, MASS, BOSTON OFFICE: 215 ESSEX STREET 
NAT WEISS IN CHARGE 


























THE BETTER MADE || TRUFIT 
SHOES FOR MEN SPATS 


Booth SEE THEM AT THE 
00 BOSTON CONVENTION a 
95 JANUARY 12-15 Seas an ewer i620 


country. This is assur- 
ance that Trufits can be 
bought safely for any 
size store. 


Old Time ‘‘ Case ’’ Quality oa 
New Time Lasts clos all Santas 
Latest Patterns Felt. Immedia = 
Orders for Immediate Shall we send samples 
or Future Delivery and prices 


The Name ‘‘Peck”’ is a Laing, Harrar & 
Quality Term in Shoes. Chamberlin 


43 North 3rd St. 


FREDERICK S. PECK | |i! pi, 


Also Makers of Chas. Case Shoes 


WORCESTER, MASS. 
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HE beauty and sparkle of these magnificent ornaments are superior 
to the imported hand made buckles that retail from thirty-five 
dollars per pair upwards. Kes-Cut-Steels can be retailed at from 

three to five dollars per pair in the very highest grade effects. Unlike 
imported buckles, Kes-Cut-Steels are thoroughly guaranteed against 
every possible defect and positively will not rust. 


Kescot Manufacturing Co. 


Providence, R. I. 


V4 
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STOP ! At Booth 118 
LOOK ! At Stock 782 
LISTEN! so: 


THE PRESTON B. KEITH SHOE CO. 


BROCKTON (Campello Sta.) MASS. 


New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex St. 


























The Simple Way— The Easy Way— 
The Perfect Way 


is forming up your boot tops with ‘“‘AJUSTO” Boot Top forms 
and your overgaiters with ‘““AJUSTO” SPAT Forms. Every 
boot in your window will have double attractiveness and double 
sales value if fitted over ““AJUSTO”’ Forms. Adjusted in your 
shoes in a jiffy. Will last for years. No —_- to get out of 
order—no screws to adjust. The slide does the trick—it expands 
the form and removes all unsightly wrinkles. The cost is small 
but results are great. Price $3.00 the dozen, f. o. b. Pittsburg, 
Kansas. If your jobber cannot supply you, order direct. Model 
No. 2for A and B width boots. Model No. 3 for C and D widths. 

Model No. 5 for Spats, sizes 1 and 2. 


U. S. SPECIALTY MFG. CO. 
DEPT. A PITTSBURG, KANSAS 


Showing “Ajusto” Boot Top me 
Form Before Shoe Is Laced. (And remember it’s KANSAS) 








Showing Pump With Spat Fit- 
ted Over “Ajusto” Spat Form. 

















REPUTATION that anyone 
might well be proud of has been 
built up through our ceaseless 
efforts to make 


SHOE LACES 





Trade Mark Reg?U. S..Pat. Off. } 











PRODUCTS . 4 All Popular Colors and Lengths, Flat and Round — 
Ne. 110 | #4 we gan conservatively No. 218 D Mesestecd aad —_ Pabeie Te od and Metal Tipped, 
wd th b are Therefore, when you buy St-steci Bi... ¥ i can . a e 
Urateel Sram Stool, Chair, may be wins gt other trucks," Made Fancy Spats — Shoe Polishes — Colonial Buckles 
this Is No. 100. faseingly good—one that is practi. drawer and with. Write for Our New Catalog 
With steel seat cally indestructibleand that can twear loose trays if 
tide No lit® Sot’ wit for eutaiog W's" Soe. LINCOLN STORE SUPPLIES CO. 
Angle Steel Stool Co., Otsego, Mich. ' 1508 Washington Ave. - - St. Louis, Mo. 
= — Shide THE HOUSE OF SERVICE TO YOU 


1148 First Nat’l 
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3 4 | ‘ You Are Cordially Invited 
A eC 3 | to Visit the Exhibit 
Fre . 


c~SPAT->} KESCOT 
i SHOE 


N the making of Sik 

COTERO Spets | ORNAMENTS 
' maximum care 

} and skill are em- 
| ployed and the finest 
| materials used. 














in the 
Beautiful Venetian Room 
at the 


| These spats are the 
| last word in Style- 
| Elegance—made to 


PTT TTT Cae 





} meet every de- =| Hotel Brunswick 


mand of your 


comune “o | Boston 
Jan. 12, 13, 14, and 15th 


\ 
\ 


\ 
SY 


TT COMMITTEE in charge of the 1920 
National Convention of the Shoe Retailers 

at Boston, January 12-15, has ruled that all 
shoe findings and accessories should be exhibited 
in the balcony. 


Kescot, as absolute leader in the shoe ornament field, 
could not accept undesirable or second grade space, 
and accordingly found it necessary to exhibit out- 
side the regular convention building. 


The beautiful Venetian room at the Brunswick 
Hotel has been engaged where superior advan- 
tages are offered for the showing of our magnifi- 
cent line, and accommodations are ample for 
all who desire to examine our newest creations. 


No. 140 (as illustrated) 
Price $15.50 per doz. 


The only no buckle boot top 
worked out in felt 
NOW IN STOCK— in following 
colors: Castor, Fawn, Taupe, Brown 
and Beaver. Wire your order at 
once. 


We wish to express our thanks to the committee 
for its offer to arrange space for us in a most 
desirable location on the main floor of the con- 
vention hall, but as exhibits there are not for the 
complete duration of the convention, that was 
found undesirable. 


Kescot Manufacturing Co. 


Providence, R. I. 





Also makers of the famous Cotero Ti — 
| the one that sticks J the enane. iateantioad 


COTERO CUSHION MG. co 


Scranton, Pa. 
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EPAIRMEN like them—because Beaded Tip Heels are the easiest heels to put on—READY! NAIL! 


TRIM! and the job is done. No fussing, no fitting, no cement, and as clean and neat a rubber heel 


job as ever went out of a repair shop. 


WEARERS like them—for Beaded Tip Heels are a revelation in rubber heel comfort. Double cushioned 


with springy rubber around a pocket of air. A spring-like design that means genuine comfort. 


Combine this design with the fact that Beaded 
Tip Heels are made in our own plant, where we 
can watch quality, and you have the reason for 
their remarkable wear. 

Beaded Tip Heels must maintain that reputa- 
tion for quality earned by BEADED TIP 
LACES,—America’s Supreme Shoe Laces. 


Send for Prices and Further Information 


United Lace & Braid Manf’g Co. 


Originators and Sole Manufacturers 


Providence (Auburn), Rhode Island 
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visors will be present from the Far East, 
Australasia and South America, to be 
consulted by American business men. 
In conjunction with the convention, 
there will be special foreign trade ex- 
hibits held under the auspices of the 
Los Angeles and Seattle Chambers of 
Commerce in these two Pacific Coast 
cities. 

“The bringing of special trade rep- 
resentatives from the foreign nations to 
this country so they may be consulted 
by American business men is something 
that should appeal to every manu- 
facturer or merchant and trade organi- 
zation in the United States,” says 
Secretary O. K. Davis, in commenting 
upon this feature of the program. “For 
the purpose of meeting these foreign 
trade advisors as well as the large 
number of Americans who are now doing 
business in foreign countries, who have 
been invited to attend, the National 
Foreign Trade Council is taking steps 
to have the San Francisco Convention 
one of the largest ever held in this 
country.” 

The list of those attending National 
Foreign Trade Conventions has long 
been recognized as the Blue Book of 
American Foreign Traders, and the 
indications are with the present interest 
in foreign trade, the San Francisco 
Convention will go down in history as 
one of the most successful of all. 

Extensive plans are under way for the 
entertainment of delegates and their 
families, and in every way preparations 
are being made to care for the large 
attendance which is anticipated. 

Three special trans-continental trains 
are announced for the convenience of 
delegates in the United States. These 
trains will be made up of special cars 
from various cities, for reservatons in 
which applications should be made 
to O. K. Davis, Secretary, National 
Foreign Trade Council, 1 Hanover 
Square, New York City. 


A New Foot Measure 


Designed to Show Length and 
Width in Same Scale 


An announcement which should prove 
of interest to every retail shoe mer- 
chant in the country is made by Clarke- 
Emerson Mfg. Company of Worcester, 
Mass., who will present to the trade at 
the N. A. S. R. Convention in January 
their Clarke Foot Measurer, a most 
novel and ingenious device for measur- 
ing either foot and showing at a glance 
the correct length and width of shoe 
to be fitted the customer. 

For years men have endeavored to 
solve the perplexing shoe fitting prob- 
lem by inventing numerous devices for 
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the measurement of the foot, and in the 
great majority of cases they have 
proved sad failures for one reason or 
another, with the result that today 
the old-fashioned “‘size stick’’ is the 


A New Foot 


standard of foot measure in practically 
every retail shoe store in the country. 

Every merchant who uses this ob- 
solete method of measuring the foot 
for size of shoe admits it gives him but 
an approximate measure and that 
“guess work” element immediately 
enters into his selling proposition; all 
of which means the consumption of his 
and the customer’s valuable time and 
energy with several try-ons in order 
to secure the proper fitting shoe. 

The Clarke Foot Measurer by its 
ingenious devices absolutely eliminates 
this great sales problem for it shows you 
at once the correct length and width of 
the shoe to be fitted. One of the pro- 
nounced features of the machine which 
so simplifies its operation is that both 
the length and width are indicated on 
the same scale. 

The Clarke Foot Measurer is a 
development of American ingenuity as a 
result of observations and study of the 
shoe fitting problem made during the 
war. Much time and energy was 
devoted by some of the most noted 
authorities on orthopedics, in their 
effort to solve the problem of foot 
measurement for the correct size shoe 
to be fitted and worn. 

The inventor, Harold Emerson Clarke 
of Worcester, Mass., being of an 
inventive mind turned his attention to 
this perplexing problem. He devoted 
considerable time and spent a large sum 
of money before he perfected a machine 
that would accurately measure the foot 
and at the same time show the correct 
size shoe to be fitted. 

His study of numerous books on 
orthopedics together with diagrams of 
the anatomy impressed him with the 
fact that to develop such a machine it 
was absolutely essential that he must 
study the foot from a geometrical 
viewpoint. After due consideration 
of the method of arriving at correct 
last measurement, which is given such 
careful study by the artful last makers, 
he decided upon the principle of the 
machine. 

The basic principle of the Clarke Foot 
Measurer is the triangulation of the 


127 


foot, which has proven its accuracy in 
the most severe tests to which the 
machine was submitted before several 
of the most noted authorities in last 
making and orthopedics and _ pro- 


Measuring Device 


nounced by them to be the most ac- 
curate foot measuring device ever 
invented. 


Standard Kid Publicity 


Cc. F. Alles Sales-Manager and 
Director of National Campaign 


C. F. Alles is sales-manager of the 
Standard Kid Mfg. Company and 
director of the national campaign of 
kid publicity instituted by the Standard 
Kid Company. He has been in the 








C. F. ALLES 


leather business for 23 years, starting 
with the old Ford-Morocco Company, 
then with the Wilmington Leather Com- 
pany. " 
Mr. Alles spent three years in the 
retail shoe business in order to get 
lined up to the needs of the merchants. 
He came with the company in March, 
1919, in the beginning of their big 
campaign. He now has full charge of 
the Leather Division Display Com- 
mittee of the National Shoe Retailers’ 
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Association Convention in Boston, 
and is at the present time on a trip in 
the interests of the 1920 Convention to 
attend, as special representative, the 
Rochester Convention, Cincinnati Shoe 
Fair and the Chicago Exposition. Mr. 
Alles has planned a clever method of 
calling in those last members who have 
until his arrival been undecided as to 
their appearance at the Boston Con- 
vention. 
Co-operative Work 

The Standard Kid Company is co- 
operating strongly with the retail shoe 
merchant, as well as with the manu- 
facturer, to bring glazed kid to the 
highest standard possible. With this 
in mind, the company is advertising 
extensively to the retail shoe merchants, 
to the manufacturers, and to the ulti- 
mate consumer, in the national maga- 
zines and through the trade papers. 
The letters received from the mer- 
chants in the recent Standard Kid 
contest contained much valuable in- 
formation. This will further assist the 
company in its co-operative work. 

The company is also taking all of 
the leathers of the world and making 
due comparisons so as to perfect a 
scientific study of the raw skin markets. 

During the Style Show, the Standard 
Kid Mfg. Company will demonstrate 
the new windows for 1920. 


Women Guests 


At the Big 1920 Convention of the 
N.S. R. A. 

Mrs. F. D. Barker of Pittsburg, 
Kansas, at the Oxford; Mrs. L. E. 
Blackington, Rockland, Maine, Quincy 
House; Mrs. Jos. Borland, Pittsburgh, 
Pa., Parker House; Mrs. H. H. Bow- 
man, Harrisburg, Pa., Parker Hous<, 
Miss Bertha Buecking, with Travers 
Shoe Company, Cincinnati, O., Copley- 
Plaza; Mrs. R. E. Cahill, Harrisburg, 
Pa., Parker House; Mrs. W. C. Camp- 
bell, Pittsburgh, Pa., Parker House; 
Mrs. W. T. Cheney, Terre Haute, Ind., 
Touraine; Mrs. A. M. Dawson, Evans- 
ville, Ind., Touraine; Miss Dodd, 
Peoria, Ill., Lenox; Mrs. Clyde Downs, 
Connellsville, Pa., Parker House; Mrs. 
E. P. Elitharp, Watertown, N. Y., 
Arlington; Mrs. Evans, Scranton, Pa., 
Parker House; Mrs. Leslie Gardner, 
Oneonta, N. Y., Arlington; Mrs. R. C. 
Gerheim, Johnstown, Pa., Adams 
House; Mrs. Haber, New York City, 
Bellevue; Mrs. Percy E. Hart, New 
York City, Copley-Plaza; Mrs. Charles 
A. Hirsch, El Paso, Texas, Young’s; 
Mrs. Louis Isenberg, Kalamazoo, Mich., 
Parker House; Mrs. Henry B. Kamm, 
Jacksonville, Ill., Lenox; Mrs. O. W. 
Kehm, Dayton, O., Touraine; Mrs. 
M. C. Keir, Seymour, Conn., Arling- 


BOOT AND SHOE RECORDER 


ton; Mrs. Paul O. Kuehn, South Bend, 
Indiana, Bellevue; Mrs. Philip H. 
Leckinger, Rochester, N. Y., Arlington; 
Mrs. A. Leopold, Warren, O., Bellevue; 
Mrs. R. P. McGowan, Birmingham, 
Ala., Bellevue; Mrs. Herd D. McGoun, 
New Castle, Pa., Bellevue; Mrs. Mor- 
ton, care Julian Kokenge Co., Cin- 
cinnati, O., Young’s; Mrs. Frank P. 
Westcott, Syracuse, N. Y., Victoria; 
Mrs. F. A. Yeaton, care Diamond Shoe 
Company, New York City, Victoria; 
Mrs. George F. Grieb, Philadelphia, Pa., 
Bellevue; Mrs. James Mayberry, New 
Castle, Pa., Bellevue; Miss Anna L. 
Mayer, Dubuque, Iowa, Oxford; Mrs. 
Edward F. Oberlin, Buffalo, N. Y., 
Arlington; Mrs. M. J. O’Brien, New 
York City, Bellevue; Mrs. L. W. 
Parker, care Weyenberg Shoe Mfg. 
Co., Milwaukee, Wis., Lenox; Mrs. C. 
Chester Phelan, Rochester, N. Y., 
Arlington; Mrs. Wm. Pidgeon, Jr., 
Rochester, N. Y., Arlington; Mrs. J. E. 
Wm. Prescott, Des Moines, Iowa, Som- 
erset; Mrs. Margaret Hayden Roeke, 
New York City, Parker House; Mrs. 
C. E. Little, 241 Congress Street, 
Boston, Mass., Bellevue; Mrs. C. F. 
Schauweker, Grand Rapids, Mich., 
Bellevue; Mrs. John Schmanke, Roch- 
ester, N. Y., Arlington; Mrs. Ben Schu- 
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lein, Sioux City, Iowa, Brunswick ’ 
Mrs. J. H. Stearns, Greenfield, Mass., 
Young’s; Mrs. M. C. Stein, Seymour, 
Conn., Arlington; Miss M. A. Stopper, 
501 Franklin Trust Bldg., Philadelphia, 
Pa., Copley-Plaza; Mrs. Floyd F. Tay- 
lor, Oneonta, N. Y., Arlington; Mrs. 
E. B. Terhune, 207 South Street, Bos- 
ton, Mass., Somerset; Mrs. J. H. Tim- 
mons, Grand Rapids, Mich., Bellevue; 
Mrs. Charles Wahr, Ann Arbor, Mich., 
Somerset; Mrs.. R. E.:Weschler,. Erie, 
Pa., ‘Thorndike; Mrs. Arnold J. Wilson, 
La Salle, Illinois, Lenox; Mrs. C. N. 
Wilson, Walk-Over Boot Shop, Roan- 
oke, Va., . Touraine; Mrs. Warren 
Wright, Connellsville, Pa., Parker 
House; Mrs. Jos. Zeigler, Cincinnati, 
O., Oxford; Mrs. Sam H. Bufferd, 
Torrington, Conn., Arlington; Mrs. 
Manuel Cohen, Wilmington, Del., 
Victoria; Mrs. I. K. Lewis, San Fran- 
cisco, Calif., Victoria; Mrs. Herbert 
Tait, Reno, Nevada, Victoria; Mrs. A. 
G. Winter, Newport, N. H., Young’s; 
Mrs. R. C. Jacobesen, care Jacobesen 
Publishing Co., Boston, Mass., Ven- 
dome; Mrs. Justus J. Lattemann, 
Brooklyn, N. Y., Vendome; Mrs. 
Melchor, Spokane, Wash., Essex; Mrs. 
J. J. Walsh, care Julian Kokenge Co., 
Cincinnati, O. 





Vici Kid BasketballTeam 


Organized by Employes of the 


Robert H. Foerderer, Inc. 


The Vici Kid baseball team of Robert 
H. Foerderer, Inc., has had a very suc- 


appreciation of the interest taken by 
the players, the firm presented them 
with sweaters. 

The employes have also organized two 
basketball teams, one for the girls and 
one for the men. The men’s team is 
entered in the Northeast Manufacturers’ 


Vici Kid Girls’ Basketball Team of Robert H. Foerderer, Inc. 


cessful season. Out of fifteen Saturday 
games they won 13 and lost two. In 


League and so far have given a good 
account of themselves. 
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SPECIAL FROM AKRON 


Completing Revision of Rubber 
Footwear Prices 


Akron rubber companies are complet- 
ing a revision on rubber footwear 
prices. A year ago prices on boots and 
other heavy rubber footwear were 
reduced about 10 per cent. The reduc- 
tion was made in anticipation of lower 
fabric prices and also in anticipation that 
labor prices had, during the war, reached 
the peak and no further advances would 
be faced during 1919. 

At the beginning of 1919 cotton 
showed a decline in price and it was 
supposed by the rubber companies it 
would continue because of the immense 
quantities of raw cotton which remained 
in the hands of the growers and dealers 
in the South. Contrary to expectations 
both cotton and wool fabrics took an 
upward turn and have continued to 
advance throughout the year. Along 
with cotton and wool fabrics labor 
prices have also advanced. The result 
has been to greatly increase the cost 
of production of rubber footwear. 
So marked has been the advance that 
the rubber companies instead of reaping 
a profit in their footwear departments 
are actually taking a loss. 


Principal Cost Elements 


The three principal elements enter- 
ing into rubber footwear production 
in their order of importance from cost 
standpoint are: First, wool and cotton 
fabrics; second, labor; third, crude 
rubber. 

While crude rubber has not fluctuated 
to any great extent, the other two items 
—fabrics and labor—have risen to such 
an extent that a marked advance in 
prices has become necessary. The per- 
centage of advance varies somewhat in 
the different items, but on an average 
it will amount to about twenty per 
cent. 

Even at this advanced price, in the 
opinion of the sales manager of the 
footwear department of one of the 
largest companies his firm will produce 
a net profit far below that realized by 
the company in 1918. 


Weekly 





The Rubb er Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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Difficulty of Lessened Production 


Another difficulty faced by the rub- 
ber companies is the lessened output 
per employe. It is expected that the 
numbers of pairs produced in 1920 will 
be even less than the production of 1919. 
The lessened production naturally 
makes the overhead higher per pair and 
so adds to the cost of each pair. 

There has been some discussion among 
the managers of some of the biggest 
rubber footwear companies of aban- 
doning the present plan, issuing price 
lists at stated times and guaranteeing 
prices throughout the seasons. For a 
number of years back rubber footwear 
selling has been a fast and furious game 
for the first ninety days of the year. 
At least 90 per cent of all rubbers sold 
by merchants during the Fall and 
Winter seasons are purchased by them 
between January first and April first. 

Second trips are made by a majority 
of rubber footwear salesmen over their 
territories to enable the merchants to 
change or rearrange their orders, but 
little actual selling is done on the 
second trip. 


Abandoning of Present Plan Con- 
sidered 


If the present plan should be aban- 
doned rubber footwear would probably 
be sold on much the same conditions 
and terms that prevail in the leather- 
wear business. That is to say, prices 
would be based on cost of production 
when travelers start out and prices 
would not be guaranteed beyond ship- 
ping date specified in the order. This 
precludes the merchants signing at 
original prices in event prices should 
advance. 


Placing Orders at Merchants’ Con- 
venience 


On the other hand merchants would 
have the privilege of placing orders at 
their convenience, as in the case of 
leather footwear, and would, of course, 
take his chances on price advances and 
declines. He would also have to take 
chances on getting rubbers when he 
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wants them as he does on leather foot 
wear. 

The methods of manufacturing and 
distributing rubber footwear have al- 
ways been conducted on_ entirely 
different basis from that which has pre- 
vailed in the leather-footwear field, and 
to change those methods would mean a 
complete revolution both in system of 
manufacturing and in distribution. It 
is a question if such a plan would 
better meet the needs of wholesalers 
and retail merchants than the present 
plan. 


Memphis Notes 
NEW WHOLESALERS 


The J. H. Lea Shoe Company 
Capital $50,000 


The J. H. Lea Shoe Company of 
Memphis, Tenn., has filed a charter for 
carrying on trade as merchants, es- 
pecially dealing in shoes and accessories 
wholesale. They have a capital stock 
of $50,000. 


NEW SHOE DEPARTMENTS 


Will Open March 1 at Clarksdale, 
Miss., Loeb Proprietor 


On March 1, 1920, Henry C. Loeb, 
for fifteen years connected with B. 
Lowenstein & Bros., store in Memphis, 
Tenn., will become a merchant and 
resident of Clarksdale, Miss. On that 
date he will open one of the largest 
department stores in Mississippi. It 
will be twenty-eight stores under one 
roof and will occupy the first four floors 
of the McWilliams Building with a street 
frontage of 80 feet. Fixtures for the 
new store are now being installed. 
Adequate attention will be paid to men’s, 
women’s and children’s shoes, hosiery, 
etc. Mr. Loeb with his corps of buyers 
will go East shortly after the New Year. 
The store will represent an investment 
of $250,000 when ready to be opened. 
Clarksdale is one of the most active 
and modern towns in North Missis- 


sippi. 











Buyers’ Easy Reterence Uirectory 


= “hose totally dj ifferent shoes * 


Women’s 


Brogue Oxfords 


IN STOCK 
Stock No. gy ng Mt 
Calf , Goodyear Welt, 12-8 inch 
ee , Hea: 'y Perforated. “ae 


Stock No. 5555—Same as above in 
peste Oe & Vogel's Black Calf. bet 9 
to D. 


BLUESTEIN BROS. 


Boston, Mass. 
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173 Summer St. 
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BLACK BOUDOIRS 
$1.35 Less 2% 10 days 2 


For Two Weeks Only 


Before cening sone we desire to move 
a surplus we have on hand 
These will be $1.50 afterwards. An- 
ticipate your needs and send us your 
orders for immediate shipment. 


THE BAKER SHOE CO. 


q 280 River St., Haverhill, Mass. 
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WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 
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“Say It With Flowers” 


THE COPLEY FLORIST 
14 Huntington Avenue, Boston, Massachusetts 


x 
: 
Official Florist of Shoe and Leather Fairs 


; since the Fairs have started in Boston 


38; 


PHONES—71671 BACK BAY 
PIERCE BUILDING 
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N. FISHELSON & SON # 


5069 BACK BAY 
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IN STOCK 


on the floor ready to ship 


FINEST QUALITY WELTS 


No. 1052 (Made by Cotter Shoe Com- 
pany) Patent Vamp, Mat Kid Top, 
eather Louis Heel, A-D....... $5.75 
No. 1561 (Made by P. J. Harney Shoe 
pon ny) Brown ye Plain . Toe, 
Leather Louis Heel, re Wee $8.00 
Same in Military Hee. 


EIGNER SHOE COMPANY 
173 Summer St., BOSTON 



































SUPREME QUALITY 
SHOES FOR MEN 


POPULARLY PRICED 


At Once Delivery 
SAMPLES SUBMITTED 


LANDE-RUTKIN SHOE CO. 


104 READE ST., NEW YORK, N. Y. 





























Coburn 
Trolley Ladders 


n- 
ort. 


PU 


are simple, efficient, ine 
sive, saving timein sales e 


Get estimates—cend us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 
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A LIVE-WIRE GROUP 


Salesmen Representing Manss- 
Owens Company and Their 
Territories 


The following salesmen represent 


the Manss-Owens Company, Cincin- 


nati, in their respective territories: 
Z. B. Anglin travels Tennessee, Claude 
M. Ray represents his firm in Arkansas 





ANGLIN 


= 5B. 


and Oklahoma, while Frank Mangun 
has Alabama and Mississippi for his 
territory. These salesmen report con- 
ditions in their territories are excellent. 


MILWAUKEE SHOE TRAVELERS 


Election of Officers at First Annual 
Meeting, December 22 

The Milwaukee Association was or- 
ganized December 22, 1918, at a meeting 
of less than a dozen shoe travelers with 
headquarters in Milwaukee. In com- 
memoration of the event, the first 
annual meeting was held on the same 
day of the month and the same hour, a 
sentimental practice that it is, intended 
to continue excepting when,the date 
falls on a Sunday or holiday. In one 
year’s time the membership has grown 
to 70, with several applications on file 
for action at the next meeting. 

George P. Utley of the McElwain- 
Chicago Company was re-elected presi- 
dent, Arthur Schilling:of the F. Mayer 
Boot & Shoe Co. was re-elected vice- 









Traveling Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 





president, and Max H. Tenscher of the 
V. Schoenecker Boot & Shoe Co. was 
chosen to succeed himself as secretary 
and treasurer. 

Elections to the Board of Governors 
were as follows: Frank J. Larkin, Toma- 
hawk Shoe Company; Frank H. Taylor, 
Marathon Shoe Company, and Henry 
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CLAUDE M. RAY 


H. Lamers, V. Schoenecker Boot & 
Shoe Co. 


Delegates to National 


Delegates to the National Shoe 
Travelers’ Association Convention at 
Cincinnati, January 5 to 7, are: Joseph 
Voelkel, F. Mayer Boot & Shoe Co.; 
Gust Heil, Tucker-Hagen Company; 
Milton Meissner, Selz-Schwab Shoe 
Company; and George P. Utley, 
president, and Max H. Tenscher, 
secretary and treasurer. 

During the first year of its existence 
the association has been working vigor- 
ously in behalf of Milwaukee as the 
seat of the 1921 convention of the 
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National Shoe Retailers’ Association. 
The travelers have sent representatives 
to a general committee representing the 
local shoe merchants, sales managers, 
manufacturers’ and tanners’ organiza- 
tions, and likewise will be well repre- 
sented at the Boston convention in 
order that no way be left open for the 
National body to go elsewhere than to 
Milwaukee in 1921. 





FRANK MANGUN 


FROM PACIFIC COAST 


Representative of T. D. Barry Com- 
pany in Boston 


Harry Schweitzer, who for twelve 
years has represented T. D. Barry 
Company on the Pacific Coast, with 
headquarters in Chicago, is in Boston 
the present week. During this month 
he will remove his home and office to 
San Francisco, thus enabling him, at all 
times, to be in close touch with his 
trade. Harry is one of the veterans on 
the Pacific Coast, where he enjoys a 
large acquaintance and has built up a 
substantial and steadily growing busi- 
ness for the T. D. Barry Company. 


ST. LOUIS TRAVELERS 


Install New Officers for the Coming 
Year 


The St. Louis Shoe Travelers’ Asso- 
ciation has installed its new officers for 
the coming year, who are: W. H. Gold- 
man, president; W. H. Lampe, vice- 
president; C. C. Cayce, secretary, and 
two new directors, F. E. Perkins and 
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Kistler, Lesh & Co. 


SOLE LEATHER 


AND 


BELTING BUTTS 
TANNAGES 
St. Marys Mt. Jewett Burke 


332 Summer St., 









ingly liberal. 
Ask your jobber 


The Narrow Fabric Co. - 


Miia 


“OkPorseriE SHOE LACE 


BOOT AND SHOE RECORDER Jan. 3, 1920 


Boston, Mass. 


There’s Money for you 


in this new lace 
Nufashond quality—the best that can be 
made. And the margin of profit is surpris- 


Or write us for sample 


Reading, Pa. 
Makers of the famous Nufashond Fabrice Tip Shoe Laces 








Trade-marks in Foreign 
Countries 


Do you Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 
American Countries and also in Europe, Asia, 
and Africa? 


Muskegon 
Certain Foreign Countries award exclusive 


trade-mark rights in a trade name or mark to the 
first applicant, irrespective of prior use by 
another. This allows the piracy of valuable 
trade-marks in such countries. 








The Boot and Shoe Recorder maintains a 
Patent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all Foreign 
Countries, as well as in the United States. 













Address all Inquiries to Boot and Shoe Recorder 
Patent and Trade-mark Department, 207 South 
St., Boston, Mass. 
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are made ina great many 


WANTED TO PURCHASE MISCELLANEOUS MISCELLANEOUS 
Highest Cash Prices Paid Milbradt Rolling Bicycle 
for entire shoe stocks. We also buy Step Ladders STEP 
your surplus or slow sellers. Quan- LADDERS 


tities no object. Retail or wholesale. 
Short term leases taken off your 


hands. 
Wire or Phone us 
Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 


387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 











WANTED FOR EXPORT 


( ate a aol " be 

m2) 

} Entire Stocks 

\ FOR CASH 
NEW YORK EXPORT 

PURCHASING CORPORATION 


515-517 Broadway, New York City, N. Y. 





styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 


are made 
in many 
styles and 



































CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. taken 
over. We will send a representative to in- 
vestigate and make offer upon request. 


Max Kalter Mercantile Co. 
591 Broadway, New York City 
Phone Spring 5160-5161-5162 





Rearange of a ae to fit all 
ao onl tinatee kin d s of 
rape rg shelving. 
log showing 18 ‘an “or yo aye, “— 
ladders as well as other scription and 
store fixtures. prices. 
Milbradt THE BICYCLE 
Manufacturing Co. S COMPANY. ” 
2410 No. 10th St. Randolph St. 
ST. LOUIS, MO. akg 
WANTED TO PURCHASE SOAY Ohya 0) 
We buy — gat, ony faye p wee price UNSALABLE he) LO) Oe) 
for retail and whol le stocks of shoes or any and ODDS AND ENDS 


other merchandise. 
—w no object. 
or 30 years our specialty. 
Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 
ANK. WALKER, Proprietor 
610 Broadway, Rudin 
Phone, Stagg 1757 


in your lines. WE ADVISE you to pick ou 
now and SHIP THEM TO US, then you area 
et ’ ‘ 


tting the best mark price for 














No matter what policy you may pursue * ‘ | 
in selling to the shoe trade, nevertheless, Gans Stevens Mercantile Co. | 
you need the “BOOT AND SHOE 307 WEST MONROE TREET, CHICAGO 
RECORDER” all the time. 
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A. H. McGinnis. Arrangements were 
made to send delegates to the annual 
convention of the Retailers’ Association 
in Cincinnati, and preparations have 
also been put under way to increase the 
membership, by an active campaign 
during the time in which the salesmen 
are in from their territories awaiting the 
new lines of samples for advance Fall 
and late Spring selling. The new presi- 
dent, W. H. Goldman, travels Okla- 
homa, Arkansas, Louisiana and Miss- 
issippi, representing the Roth Shoe 
Manufacturing Company of Cincinnati. 


NEW REPRESENTATIVE 


M. Lintzer Travels for Hygrade 
Shoe Works 


M. Lintzer is the newly appointed 
representative of the Hygrade Shoe 
Works, New York, covering territory in 

















M. LINTZER 


North and South Carolina and Georgia. 

Mr. Lintzer has traveled this territory 
for nine years and is thoroughly familiar 
with the requirements of the field. He 
enjoys an acquaintance that is practi- 
cally universal in the shoe trade of that 
section. He is very enthusiastic re- 
garding the Hygrade line and antici- 
pates a satisfactory volume of business 
in his new connection. 


A CORRECTION 


George J. Nichols Boomed as Vice- 
President of National 


In the Commercial Traveler depart- 
ment of the ““Boot and Shoe Recorder” 
issue of December 20 an item appeared 
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to the effect that the Rochester delega- 
tion would be instructed to vote at the 
Cincinnati Convention for George J. 
Nichols as president of the N. A. T. S.S. 
This reference was incorrect. The item 
should have read, ‘‘will be instructed to 
vote for George J. Nichols as vice- 
president.” 


**EMERSON”? CHICAGO 
MANAGER 


W. N. Haven in General Charge of 
Mid-West Departments 


W. N. Haven, one of the biggest and 
most successful men in the Emerson 
Shoe Company of Rockland, Mass., 
who has been covering Pennsylvania, 
exclusive of Philadelphia, for the past 
five years, has recently been made 
general manager of the Chicago and 
Mid-West Departments of the Emerson 
Shoe Company. His successors in the 
Pennsylvania territory have not yet 
been named. 
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SALES FORCE ADDITIONS 


Of the E. T. Gilbert Manufacturing 
Company 

The E. T. Gilbert Manufacturing 
Company will start things off in 1920 
with a new and enlarged sales force. 
The manufacturers of ‘“‘Gilco’’ shoe 
retainers and other findings and special- 
ties announce the following representa- 
tives and their respective territories: 
Lewis G. Ripley: Texas, Arizona, New 
Mexico, California, Oregon, Washington, 
Idaho, Montana and Colorado; L. R. 
Gascoigne: Kansas, Missouri, Mil- 
waukee, Iowa, Minnesota and W isconsin; 
R. J. DeVoe: Ohio, Indiana, Illinois 
and Michigan; John M. French: New 
York State, Eastern Pennsylvania, 
Eastern Maryland, Connecticut, Rhode 
Island and Massachusetts; Philip 
Knapp: small towns of New England 
and New Jersey; M. W. Burke: West 
Virginia, Virginia, Western Pennsyl- 
vania, Western Maryland and North 
and South Carolina. 


Charleston, 8.C. 


DECEMBER BUSINESS 


Satisfactory—Despite Fuel Regula- 
tions Early in Month 


Despite the drastic fuel regulations 
in the Southeastern section of the 
country, prohibiting merchants from 
opening before nine o’clock in the morn- 
ing or staying open after four o'clock in 
the afternoon, which were in force here 
the early part of December, business in 
the retail shoe stores of Charleston 
continued good. This was due to the 
response on the part of the public to 
the appeal from the merchants generally 
to co-operate in the observance of the 
regulations. All shoe merchants say 
they are gratified with December sales. 


CONVENTION DELEGATES 


M. A. Condon, Walter Livingston 
and Morris Ellison 
Charleston will be represented at the 
Boston conveation by three of her 
leading retail shoe merchants, M. A. 


Condon, Walter F. Livingston and 


Morris Ellison. Mr. Condon is presi- 
dent of the Retail Merchants’ Associa- 
tion in this city. 

Mr. Livingston was elected recently 
to represent his ward on the City Council 
and took his seat with the new adminis- 
tration oa Monday, December 15. He 
has been appointed chairman of the 
Committee on Streets, one of the most 
important committees of the adminis- 
tration at this time, as the new adminis- 
tration proposes to embark on a street 


improvement campaign of large magni- 
tude. He is also a member of the Com- 
mittee on Ways and Means, another 
very important committee, and the 
Committee on Water and Pleasure 
Grounds. Mr. Livingston is a news- 
paper man, being president of the 
American Publishing Company, which 
publishes the Charleston American. 

M. A. Condon will spend a few days 
at Lynchburg, Va., oa his return from 
the Boston convention, having accepted 
an invitation from the George D. Witt 
Shoe Company to visit their plant. 
Mr. Condon speaks very appreciatively 
ot the business dealings he has had with 
this Virginia firm. 


“SLIPPER AVENUE”’ 


Proves Big Sales Feature at Jas. F. 
Condon’s 


“Slipper Avenue” was the center of 
attraction at the shoe store of Jas. F. 
Condon & Sons during the holidays. 
Dowa the center of the store two racks 
were placed, on which were displayed 
slippers of every description for men, 
womea and children. There was only 
one pair of each kind on the rack, which 
was numbered and the price plainly 
marked. As the customer came in the 
decorated display attracted the eye, 
and hundreds of pairs of slippers were 
sold which never before have been called 
for. The numberiag of the slippers en- 
abled the clerks to almost instantly get 
from the stock the slipper selected trom 
the samples on “Slipper Avenue.” 
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Leather Values Strong 


Hide Declines Have Not Yet Affected Leather 
Prices Materially---Some Concessions on Off Grades 
---Outlook for Good Volume of Business 


At the closing of the year the market 
assumes a much different atmosphere 
than prevailed six months ago. The 
watchful waiting policy continues, with 
buyers of leather for shoes and other 
leather goods purchasing close to their 
needs. There have been large move- 
ments of hides during the last week, 
cleaning up accumulations in the 
Chicago market. Stocks of leather in 
buyers’ storehouses are considerably 
reduced, owing to delayed purchasing, 
and tanners are less inclined on that 
account to make material concessions. 

Excepting on top grades, however, 
with the dullness prevailing as usual 
at this time of the year, there is some 
tendency for tanners and shoe manu- 
facturers to get together at private 
terms. 

Tanners continue busy on old orders, 
foreign and domestic. In fact, the for- 
eign business is quite largely on orders 
placed months ago. Tanners are ex- 
pecting a much larger call for leather 
with the beginning of this year. There 
have been large expansions during the 
last year or so in leather and shoe 
factories. At the same time, it is 
claimed that the production per man 
is much smaller than in pre-war times. 
This, as much as the costs of all ma- 
terials, shipping costs, and delayed 
handling, will have an important bear- 
ing on future prices. 


Outlook Favors Good Volume 


So far as the future of prices is con- 
cerned that is one of the big problems 
confronting the trade. Prices of hides 
and skins have declined considerably 
within the past few months and are off 
approximately 20 per cent from August. 
There are few who care to make any 
predictions, however, as to whether 


shoes and leather will be higher or 
lower the coming year. The year just 
closed has been a prosperous one and 
the New Year opens with at least a 
promise of good volume. 


Upper Leather Active 


Trading in the upper leather market 
is quiet and tanners are still holding to 
prices firmly. Side leathers in the better 
grades are still strong at around $1.00 
per foot, according to finish and tan- 
nage. Prices range down to 60 and 
70 cents, all according to selection, and 
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a considerable amount of cheaper 
leather can be secured at even lower 
figures. There is now a good call for 
bark and combination side leather for 
workingmen’s at around 40 to 60 cents 
a foot. 


The markets continue active on 
practically all calfskin leather; heavy 
weights in dark shades are particularly 
in demand and taken as fast as pro- 
duced. There is still considerable calf 
leather to be delivered on old orders. 
The light selections of calfskins which 
were beginning to accumulate a few 
months ago are now said to be fairly 
well cleaned up. Prices on colored 
calfskins are very strong, ranging all 
the way from $1.00 to $1.50 a foot, 
according to grade, weight and tan- 
nage. Black is wanted for a certain 
class of trade and brings about 5 to 
10c per foot less than colored. 


The demand for patent leather is 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 


Sole 


Hemlock sole, heavy, No. 1................ 
Hemlock sole, seconds, mid.............. 


Oak sole, No. 1 bends 

Oak sole, No. 1 backs, all weights... 
Union steers, flat 

Union cows, flat..... 

Offal, hemlock heads 

Offal, hemlock bellies 

Offal, hemlock shoulders 

Union offal, heads 

Oak offal, heads 


Chrome, A. S. dry hide, 714 to 10 iron sides... 


Chrome, green hide, 6 to 8 iron sides 


Leather 


1918 1919 

Cents per pound 
56@57 56@ 
54@55 54@ 
85 @92 .10@1. 
80@85 98@1. 
84@85 88@ 
80@83 90@ 
17@18 17@ 
23 @25 20@ 
38 @40 39@ 
24@25 23@ 
27 @28 25@ 

Cents per foot 


43 @50 
—@50 


1910 


25 @26 
23@24 


60@ 
—@ 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


Heavy native steers 
Heavy native cows 


1918 1919 

Cents per pound 
—@29 
—@27 
—@19% 
30@40 
—@34 


1910 


— @38 
— @38 
24@26 
50@75 
43 @46 
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less active than a few weeks ago in the 
domestic trade, but this is always a 
popular leather in the export business. 


Strong Demand for Glazed Kid 


There is no falling off in the demand 
for glazed kid. The demand is stronger, 
and high prices continue. Tannages of 
popular choice colors are wanted as 
well as blacks, and prices for the highest 
grades range up to $1.60 and $1.75 per 
foot for early shipments. Practically 
all grades find ready sale and there 
appears no indication of a falling off 
either in prices or demand for glazed 
kid. 

The finished split market shows little 
difference from the past few weeks. 
There is now a good call for combina- 
tion and bark finishes at from 20 to 
25c per foot. Sheep leather continues 
active with good sized orders at prices 
of from 20 to 30c per foot. Sheep 
leather also brings from 3 to 5c a foot 
higher, according to the leather. 


Sole Leather Prices Firm 


The sole leather market shows little 
change in prices or volume. The buying 
has been mostly from hand to mouth 
of late and deliveries are largely on old 
contracts and in some cases renewed at 
private terms. The sole leather market, 
if anything, is stronger. There has been 
a renewed buying in view of the fact 
that tanners have curtailed their out- 
put considerably. 

The highest cost hides are still in 
the tanneries and yet to come on to 
the market, which looks like a stronger 
turn in sole leather with the opening 
of the year. It will soon be time to 
look for large export orders, as even the 
exchange rates will not put a check 
permanently to a great portion of the 
export business. Most grades of sole 
leather are not materially higher than 
a year ago, with the exception of first 
quality oak bends and backs and 
unions. No. 1 choice bends are still 
quoted at $1.10 to $1.20 and No. 1 
backs all the way from 98c to $1.05. 

The hide market is showing some 
activity, but hides and skin prices 
generally are at the lowest since the 
big advance started last Spring. 


Among the Merchants 


News From Vicksburg, Mississippi, 
Retail Shoe Stores 


Brown & Baer, at Vicksburg, Miss., 
are active in footwear lines; they are 
twenty-two years at the same location 
and are now getting out an interesting 
catalogue for their friends. They are 
retail merchants. 
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Metzger & Co. at Vicksburg, 
Mississippi, are featuring Victory Gray 
Buckskin 9-inch lace shoes for women 
in all widths. They also handle hosiery, 
issue a Fall and Winter catalog and 
prepay parcel post charges. 

Boston Shoe Store, at Vicksburg, 
Miss., is another retail concern, a 
credit to the trade in the city, on the 
Mississippi River. In 1920 styles they 
are now featuring black suede, brown 
kid, field mouse, gray and black lace 
button shoes. 


Good Holiday Trade 


L. L. Herman Shoe Company, at 
1404 Washington Street, Vicksburg, 
Miss., enjoyed a fine holiday trade in 
shoes and hosiery, and their Christmas 
publicity called Santa Claus’ attention 
to the practical things they had to 
offer in shoes and slippers. ‘‘Make 
your Christmas gifts shoes,” they said 
to the boys. ‘Wear our shoes and 
smile” was another hint of comfort. 


MISCELLANEOUS 











Metal Shoe Fitting Stools 
and Floor 


Mirrors 


No. 141 


Write for 


THE CHICAGO 
andPrices WIRE CHAIR CO. 
621 N. LA SALLE STREET 
CHICAGO, ILL. 











WANTED TO PURCHASE 








We Will Buy Your 
Small Sizes 


F,\VERY shoe store accumulates 
more or less small sizes. 

We buy and pay spot cash for 
small sizes, broken lots, discon- 
tinued numbers, odds and ends, 
etc., of all classes of footwear 
whether old-fashioned or up-to- 
date styles. 

Write us what you have. 


The London Exporting Co. 
315-317 Church Street 
NEW YORK 


Phone Canal 861 


LADDERS 


With Noiseless onthe Tire. 5 











MS \ 


TAN 











Wanted at Once 


for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of 


SHOES 


No Quantity Too Large. 
Leases Taken 


GLOBE MDSE. CO. 


Indianapolis, Ind. 
New York Office 
23 Lispenard St., New York City 
Merchandise of Ali Kinds Purchased 


Short 











The Influence of the 


Boot and Shoe 
RECORDER 


with retail shoe buyers is 
the greatest aid your sales 
department can possibly 
have or get. 
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1 time 
linch ...$4.00 
2inch.... 8.00 
3 inch... .12.00 
4inch....15.00 


13 times 
$2.75 
5.25 
7.75 
10.00 


7 times 
$3.00 
6.00 
9.00 
12.00 


Space 





CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


” rates for space less than one-eighth 


52 times amount accepted 
$2.00 
4.00 
6.00 


8.00 


26 times 
$2.50 
4.75 
7.00 
9.00 
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Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


OSITIONS WANTED —Three cents per word for each insertio: 
Minimum amount accepted, — cents. For other “Want” re 4 
vertisements, five cents per wi 


up to five o’clock Tuesday P.M. When advertisers lesire answers to 
come in care of this office, twelve words must be allowed in each adver- 
tisement for address. When advertisers desire replies forwarded direct 
to their address, each word of the address must be counted in the 
advertisement and —_ for accordingly. Answers to ads must be sent 


for each insertion. Minimum 


Ads under this heading will be received 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





ALESMAN WANTED—For Women’s Specialty 

line of high-grade Shoes; commission basis; 
territory, Baltimore. Washington, Maryland, Vir- 
ginia and West Virginia. Interested only in ex- 
Flimes men, preferably in this territory. W. 

oe Company, 15 N. Fourth St., Philadelphia, 


a Selemmen. Aane rican pre- 
ferred. In large wholesale department in New 
York City. One with house or road experience. 
Address B612, care Boot and Shoe Recorder, 207 
South Street, Boston, Mass. 


TANTED—Salesman with established trade in 

Louisiana, Mississippi, Arkansas, Tennessee 
and Missouri to carry our line of high-grade ladies’ 
shoes. To be carried with non-conflicting lines. 
Send reference with first letter. Address B611, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 


ALESMAN WANTED to. carry ry In- Stock Line of 

Women’s “po -grade Welts, in Maine, New 
Hampshire and Vermont. (Side line, commission 
only.) P. J. Harney Shoe Company, 78 Lincoln 
St., Boston, Mass. 


SPECIALTY SALESMEN wanted for North and 

South Dakota, Nebraska, Kansas, Minnesota, 
Indiana and Michigan, to carry as a side line our 
well-known specialty line of 7 boys and 3 growing 
girls’ medium-priced McKay school shoes. Only 
men with established trade need apply. When ap- 
plying. give references; also state what and whose 
ines are now being carried. Commission 6 = cent. 
Line ready February 1. Apply at the celsior 
Shoe & Slipper Co. Cedarburg, Wis. 


GALESMAN wanted for Middle West; high-grade 
Brooklyn-made ladies’ hand turns. Side line. 
Commission basis. Continental Shoe Co., 1616 
St. Mark's Ave., Brooklyn, N. Y. 

QALESMEN to carry men’s and women’s Good- 

year welts, factory and stock,in Greater New 
York and vicinity, Connecticut, New Jersey, Penn- 
sylvania and Ohio. Commission basis. en es- 
tablished only need reply. Address K250, care 
Boot and Shoe Recorder, 127 Duane St., New York. 


QHOE SALESMEN to carry a side line of medium- 
priced infants’, children’s and misses’ McKays 
for territory in Ohio. Western Pennsylvania and 
Virginia. Commission 5 per cent. Shoes carried in 
stock in New York for immediate delivery. Refer- 
og Liberty Shoe Co., 55 Reade St., New York 
ity. 
ANTED—First-class salesman wanted with 
established trade in Pennsylvania and Ohio. 
Also other territory in Middle West open. oa 
i. line of men’s and women’s shoes. Frederick 
Peck, Worcester, Mass. 


GALESMEN wanted for line of high- -grade , work 
shoes, nailed and welts, tor Kentucky, Tennes- 
see, Western Nebraska, Colorado, tah and 
Wyoming, on commission basis. oy those fa- 
miliar with shoe trade aeed apply. . Williams 
Shoe Company, Winona, Minn. 
GALESMEN wanted to represent a Brooklyn 
manufacturer of ladies’ fine turns in the South 
and West. Address K247, care Boot and Shoe 
Recorder, 127 Duane Street, New York. 
GALESMEN wanted to represent. a Brooklyn 
manufacturer of ladies’ fine turns in New York. 
Addrecs K248, care Boot and Shoe Recorder, 127 
Duane Street, New York. 





ANTED—A salesman for line of men’s welt 
and nailed work shoes consisting of 15 samples. 
Shoes all carried in stock for immediate delivery. 
The following territory: Ohio, Pennsylvania, New 
York, W. Virginia, Virginia, Indiana, Illinois, 
Texas and E. Iowa. Pay 8 per cent commission, 
no money advanced. Only men who have made 
need apply. Will send full particulars in first 
letter. Samples ready January Ist. Address 
B574, care Boot and Shoe Recorder, 189 W. Madi- 
son St., Chicago, Ill. 
ALESM EN—Experienced salesmen for States of 
Michigan, Indiana, Ohio and Pennsylvania, to 
sell short line of medium grade men’s work shoes 
on commission. Only those familiar with shoe 
trade and shoe values_need ag ME.  S —— 
Boot & Shoe Mfg. Co., La Crosse, 
GALESMEN—To sell metal reinforced = and 
shoes to the trade; good territory open al 
commission. American Metal Shoe Cor Dept. 24, 
Racine, Wis. 
GALESMEN WANTED—For popular-priced 
line men’s dress welts, commission basis only; 
about twenty styles in stock, all widths. Territory 
er —— Illinois, except. Chicago, Iowa, 
ebraska Kansas, Minnesota, Arkansas, Colorado, 
Mexico ico, Arizona, California, | Alabama. 
dl Shoe Company, Milwaukee, Wis. 
SALESMEN WANTED—For factory line of 
men’s Mahogany dress welts. Four styles in 
stock, all widths, popular-priced, discount to trade 
5 per cent, 10 days. Six per cent commission paid 
on shipment of goods. Only e salesmen 
with established trade need apply. Give territory 
wanted and what line you now have. Franklin 
Fox Shoe Company, Milwaukee, Wis. 


SHOE 
SALESMEN 
WANTED 


The Sam B. Wolf Shoe 
Company will be interested 
in two live and experienced 
salesmen, one for Wisconsin, 
Minnesota and Northwestern 
territory, the other for State 
of Pennsylvania. Advise with 
us atonce. Address 


The Sam B. Wolf Shoe Co. 


412 W. Seventh St., Cincinnati, O. 























GALESMAN WANTED—Successful sal to 
sell line of Women’s Welts and oO in 
North Dakota, South Dakota, Missouri, Michigan, 
Kansas, Oklahoma, Arkansas, Western Pennsyl- 
vania and West Virginia. Give full account of 
~~ r experience. Replies confidential. Address 
594, care Boot and Shoe Recorder, 207 South St., 
. Mass. 


HOE salesmen wanted to sell shoe laces as a 

side line. Liberal commission. State terri 
covered. References required. Address BS5 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 








ATTENTION 


Don’t start on your Spring trip without The 
Clarke Foot Measurer as your side line. See 
demonstration of this accurate foot measurer 
at the Boston Convention, Exhibit 174. It 
will prove your best seller, and with liberal 
commissions. Agents wanted in every state 


SALESMEN, 


and territory. See Mr. W. H. McEwen at the 
anette. or address Sg a Mfg. 
Co., 113 Lincoln St., Boston, Mass. 





SALESMEN WANTED 


A Western Shoe Manufac- 
turing Company covering the 
entire United States will have 
vacant January | territories 
in the following states: 

Arkansas, Texas, Nebraska, 
North and South Dakota, 
Montana and Idaho, Minne- 
sota and Michigan. Only 
experienced shoe salesmen 
now traveling in territories 
mentioned will be considered. 
Replies from salesmen seek- 
ing side lines will not be con- 
sidered. All replies will be 
treated strictly confidential. 
Address B609, care Boot and 
Shoe Recorder, 189 W. Madi- 
son Street, Chicago, IIl. 








RUBBER FOOTWEAR COMPANY, mak- 
ing premium lines, including nationally 
advertised Athletic Shoes, wants live- 
wire representative at once for North- 
western New York territory. Salesman 
not over — preferred, and —_ 
SS age lines is not 
t must be 

well established on territory and have 
pm aren = shoe trade. Details 

f experience and present ae 
will be <oubtential. Address 
Boot and Shoe Recorder, 207 South St., 

ton, Mass. 











ROAD SALESMAN Wanted 
Pe yr Teg pee, LO- 
CA CHICA on an Pa NG AND 
STOCK’ NG _ POPU PRICED TRADE 
MARKED LINE TURNS, WELTS, STITCH- 
DOW sKAYS, [NFANTS TO YOUNG 
HAS OPENINGS IN 
UTHWEST AND OHIO; 
ot at 
STATES. PLICANTS ST 
SATISFACTORY SELLING RECORD 
STATE FULLY IN FIRST LETTER— 
SINGLE OR MARRIED 
TERRITORY COVERED 
LINES CARRIED 
prams SALES. 


DDRESS B613, CARE BOOT AND SHOE 
RECORDER, SECURITY BLDG., CHI- 























Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 





